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Final Cut Server l 


Aperture 2 

Powerful photo editing and management 


Bring your vision to life. 

Apple Pro Resellers have all the skills and knowledge to help you purchase, 
install, learn and support Apple professional based solutions. 

Our resellers and consultants have been hand-picked for their proven expertise 
in a particular market, such as video, audio, design and print production. 
Whether you are a large corporation, a small or medium-sized business, 
or a freelance professional, the Pro Reseller programme provides you with 
all the support and assistance you need to bring your vision to life. 








NSW Allans Music (A), Digistor (V), Emperors Mind (V/P&P/C&G), Future Reality (V), John Barry Sales (V), 
Computers Now - icorp (P&P), Powermedia (V/P&P), Sound Devices (A), Turramurra Music (A), Videocraft (V). 

VIC Allans Music (A), BHosted (Getmac) (C&G), Crunch IT (P&P/C&G), Designwyse (P&P/C&G), Digistor (V), 
Emperors Mind (V/P&P/C&G), Factory Sound (A), Future Reality (V), Computers Now - icorp (V/P&P), 

Metropolis Music (A), Videocraft (V). 

QLD Allans Music (A), Digital By Design (V), Musiclab (A), Video Pro (V). 

SA Allans Music (A), AV Central (V). 

WA Allans Music (A), Art Ref (P&P), Edit Solutions (V), Team Digital (P&P/C&G), Vizcom (V), Xcite Logic (V, C&G). 

V - Pro Video A - Pro Audio P&P - Print and Publishing C&G - Corporate and Government 

For more information see www.apple.com.au/buy/experts/ 
A Professional Reseller 


© 2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, Final Cut Studio and Aperture are trademarks of Apple Inc., registered in the U.S. and other countries. 
















Xerox Special Offers 

Special Offers from Designwyse - back by popular demand! 



Low Cost, A3 Colour Laser Printer 
Xerox Docuprint 3055DX $1995 

• Ideal for A3 Office Work & Low End Graphics 

• 600 dpi, Ethernet 10/100Base-TX, Duplex Printing, 

• 35 page per min mono and 8 ppm colour, 250 sheets, 

• Maximum A3 print size (allow for borders), 

• Max Monthly Print Volume: 65,000 pages, 256 MB RAM, 

• 350 MHz Processor, Adobe PostScript Level 3,USB 2.0 

R/R $2,995. Special Offer $1995 ...Save $1,000 


Solve all your printer 
problems with a High 
Quality Fuji Xerox Laser 
Printer from Designwyse. 

Hurry - while special stocks last! 


Xerox A3~*~ Colour Laser Printers 



Mid Range, A3 Col. Laser Printer 
Xerox Phaser C4350 $4,350 

• Low Price Per Page for volume work 

• Good Quality A3+ & A4 Colour Laser Printer 

• Optional Scanner/Copier & Booklet Maker 

• Fast 35ppm A4 in full color or 45ppm in mono. 

• Adobe Post-Script 3 , PowerPC G3-600MHz 

• High speed and dedicated ASIC image co-processor. 
R/R $6,264 Special Offer $4,350..Save $1,924 



High End, A3 Colour Laser Printer 
Xerox Phaser 7760DN $8,950 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Oversized A3+ for proofing & paid printing work 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/ month 

• Includes 3 Year Onsite Warranty 

R/R $11,550. .Special Offer $8,950. .Save $2,600 



Top End, A3 Colour Laser Printer 
Xerox Phaser 7760GX $9,995 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Oversized A3+ for proofing & paid printing work 

• Media Input: 2150 sheets with 5 Trays 

• Phaser Match 4 Colour calibration profiler 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/ month 

• Includes 3 Year Onsite Warranty 

R/R $13,199- Special Offer $9,995. Save $3,204 


fuji xerox 


Phaser 7760 DN & GX 
Inc FREE 16GB iPod 
Touch worth $499 


All prices include GST 


Xerox A4 Laser Printers 



General A4 Colour Laser Printer 
Xerox Phaser C3210DX $995 

• Excellent Admin/General A4 Colour Printer 

• Low Cost, Networkable, Duplex, Postscript 

• Use in Place of B&W Office Printer 

• 25 ppm colour and 30 ppm monochrome 

• First Page Out: < 17 sec. colour & monochrome 

• Processor: 400 MHz + Tsubasa co-processor 
R/R $1,319. -Special Offer $995... Save $324 



Low Cost, A4 Colour Laser Printer 
Fuji Xerox Docuprint Cl 110A $495 

• Entry' Level Admin A4 Colour/B&W Laser 

• Low Cost and Networkable 

• Use in Place of B&W Office Printer 

• 12 ppm colour and 16 ppm monochrome 

• First Page Out: 9 sec mono, 12 sec colour. 

• Processor: 333 MHz, 128MB RAM. 

R/R $599. Special Offer $495... Save $104 



Office, A4 B&W Laser Printer 
Fuji Xerox Phaser 3428 DN $395 

• Good Quality Admin A4 B&W' Laser Printer 

• Low Cost, Networkable, Productive, Easy to Use 

• Up to 1,200 x 1,200 Image Quality, Auto Duplex 

• Print Speed: Up to 28 pages per minute (A4) 

• Duty Cycle: Up to 65,000 pages / month 

• Parallel, USB 2.0, Ethernet 10/100BaseTX 

• Amazing Price, Limited Offer, While Stocks last. 

R/R $748.... Special Offer $395 ...Save $353 



Multi Func, A4 Mono Laser Printer 
WC3119 Print/Copy/Scan $145 

• Ideal for Home or Small Office 

• Printer, Copier & Scanner. Up to 18 ppm 

• Print/copy resolution: 600 x 600 dpi 

• Scan in colour direct to your PC 

• A4, Paper capacity: 251 sheets 

• Crazy Price, Limited Offer, While Stocks last. 

R/R $275... Special Offer $145 ....Save $130 


Prices subject to change without notice E&0E, Special Offers valid until dates shown while stocks last. Rental Finance Available 
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Authorised Reseller 

IN MELBOURNE CALL 

FREECALL - NO CHARGE 

9554 6060 

1800 334 684 

1 Fairborne Way Keysborough VIC 3173 www.designwyse.com.au sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 







































Buy Adobe CS3 and get Free 
Training Packs....only 
from Designwyse. 


Adobe Creative Suite 3 is the professional’s choice for print, publishing & web 
design. Order now for FREE Packs of training CDs, exclusive to Designwyse! 


Let’s face it, you’ve been waiting for this release for a while. You 
may have even put-off upgrading your PowerMac, waiting for 
Adobe Creative Suite 3 to arrive. 

Well, wait no more! Adobe CS3 is now available and it’s a real 
power-house when coupled with a new Apple Intel based Mac. 

FREE Set of Training CDs - Exclusive to Designwyse 

Investing in new Creative Suite Software is exciting. It’s even better 
if you unlock CS3’s full power with easy to use training CDs. 

Purchase your new CS3 software or licenses from Designwyse and 
receive a full set of Centennial training CDs worth up to $1,600 (26 
CDs) absolutely FREE with every new full Creative Suite, or your 
choice of any single pack with any CS3 upgrade/training bundle. ’ 

* When purchased at these prices. Offer Excludes education versions of Creative Suite. 

Centennial Media training packages includes 5 or 6 Cds for each of the major applications in 
each suite, inc Photoshop, Illustrator, InDesign, Dreamweaver, Flash and Fireworks. Training CDs 
cover full basic principles from earlier versions through to new features of CS3. Single user training 
license with each package. Prices include Gst and are subject to change without notice. E&OE. 

CS3 Upgrades: - Pick any one training pack for a Standard upgrade & any 2 packs for a Premium Upgrade. 


Adobe CS3 Design Premium Adobe CS3 Design Standard 
includes full new versions of: includes full new versions of: 


• Adobe InDesign CS3 

• Adobe Photoshop CS3 Extended 

• Adobe Illustrator CS3 

• Adobe Flash CS3 Professional 

• Adobe Dreamweaver CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Premium - Full Suite ..$2795 

Includes $1,617 worth of training packs FREE (5) 

Prem Upgrade from CS. $925 

Includes $594 worth of training packs (any 2) 

Please call for best pricing on other Creative 
Suites, Site Licenses or Upgrades. 


• Adobe InDesign CS3 

• Adobe Photoshop CS3 

• Adobe Illustrator CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Standard - Full Suite ...$1895 

Includes $950 worth of training packs FREE (3) 

Stand. Upgrade from CS.... $ 679 

Includes $297 worth of training packs (any 1) 

FREE DELIVERY AUSTRALIA WIDE 



Adobe 


0 IN MELBOURNE CALL FREECALL - NO CHARGE 

JL 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: www.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 



























,, Other Worm Computing 

VI rlnl Serving the Mac Universe since 1988 

Visit: www.macsales.com or Call: 800.275.4576 

At OWC Our Customers Come 1 st ! 



NewerTech® Guardian MAXimus® 
RAID-1 FireWire 800/400+USB 2.0 


www.macsales.com/GMAX 
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1. Primary Drive 

2. Mirrored Drive 


Guardian MAXimus 
eMAX 1.0TB+1.0TB 
(Mirrored) Drives 

Uses up to 50% less power. 


High-Performance RAID 1 'MIRROR' Solution provides "Live 
Activity" backup/data redundancy of your critical data. 


RAID-1 (Mirror) 


Disk 1 - 'Primary' 




Computer Guardian MA> 

• Drive fails... no loss of data. 

You keep working and saving data. 

• Quick, easy, affordable, permanent solution. 



from 

$ 239.99 


• Replacement of failed drives enables 
automatic recreation of complete 
"drive mirror” to new drive. 



• Up to 1.0TB + 1.0TB Dual Drive (Mirrored). 
•FireWire 800/400+USB 2.0. 

• Up to 64MB of drive cache (32MB per drive). 


• Ultra-protective shock isolation system. 

• Custom Oxford 924 based bridge solution. 

• Energy efficient and 10K RPM models available. 


Products That Make Your Mac® Faster and Better 


Competitive Prices 


■ 
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OWC Mercury Elite-AL Pro™ 
FireWire 800/400, USB 2.0, & eSATA 

www.macsales.com/Elite 


The Ultimate Solution for 
any Data Storage Need. 
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FW 800/FW400/USB 2.0/eSATA 
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FW800/FW400+USB 2.0 
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FW400+USB 2.0 
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•Up to 1.0TB of storage. 

•Up to 32MB of drive cache. 

• Ultra-protective shock isolation system. 

• All Elite models feature performance 
Oxford 9XX chipset. 


Serious Storage. Powered Hub. Portable Performance. High Capacity + Hub. 


OWC Mercury Rack Pro™ RAID 

www.macsales.com/Elite 





Up to 2.0TB! m 

FireWire® 800/400 +USB 2.0 
Performance Hardware RAID 

Ideal for applications requiring 
high-performance and high- 
capacity storage. 

1.0TB 7200RPM now $259.99 


lewerTech miniStack® 

www.macsales.com/miniStack 

The Hub of Your Digital Life: 

One convenient hub for 
connecting all your digital devices! 

/>> neiuerti-i luiiilngiji' 

Up to 1.5TB from 500GB now 

$104.99 $149.99 


Integrated Side 
& Rear FireWire 
800/400 & USB 
2.0 Powered Hubs 



Integrated Side 
& Rear FireWire 
400 & USB 2.0 
Powered Hubs 


OWC Mercury On-The-Go” 

www.macsales.com/OTG 



/'rSMMJHHTN 

FireWire 800/400, 

FireWire urn -in cut * 

+usb 2 .o USB 2.0, + eSATA 

Pocket sized and no AC 
power required — true, 


OWC Mercury Elite-AL Pro™ Dual+Hub 

www.macsales.com/Elite 


NEW! 

High-Capacity 



500GB to 2.0TB from 

$175.99 
1.0TB $219.99 


FireWire 800/400 one-cable Plug and Play! 
+USB2.0 


High-capacity + convenient powered USB 
2.0 hub ports for easy connection of flash 
drives, iPods, bus-powered hard drives, etc. 

Time Machine ready + great for audio/video 
libraries, photos, music, backup, and more! 


Build your own drive! 


www.macsales.com/storage 


0GB 'Add your own hard drive' ^ 
kits available from $29.99 


Other WorlO Computing 



Certain OWC and NewerTech kits include Prosoft Engineering® Data Backup 3, NovaStor NovaBACKUP®, & Intech 


SpeedTools Utilities...$200 Value! 


VISA 


Si @ TJ J* - Rjntech 

££££07' School/Corporate Purchase Orders accepted with approved credit. 








































































Backed By Insanely Great Service & Support 

©flSMMSIg S 


Learn more about OWC's new 'Green' Headquarters. 

Conservation & Recycling for a greener tomorrow 

http://www.macsales.com/LEED/ 


Customer Quote CORNER 

"...the prices, broad selection and quality 
of the products is the best I've found 
for international purchases." 

Daniel P., Columbia 


Orders ship from USA with extremely competitive shipping rates. All prices quoted in US dollars. 


Award-Winning m.**. i 
Solutions: 






Special Additional Savings! 

Competitive Pricing + Additional Cash Back! 
See offers: www.macsales.com/Rebates 


More Memory = Faster Mac SuperDrives and Blu-ray 


Use our online memory guide at 
www.macsales.com/memory 


Cash Back! 

owe offers memory trade in rebates! 
See www.macsales.com for details. 


Apple® Mac Pro XEON™ - Max any model up to 32GB! 


Get the right memory for any 
2006/2007/2008 Model 

As low as $36.87 perGB 

ilGB Module Kits 2GB Module Kits 4GB Module Kits for 

for up to 8GB for up to 16GB up to 32GB MAX! 

Most Popular: 8GB Upgrade Kit (2GB x 4) from $297.99 
Upgrade: _ 

• 667MHZ & 800MHZ Models 4Hll Detail of Apple-Qualified 



•2.0GHz, 2.66GHz, 2.8GHz ; 3.0GHz, 
and 3.2GHz Quad-Core, Quad Core 
x 2 (8-Core) - all models 


& 


OWC heat spreaders for 
Mac Pro Quad Xeon. 


Fully tested and certified to meet or exceed all Apple specifications for use in Mac Pro for a lifetime of 
performance. OWC Memory includes the use of actual Apple-Qualified Heat-Spreaders to ensure you 
can utilize these modules with full confidence. 


Apple Core Duo/Core 2 Duo Macs 


1.0GB from 

$24.99 


2.0GB from 

$47.99 


3.0GB from 

$71.97 



4.0GB Kit from 

$94.99 


Memory 
Upgrades 
for the New 
April 2008 
iMac 


We have the right memory for your Mac 


We have got the right memory for PowerBooks®, iBooks®, Power 
Macs® —G3s, G4s, G5s - memory for nearly every Mac ever made. 

"That's a great deal!" 
- Dave Hamilton, 

Mac Observer 



Our online guide makes getting that 
right memory for your Mac easy. 

www.macsales.com/memory 


Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio Pro®, © a 
A pple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple iTunes®, • , 
Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI™ Dragon Burn. 


v 


www.macsales.com/superdrives 

External SuperDrives Internal and External 
USB 2.0/FireWire® Blu-ray Solutions 


MM I 


from $77.99 

from $169.99 


Internal SuperDrives 

Internal SuperDrives 

M& 


for Desktops/Towers 

from $31.99 


for Apple Laptops 

from $99.95 


=~> 
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Your Online Mac Upgrade Center 

Hard Drives 


www.macsales.com/harddrive 

f m£j ^ 3.5" Drives for Mac Desktops/Towers 

f Up to 1 .5TB drives NOW IN STOCK! 

O * __ • .... 500GB from $77.95 

* ‘ 

2.5" Drives for PowerBooks/iBooks/MacBooks®/MacBook Pros 

Up to 500GB 5400RPM 
NEW Up to 320GB 7200RPM KT 
200GB now from $64.99 

USB 2.0 Universal Drive Adapter” 




/>> 


www.macsales.com/newertech The Swiss Army Knife of Disk Connectivity 

Gives New Life to Old Drives! Connect any 2.5", 3.5", 5.25" IDE and SATA device to your computer through your USB Macworld 
2.0 port. Easily transfer files from computer or notebook, backup files, or store large file archives on hard drives. MM 


ft 


only 

29.99 


Video Cards 


Controller Cards 


www.macsales.com/video 
New - For Mac Pro Xeon Towers 
ATI Radeon Pro HD 3870 $21 7.99 


www.macsales.com/harddrive 


IDE/ATA/SATA Controller 
Cards from $52.50 

Add More, faster drives 
to your Mac 


FireWire 800 PCI/PCI-X 
Special $24.99 

Upgrade/Add FireWire 800 
to G3/G4/G5 Power Macs 


OWC® is proud to be the #1 distributor 
of NewerTech products 


NewerTech® Products 

www.macsales.com/newertech 

MAXPower® Wireless 

Get MAXimum Range and MAXimum Performance with MAXPower Wireless 802.11 n/g/b Add to your PowerMac 
))) Up to 4x Greater Range G3/G4/G5 or Windows* 

))) Fastest Wireless Data Transfer Rate up to 300Mbps ^ Desktop/Tower via PCI Slot 

Upgrade your Network to full Add to any Mac or PC with MAXPower 802.11n/g/b 

featured 802-lln/g/b available USB 2.0 port Wireless PCI Adapter 

MAXPower 802.11 n/g/b Wireless Router MAXPower 802.11 n/g/b for only $49.99 

- for only $67.99 Wireless USB 2.0 Stick 

Adapters Extension Cradle 
for only $49.99 


NuPower® Batteries for Apple Laptop and iPod 


/>>" 
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. Upgrade your Netw 
I I featured 802.1 In/g 

I I MAXPower 802.11n/g 


i/g/b 
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Add to your PowerBook 
G415"and 17"or PC 
Laptop with PCMCIA 
Cardbus Slot 

MAXPower 802.11n/g/b 
Wireless PCMCIA Laptop 
Cardbus Adapter for only 
$49.99 

NuPower’ 


The highest capacity tb&oHS 

replacement batteries for “Ewngibnt 

PowerBook and iBook PERIOD! 
from $99.95 





NewerTech 2-Bay Battei 
Charger + Conditioner. 

from $149.95 


$19.99 



NewerTech Accessories for iPhone® 



Auto Charger for 
iPhone & iPod 
only $12.99 

Bass ResponseEarbuds 
foriPhone & iPod only 
$19.99 


MicExtenderCablefor 
iPhone only $14.99 



NuPower, NewerTech, NewerTech arrow logo, miniStack, Guardian MAXimus, Perfect Fit Solution logo, and MAXPower are registered trademarks and the USB 2.0 Universal Drive Adapter and the Newer 
Technology, Inc. logo are trademarks of NewerTechnology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go, Mercury Elite-AL Pro, Mercury Rack Pro, and Other World Computing 
are trademarks of Other World Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 


www.macsales.com 

815.338.8685 
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WD’s external hard drives for Mac 


For all the subjects Danny shoots, there’s only one place his data goes: WD’s Mac-formatted external hard 
drives. After each shoot, he copies the photos to a My Passport™ Studio™ FireWire® and USB portable drive 
for the client to take. He also uses WD’s My Book® Studio and Studio Edition™ II desktop drives to handle 
business data and archive his huge photo files, sped along by an ultra-fast FireWre 800 connection. With a 
full line of Mac-ready products, WD gives Danny an ideal solution for every storage need. 

Read more about Danny at www.wdmybook.com 

Western 
Digital® 


"I can't picture keeping my data 
on anything but a WD hard drive." 


PUT YOUR LIFE ON IT 
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012 Matthew JC. Powell 

Does Apple still make Macs, or what? 

§€-¥ 

015 AMW readers 

iPhone stories and some new Mac 
users share their experiences. 

&-i 

034 Fleur Doidge 

MyMac takes over 

S-K 

044 Tony Williams 

Setting up a Mac network 

3S-Y 

066 Martin Levins 

Don’t forget about ergonomics 

h-o 

064 Keith White 

The latest computer books 

3€-Q 

082 Alex Kidman 

The violent life of gadgets 


3€-N 

015 Apple’s second Store 
opens. 

Apple expands into Chatswood, 
much to the chagrin of Melbourne’s 
Mac community. Meanwhile Apple is 
proving to be an uncommunicative 
gatekeeper for the App Store. 

02 Pro File: Jeff Klopmeyer/Zak 
Claxton 

026 Off the Net 
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028 Portable storage 

Anthony Caruana 

Mobility and massive data require¬ 
ments needn’t be mutually exclusive. 
Indeed, they rarely are. From USB 
sticks to hard drives to online storage, 
we’ll weigh up your options. 

s §-2 

036 iPhone 2.0 

Dan Moren and various authors 

The iPhone update brings more than 
just additional functionality to your 
iPhone or iPod touch — it also opens 
the door to the App Store. But of all 
the hundreds of applications now on 
sale, which ones are worth the band¬ 
width you spend downloading them? 


www.macworld.com.au 


AMW September 08 09 ◄ 
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047 Browse the web better 
049 Get selective about Recent Items 
051 Record any sound on your Mac 
055 Put displays to sleep with the 
keyboard 

Leave links in the background 
Use a spring-loaded Path Bar in the 
Finder 

056 Put program icons to work 
See file paths using title bar icons 
059 Manage Time Machine 
Open a new window when switching 
programs 

060 Get help with spelling 
Hide a Boot Camp partition 
Access hidden preferences 
063 Solve Keychain hassles 
Extend your wireless network 
Add horizontal scrolling for older mice 
064 Beginners start here: e-mail 
configuration problems 


3€-J 

069 QuarkXPress 8 

More simplicity and ease of use, but 
few new features 

W '/ 2 

072 Crossover Mac 
Professional 

Windows apps on your Mac without 
Windows 

w 

074 Teleport for iPhone 

Control remote machines with your 
iPhone 

m 

075 Canon EOS 450D 

dSLR made easy and fun 
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07( Twitter apps for iPhone 

Keep you in touch 

Twitterrific for iPhone 

Twinkle 

W '/2 

Twittelator 

W'A 

077 Firefox 3.0 

A worthy and welcome upgrade 



► 010 AMW September 08 


www.macworld.com.au 

















AppleCare 

Protection Plan 


AppleCare protection plan 

$419 


MacBook Air 

$ 2,499 

(RentSmart from $22/week*) 


MacBook Air + AppleCare = Free MobileMe’ 

?Me free* 



MobileMe 

Everything up to date. Anywhere you are. 


Push email, push calendar, and push contacts. 


RENTSMART 


The ultimate Apple experience. 

www.nextbyte.com.au sales@nextbyte.com.au 1300 361 119 

* Rates as at July 1,2007 with a 48 month contract. Subject to change without notification. E&OE Rounding differences may occur. All graphics are for illustration purposes only. Next Byte 
reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
tOffer for retail sales only and is for a standard 13' 1.6GHz 80GB MacBook Air and Individual version of MobileMe. Valid till 30 September or while stocks last. 
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Premium Reseller 

next byte 


23 locations across Australia. 






















Matthew JC. Powell 
has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


The M word 


A nother month, another iPhone- 
based cover on Australian 
Macworld. And iPhone based 
news. And iPhone-based feature. And 
even some iPhone-based reviews. 

Check that cover again — what 
magazine was this? Australian iPhone- 
world? No, didn’t think so. 

Undeniably, the iPhone is a com¬ 
puter as much as it’s a phone. And 
since the operating system it runs 
is “Mac OS X iPhone” it’s difficult to 
argue that it’s anything other than a 
Mac. (Though given how flaky and 
crash-prone it is I’m not sure Apple 
necessarily wants people to make that 
connection.) 

Nonetheless, when you sit down 
to read a magazine called “Mac¬ 
world” you’re most likely looking for 
news and reviews and opinions and 
features about Macs, and by Macs 
you probably mean something in a 
somewhat larger form factor than the 
iPhone. I get that. Trust me, that’s 
what I think about when I’m sitting 
down to produce a magazine called 
"Macworld” too. 

Thing is, it’s been a decidedly slow 
couple of news months as far as the 
actual Mac is concerned. Any updates 
to the Mac Pro? Nope. Mac mini? 
Nope. MacBook? MacBook Pro? 
MacBook Air? 

Nope. Nope. Nope. 

What about a new iMac. Surely 
there’s a new iMac by now? 

Nope. 

It seems that as far as the world 
of Mac is concerned (see what I did 
there?) it’s all been about iPhone 
lately. 


Hotgnks 

www.apple.com/au 

The one and only company that makes Macs 


And why shouldn’t it be? iPhone in all 
its glory has been all over the news 
lately. Not always in a good way 
though. 

It seems pretty clear that Apple 
embarrassingly overstretched itself 
in placing the iPhone 3G, App Store, 
MobileMe and iPhone 2.0 releases on 
the one weekend — to the point even 
where Steve Jobs publicly apologised 
for the mess and promoted Eddy Cue 
(formerly running the iTunes Store) to 
responsibility for all of Apple’s online 
operations including the App Store 
and MobileMe. 

Whoever was responsible for the 
App Store and MobileMe before is, 
presumably, never to be heard from 
again. Let us not speak of such things. 

Well, the dust has settled some¬ 
what on that whole situation, and the 
next few months do indeed look like 
being rich with Mac-related news and 
releases. 

Wide availability of Intel’s Montevina 
chips should mean an update to the 
MacBook and MacBook Pro lines 
some time in September. The Mac 
mini is long overdue for a serious 
refresh and the AppleTV is looking like 
a usable product now that we have 
some TV shows trickling through to 
the Australian iTunes Store. When the 
switch gets flicked to add movies that 
will be a device well worth adding to 
your home theatre setup. 

(I would mention that the Apple TV 
is also immeasurably enhanced if you 
have an iPhone with Apple’s Remote 
application on it, but I wasn’t going to 
mention the iPhone was I.) 

In short, there’s a lot of stuff that’s 
been expected, rumoured and 
discussed in the Mac sphere for quite 
some time now that’s all been on 
various back burners while the iPhone 


3G got to market. It’s time for some of 
that to return to the boil — or at least 
a faster simmer. The next couple of 
months ought to be interesting indeed. 

All of which, it must be said, raises 
once again a question that was raised 
last year when Leopard was de¬ 
layed for months while the original 
iPhone consumed all of Apple’s finite 
resources. There’s only so much one 
company can be expected to do, and 
Apple’s business in recent years may 
well have exceeded the growth of the 
company itself. 

Growth is great, but there is such a 
thing as capacity, and I think Apple’s 
looking at that ceiling about now. 

Apple can’t afford to split its busi¬ 
nesses formally into iPhone/Mac 
or hardware/software or products/ 
services — all of the elements of 
the company are too dependent on 
others. And frankly it’s that intercon¬ 
nectedness that makes Apple’s 
products better than what the rest of 
the industry can muster. 

So maybe rather than breaking the 
company up it needs to bring partners 
in. Increase its capacity by letting 
other companies share some of the 
load, and some of the risk and re¬ 
sponsibility. Yes, it would mean letting 
go of some degree of control, and it 
would mean having to be a little bit 
less secretive — but the move to Intel 
has already lowered those walls a little 
bit, so we’re talking about incremental 
change here. 

And on the upside, we might get to 
see a few more Macs. ^ 

We all shine on... 


► 012 AMW September 08 


www.macworld.com.au 
















Feel So Good. 


Clarion H.M.I 


VAD.HO”, the Clarion H.M.I. concept car created by Italian designer GIUGIARO, one of the world’s top industrial design firms. ITALDESIGN-GIUGIARO 


Transform Your Drive 



High Speed Entertainment 


microphone 


VRX7B6BT & MAX686BT 

1 & 2-DIN DVD MULTIMEDIA STATIONS 

Clarion’s flagship multimedia stations provide full-scale 
entertainment for your mobile lifestyle. Providing 
interfaces which include on-screen Bluetooth dialing, 
media control, USB and iPod connectivity that 
seamlessly interface your car and your life as one. 


BUILT-IN BLUETOOTH FUNCTIONALITY w 

Enjoy handsfree communication and wireless 
music playback thanks to Bluetooth' technology. 
Also featuring the best in iPod control directly via 
USB; allowing you to safely select your program 
via the intuitive user interface. 


www.clarion.com.au 

30 Corporate Drive. Moorabbin. Victoria. Australia,3189 Tel: (03)8558-1115. Fax: (03)9551-0366 (Administration) Fax: (03)9551-0377 (Spares & Service) 
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Connect to the world of data 

Faster and easier than ever before! 




UPGRADE 
BEFORE THE 


26™SEPT 08 
& SAVE BIG! 

FOR MORE DETAILS VISIT: 
www.filemaker.com.au/ 

promos Tj W\ 


Here's What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQL Server, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries.' 
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JBL Reference 220 headphones letter of the month 


Your magazine, 
your forum. 



Each month, Conexus (02 9975 
0900) is giving away a set of 
JBL Reference 220 headphones 
valued at $140 to The Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Earphones have always been a 
smaller, more portable alternative 
to traditional headphones, 
and JBL Reference 200 Series 
earphones are certainly that. But 
Reference 200 Series earphones 
are designed to perform more 
like their larger counterparts. Is 
it possible to get realistic, full- 
spectrum sound from virtually 
weightless earphones that can 
easily slip into a pocket? Would 
we have brought it up if the 
answer were no? 


Letters should be e-mailed to 
matthew.powell@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 

170 Dorcas Street, South 
Melbourne, Victoria 3205. 

Letters of fewer than 200 words 
are given preference. Com¬ 
ments posted to the forums on 
www.macworld.com.au are also 
eligible for the JBL Reference 
220 headphones. We reserve 
the right to edit letters and 
probably will. To be eligible for 
the JBL Creature II prize, you 
must include your full name and 
address, including state 
or territory. 


iPhone over the ditch 

Smack? I read your August commentary 
not so much with interest, as with envy. 
You were justifiably critical of the lack of 
price competitiveness amongst the three 
Australian telcos offering the iPhone, but 
please spare a thought for your cousins 
across the ditch. 

Only one teleco in New Zealand is 
currently carrying the iPhone, and 
to use your carefully chosen words, 
Vodafone NZ looks very "opportunistic 
and greedy". While the best option is 
probably the 8GB iPhone for $NZ449 
on a monthly plan of SNZ130 for 500MB 
data, those of us wanting different plans 
or wanting to keep our existing plans 
are facing a price tag of SNZ979 for an 
8GB iPhone and $NZ1129 for the 16GB 
model. With the plan to pay for on top. I 
certainly don’t begrudge Apple charging 


a premium for such a great product, 
and I’d gladly pay it, but I won’t pay it 
to Vodafone NZ. 

From my side of the Tasman I’d be giv¬ 
ing your telcos a pat on the back, not a 
smack on the face. 

Geof Franks 

Christchurch, New Zealand 

Very good point, Geof. What’s more, 
since the iPhone was released, Optus 
and Telstra have both significantly im¬ 
proved their iPhone plans, not to mention 
Three now offering very competitive plans 
if you buy an unlocked phone elsewhere 
and bring it over. So while competition 
may not yet have delivered the result we 
might have hoped for, we are doing better 
than you guys. Not to mention the Wal¬ 
labies thrashing the All Blacks 34-19. That 
must have hurt. — M.JC.P 


Reduce, reuse, recycle 

Can I just make this observation on your 
report “Apple dinged on the environment” 
(AMW 08.2008)? 

I have owned a number of Macs since 
the 1980s and, as with most things, 
there comes a time when replacement is 
desirable. But, I have never had to throw 
the outgoing machine on the scrap heap. 
In fact they have usually been sold on or 
given to a good home as perfect working 
units. 

My point is this. Apple should be given 
some brownie points on the green scale 
for producing (largely) exceptionally 
reliable equipment which lasts a long 
time. Longevity is itself a plus for the 
environment. 

If you want to see the other side of the 
computer industry coin just check out the 
next garbage collection in your street and 
count all the grey boxes — you won’t see 
many Macs. 

Having said all that, Apple could do even 
better. As could we all. 

Michael Maher 
Bilgola Plateau, NSW 


Taxation without representation 

The Australian Taxation Office has been 
using Filenet Forms Manager to create an 
app called e-Record which is a free down¬ 
loadable accounts package. It works very 
well and I use it for my business. 

I am at a loss to understand why e-Tax 
(which would be a simple form to create 
in Forms Manager) has not been created. 
Forms Manager creates forms that work on 
both platforms. 

Trevor 
Via e-mail 

The ATO’s long-standing refusal to create 
a version of e-Tax for Mac users is starting 
to look less logical and more stubborn with 
each passing year. Mac users shouldn't 
have to pay Microsoft for a copy of Win¬ 
dows so that they can submit their taxes 
online. It’s absurd and needs to change. 

— M.JC.P 

Short and sweet 

Just a thought. The Starbucks closures 
suddenly make the Telstra free wireless 
offering for our iPhones a bit lame, does it 
not? The Optus plans look even better by 
comparison. 

Simon Pryor 

East Brunswick Victoria 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
mche.com.au with a subject header of ‘Command - V". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street. South Melbourne. Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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Crossing over 

Rob Griffiths does a comprehensive job 
reviewing ways of setting up and using 
Windows on a Mac with Parallels or Fusion 
in 06.2008 of AMW. In the end though both 
still require Windows to be installed, so I’m 
a little puzzled as to why options for run¬ 
ning Windows programs without needing 
Windows installed weren’t investigated in 
the same article, since some exist. 

I’m aware that Codeweavers has Cross¬ 
over Mac that allows Windows programs 
to run without Windows and I’ve also read 
of an open source project trying to achieve 
the same end. What I don’t know is how 
well they run, so some information would 
have come in handy. 

I bought a Mac to escape Windows, and 
have since discovered that there some 
Windows programs I really can’t live with¬ 
out. It’d be nice to think that I don’t have 
to go to the expense of buying Windows 
again just to run these. Presumably not 
having to run Windows in a virtual environ¬ 
ment might also mean the programs run a 
little faster. 

John Paterson 
Carlton North, Victoria 

Your wish is my John. Check out our 
review of Crossover Mac in this issue of 
AMW. — M.JC.R 


Holjjnks 

www.codeweavers.com 

Crossover Mac 


New Mac fan 

I am only a recent convert to the Apple way 
of life and I have now been using my Mac 
laptop (iBook G4) for about two years. I 
have to say, it’s been a very pleasant two 
years. I cannot recall a major problem 
since I purchased it. 

That’s one of the main reasons why I was 
one of the many thousands who queued 
up on Friday the 11 th of July to buy the 
new iPhone. It’s been great to have such 
an easy to use phone and its about the first 
time I have used a mobile phone to get on 
the internet. It just makes it so easy to do 
complex tasks. Great work by Apple. I do 
have two questions regarding the iPhone. 
When I send a text message is there a copy 
and paste function on the phone, so that if I 
wish to send the same text message but to 
a different contact name, can I do it? I know 
you can send group text messages, but if 
you wish to personalise a number of text 
messages can you simply copy and paste 
the previous message but put in the new 
person’s name in the text message? 

Is there some software you can download 
onto the iPhone to convert the camera into 
a video camera as well? 

Robert Viskovich 
Perth, WA 

Sorry to disappoint you Robert, but both of 
the things you want your iPhone to do are 
beyond its capabilities. It can't copy and 
paste text, and it can't make videos, even 
with external software. There is a work¬ 
around for the copy-paste issue though, at 
least for what you want to do. If you write 
your messages using the iPhone's Notes 
application, you can save the text in a Note, 
then e-mail it (using the envelope icon at 
the bottom of the screen) to different re¬ 
cipients, changing it each time you do so. 
Once you’re done you can delete the Note. 
Video will have to wait for new hardware I’m 
afraid. — M.JC.P 
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COMING TO DESKTOP 
Drawing attention. Why illustration is so 
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Custom ringtones for your iPhone. 



Download your free trial now: 

http://www.AmbrosiaSW.com/amw 


Now your iPhone can have custom ringtones using your own audio files 
Simply drag, drop, and sync - it’s that easy. 
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Chatswood Apple Store open to the public 

UATTHfcWjC POWSlL • AU 09. XX* 



Sydney's second Apple Store, its first in a suburban 
shopping centre, opened this morning to subdued 
scenes compared to the opening of the Ceorge 
Street Store in June. Subdued, at least, in terms of 
the media frenzy. The Apple faithful queued up 
outside seemed no less enthusiastic as 9am 
approached. And the staff, as always, were 
buoyant. As with the Ceorge Street opening, the 
entire staff of the Store ran out to greet the queue 
just before opening, high-fiving and cheering 
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Hotljnks 

http://www.apple.com/au/retail/chatswoodchase/ 

Apple’s Chatswood Chase retail store 


Apple opens second 
Australian Store 


H ot on the heels of the opening of the George 
Street Apple Store in June, Apple opened its 
second Australian Store in August, this time in 
the north-shore suburb of Chatswood. 

The move surprised many Mac users, who were ex¬ 
pecting Apple to open a store in Melbourne’s Chadstone 
shopping centre before the second Sydney store ap¬ 
peared. Apple has not made any announcement as to 
when the Chadstone Store will open — hardly surprising, 
given that the opening of the Chatswood Chase store 
was only announced a few days beforehand. 

Sydney’s second Apple Store, its first in a suburban 
shopping centre, opened to subdued scenes compared 
to the opening of the George Street Store. Subdued, at 
least, in terms of the media frenzy. The short notice and 
the 8am Saturday opening time seemed to keep much of 
the media at bay. 

The Apple faithful - queued up from 6am - seemed 
no less enthusiastic as 9am approached. No-one queued 
overnight as they had outside George Street, no doubt 
owing to the freezing conditions in Sydney. 

And the staff, as always, were buoyant. One might 
even say frenzied. As with the George Street opening, 
the entire staff of the Store ran out to greet the queue 
just before opening, high-fiving and cheering enthusi¬ 
astically. Then they formed an honour guard, with more 
clapping and cheering as customers entered, running the 
gauntlet to collect one of 1000 free t-shirts available for 
the occasion. 

In the first half-hour 280 customers entered the Store 
(not including a few who snuck back into the queue for 
extra t-shirts). The high-fiving gauntlet was reportedly 
supposed to last until the supply of t-shirts ran out, but 
as 10:30am came and went there were still t-shirts left 
over and the staff decided to tone down the cheering for 
the sake of their neighbours as much as for their own 
throats and red-raw palms. 


Smaller, but still an Apple Store. The store is like 

a microcosm of the George Street Store, offering the full [apple news] 

range of services and products including one-to-one 

training, Genius Bar, a range of software, peripherals 

and accessories and the full range of products including 

iPhone which can be activated with your chosen carrier 

in-store. 

There’s also the free open WiFi network, which extends 
quite a way out into the shopping centre (1 was able to 
get a pretty decent signal at a cafe one floor up even). 

Apple’s neighbours at Chatswood Chase will no doubt 
appreciate the service they’re now able to offer their cus¬ 
tomers (if not the additional ambient radiation). 

Conveniently, the WiFi network at Chatswood Chase 
shares the same SSID as the one in George Street, so if 
you’ve set your MacBook or iPhone to recognise that 
network and connect automatically, it will also recogn¬ 
ise the network in Chatswood. 

Training sessions and Genius Bar appointments weren’t 
being taken for the opening weekend, so people could 
just walk in. Bookings opened on the Monday via Apple 
Australia’s retail web site (see “Hot links”. 

Absent is the trademark glass staircase — but where 
would you put it? 

Future sites. The expectation remains that the next 
Apple Store will be in Melbourne, though it’s not clear 
whether the next one will be the long-awaited Chad¬ 
stone shopping centre location or the Melbourne CBD 
location that has yet to be announced publicly by Apple. 

Apple Stores are planned for other capital cities, when 
“appropriate assets” (suitable locations that is) be¬ 
come available according to an Apple Australia source. 

— Matthew JC. Powell 
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www.apple.com/iphone/features/appstore.html 

The App Store moves in mysterious ways 


Developers confused by App Store antics 


W ondering what goes into 
the process of determin¬ 
ing what iPhone appli¬ 
cations make the grade for Apple’s 
App Store? You’re not alone - the 
developers who write those pro¬ 
grams sometimes find themselves 
wondering the same thing. 

Apple’s online store for iPhone 
apps has been a success by many 
measures - the company says it 
recorded ten million application 
downloads during the first weekend 
after its opening in July - but some 
kinks still need to be worked out of 
the system. Developers have already 
expressed frustration over how long 
it takes application updates to ap¬ 
pear on the App Store. Now they’re puzzled by why 
Apple decides to approve some applications for the store 
and remove others, often with little warning. 

When Steve Jobs unveiled plans for the App Store in 
March, he noted that there would be limitations on what 
kinds of apps would gain Apple’s approval. The com¬ 
pany specifically cited porn, privacy-breaching tools, 
bandwidth-hogging apps, and anything illegal, though 
Jobs’ presentation also included a category called “un¬ 
foreseen.” It’s the nebulousness of that category - and 
what developers feel is a lack of communication on Ap¬ 
ple’s part - that’s causing a lot of confusion among a 
growing number of software makers. 

“Apple needs to do a lot of work to improve commu¬ 
nications between developers and the people in charge 
of the App Store,” said John Casasanta, president of Tap 
Tap Tap. “In my experience, communication has been 
pretty spotty so far, as opposed to the great service 
Apple’s provided with Developer Technical Support. We 
have questions that have gone unanswered so far and 
unlike DTS, we don’t even have any kind of direct con¬ 
tact with anyone there, unfortunately.” 

Consider the case of Nullriver’s NetShare, an appli¬ 
cation that allows you to tether your computer to the 
iPhone to share the 3G connection. The application was 
received with some excitement from iPhone users even 
though US telco ATftT said it wouldn’t allow data con¬ 
nections to be used in this way. 


NetShare disappeared from the 
App Store a few days after it ap¬ 
peared, with developer Nullriver in 
the dark as to the reasons why. “Net- 
Share did not violate any of the De¬ 
veloper or App Store agreements,” 
the company wrote in a note posted 
to its web site. NetShare reappeared 
on the App Store later that day - 
only to disappear again soon after. 

A few days later Nullriver said 
that it finally made contact with 
Apple, blaming the earlier lack of 
communication on “automated e- 
mail systems being employed on 
both ends, which resulted in e-mails 
being lost in transit.” The company 
says it’s working with Apple to re¬ 
turn NetShare to the App Store, but recent reports say 
that it probably won’t be available again in the USA 
version of the Store. 

Still, other developers said lack of communication is 
a common occurrence when the App Store is involved. 
“It’s like the App Store division is this top secret, un¬ 
touchable branch of Apple,” said Casasanta. 

Movie lookup application Box Office joined NetShare 
as an app that got removed from the App Store. In a 
posting at MacRumors.com, Box Office developer Cyrus 
Najmabadi said he had no idea why the app was re¬ 
moved. 

“Apple pulled the app without giving my any notifi¬ 
cation that they were doing it, or what their justifica¬ 
tion was for removing it,” said Najmabadi. “I’ve tried to 
contact them about the issue, but it’s been a complete 
dead end.” 

Speaking of dead ends, another App that has been re¬ 
moved from the App Store - Slasher - at least got an 
explanation for its disappearance. The app, which dis¬ 
played a picture of a large kitchen knife and played vari¬ 
ous horror-movie sound effects when slashed about, was 
removed by Apple, citing the fact that some users may 
find it “objectionable”. In which case, why was it on the 
App Store at all? 

Likewise the popular Phone Saber app, which displays 
a Star Wars-style lightsabre and makes “voom-voom” 
noises as you move it around, pretty clearly violates any 
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number of Lueasfilm copyrights, 
but got onto the App Store any¬ 
way. It’s now been removed at 
the request of copyright owners 
(but reportedly may return in an 
“official” version). 

It’s not just applications that 
get removed from the App Store 
that can cause developers to 
scratch their heads - the ap¬ 
proval process can also be con¬ 
fusing, based on some of the 
programs that have made the 
grade. Take as an example an application called I Am 
Rich. The app, listed for $US999.99, simply featured a 
picture of a jewel on the iPhone screen — I Am Rich 
boasted no other features. The application disappeared 
from the App Store long after bloggers wondered why 
it had ever made it through Apple’s vetting process n 
the first place. 

Episodes like this have some iPhone app makers hop¬ 
ing that Apple adjusts its approach to the store. In order 
for developers to have faith in the process Apple needs 
to loosen the reins a little bit and deliver “clear, consis¬ 



tent communication, and a application standard policy 
that is clear and applied universally to all developers,” 
said one developer, who wished to remain anonymous. 

Casasanta agreed: “Communication is the key here. 
Both between Apple and devs, and also among devs 
themselves.” 

Developers also want Apple to lift the Nondisclosure 
Agreement (NDA) that they are under for the already 
released version of the iPhone software. 

“The iPhone SDK NDA has been completely hindering 
progress and it needs to be lifted ASAP,” said Casasanta. 
“If Apple wants to keep things in upcoming versions 
of the SDK under wraps, then it should be possible to 
modify the NDA so that we’re all able to communicate 
about things that are in the final, shipping version of 
the iPhone OS and SDK. Once this happens, iPhone de¬ 
velopment in general will improve because we’ll be able 
to discuss issues openly and share code publicly. The 
iPhone platform as a whole will undoubtedly improve 
as a result.” 

While there are clearly issues with communication be¬ 
tween Apple and the developers, ongoing speculation 
about Apple removing apps from the store is not good 
for the platform or the developers. — Jim Dalrymple 



It's real easy doin' your books on a Mac. 

Never mind the GST, BAS, time billing and payroll with MYOB FirstEdge 
and MYOB AccountEdge business management software. 

Say goodbye to the days of anarchy and visit myob.com.au/easyonamac 
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[iPHONE] 


Hotjjnks 

www.iphonespeedtest.net 

Where we tested 

Which network? 


T here’s been a lot of FUD flying around 
since before the iPhone 3G came out, 
with each of the networks claiming 
that their infrastructure was the fastest or, 
at worst, not as much slower than the other 
guy’s as they’d have you think. All of it, of 
course, is marketing and you take it with a 
grain of salt. 

We decided to compare each of the 
major networks from which you can buy 
an iPhone, and see if there really is an 
appreciable difference in performance. For curios¬ 
ity’s sake, we also tested 3G performance from Three 
even though that network can’t actually sell you an 
iPhone. It’s a bit tricky to test iPhone performance 
by traditional means, since most of the online speed 
tests require Flash, which is not presently supported 
on the iPhone. However, a few dedicated to iPhone 
testing have cropped up. Your particular experience 
may vary. 

How we tested. We ran the test five times on each 
of the mobile wireless protocols the networks support: 
3G, EDGE (in the case of Telstra) and GPRS. WiFi perfor¬ 
mance was not relevant to this test, so it’s not here. 

With the five results in each test, we eliminated 
the lowest and highest scores, then averaged the re¬ 
maining three. Since network performance depends on 
a wide variety of factors we felt that was a good way to 
get a representative idea of the speed you could usually 
expect. The results are in the table below. As you can 
see, Telstra’s NextG network topped the 3G scores, but 


not by a whole lot. In fact, looking closer at 
the full results gave an interesting picture. 
Telstra’s slowest time (261.5Kbps) was well 
below Vodafone’s average, while Voda¬ 
fone’s fastest (456.3Kbps) was only mar¬ 
ginally behind Telstra’s fastest (457.9Kbps). 
In other words, while the NextG network 
gave overall better performance, Voda¬ 
fone’s network pretty much matched it on 
a good day. 

It’s also worth noting that since Optus 
and Vodafone share much of the same 3G infrastruc¬ 
ture, their results should have been expected to be 
about equal. That there is a difference is indicative of 
the influence of network conditions. 

A note about Three. Most of these tests were con¬ 
ducted in the editorial offices here at AMW Towers. The 
Three SIM we tested, however, was in Chatswood, and 
we tested outside the Apple Store in Chatswood Chase. 
So while the speed seems markedly higher, it’s worth 
noting that in the same location the Telstra NextG SIM 
also performed much faster — so this is more of an indi¬ 
cation of the variability of performance by location than 
the speed of the networks. 

The last word. Don’t believe the hype. The iP- 
hone 3G performs about the same on all of the 3G net¬ 
works we tested. Check the providers’ coverage maps, 
make sure you’re going to get the network you need in 
the places you’re likely to go, and choose accordingly. 
— Matthew JC. Powell 



Speed (kilobits per second) 

Carrier 

3G 

EDGE 

GPRS 

Telstra 

387.23 

173.53 

66.5 

Optus 

364.73 

N/A 

71.66 

Vodafone 

331.16 

N/A 

80.63 

Three 

462 

N/A 

N/A 
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Revolution of 


[HARDWARE] 


Hot|nte 

www.intel.com 

Oh my goodness, the chips 

Intel unveils Nehalem 

Consumer laptops and desktops could get faster and 
more power-efficient when Intel releases chips built 
around its new Nehalem micro-architecture in the sec¬ 
ond half of 2009. 

Further details about the new chips are set to be re¬ 
vealed at Intel Developer Forum, which will be held in 
San Francisco’s Moscone Center shortly after this issue 
goes to press. 

The chips will first be targeted at high-end desktops 
and servers but later scaled down for consumer desktops 
and laptops. It will be an upgrade from Intel’s Core 2 
chips, which are currently used in notebooks and desk¬ 
tops. Nehalem cuts bottlenecks of Intel’s earlier Core 
micro-architecture to improve system speed and perfor- 
mance-per-watt. 

“Nehalem is going to be about more performance and 
people always want more performance,” said Nathan 
Brookwood, principal analyst at Insight 64. 

Down the line, Intel is integrating graphics capabilities 
in the CPU, which should bring more power-efficiency to 
laptops. There will be no need for an integrated graphics 
chipset as a result, which will reduce power consump¬ 
tion. However, gamers might need a discrete graphics 
card for the highest graphics performance. 

The first Nehalem chips, to be called Core i7, will be for 
high-end desktops and go into production in the fourth 
quarter this year. The company will also release Nehalem 
chips for servers, though the company didn’t talk about 
specific release dates. 

Nehalem chips will continue to eariy the Core brand- 
name, but Intel will drop the numeric reference to 2 for 
its mainstream desktops and laptops. “The Core \1 brand 
is the first of several new identifiers,” said George Alfs, 
an Intel spokesman. 

Packing between two and eight processors cores, the 
first Nehalem chips will include QuickPath Interconnect 
(QPI) technology, which integrates a memory controller 
and provides a faster pipe for the CPU to communicate 
with system components like a graphics card and other 
chips. Each core will be able to execute two software 
threads simultaneously, so a desktop with four processor 
cores could run eight threads simultaneously for quicker 
application performance. —Agam Shah 



Finding quiet is challenging in today’s 
noise-filled world 
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headphones. Enjoy the revolution of silence. Enjoy Sennheiser. 
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For your nearest authorised dealer in 

Australia: Free Call 1800 648 628 | email sales@syntec.com.au 
New Zealand: Free Call 0800100 755 | email sales@syntec.co.nz 


k 

y 

i ■* 

^3 


V* 



www.macworld.com.au 


QTj SENNHEISER 














[PRO FILE] 


Holgnks 

wvvw.zakclaxton.com 

More about Zak 

rogueamoeba.com/ 

Nicecast 

Jeff Klopmeyer/Zak Claxton — virtual musician(s) 


J eff Klopmeyer is one of the 
most music-tech connected 
people I’ve run across in re¬ 
cent years. He’s a MacBook Pro and 
G4 desktop-using musician who 
works in music technology mar¬ 
keting - enough on its own to get 
some interesting insights. What I 
found more fascinating is Jeffs 
fairly recent involvement in the 
Second Life music scene, where he’s 
built a following performing both 
his own work (as avatar Zak Clax¬ 
ton) and that of luminaries like Neil 
Young, David Bowie and The Beat¬ 
les. AMW caught up with Jeff/Zak 
online to discuss how to build a fol¬ 
lowing without leaving your house. 
— David Holloway 

You’ve been involved in the music 
industry for many years on both 
the performance and marketing 
sides of the equation. When did 
Macs enter the picture for you? In 
terms of integrating computers with 
music, from the very beginning. 
It was in 1989 when I started as a 
music major at Cal State University, 
Dominguez Hills. Even though I had 
enrolled to get into their audio re¬ 
cording program as an engineer, the 
program also included music syn¬ 
thesis, and I was lucky to have had 
a gentleman named David Bradfield as my instructor. 
Dave was a big evangelist for using the Mac in music 
and audio, and from the get-go, I was using early se¬ 
quencers and sampling applications on the Mac. Around 
the same time, my friends and I saw the inherent cre¬ 
ative power of the Mac, and we scrounged and saved 
and begged and eventually had 8MHz Mac Classics of 
our own. The first application I used to create music on 
my own was Master Trax Pro, though at school I’d also 
been using early versions of MOTU Performer, Opcode 
Vision, and even applications like Alchemy and Sound 
Tools (which grew up to be Pro Tools). 


You’re currently recording an album as Zak Claxton, 
your Second Life musician persona — tell me a little 
more about Zak. My ladyfriend Christina and I heard 
about Second Life through a friend, and decided to check 
it out one night in 2006. We thought it would be a neat 
way for us to spend more time “together”, so we signed 
up and rather randomly picked the surname “Claxton” 
from the pull-down list of available names. I became 
Zak, and she become Kat, which sounded kind of cool 
with the last name. Keep in mind that at that point, I had 
no idea it was even possible to perform music in Second 
Life, so it certainly wasn’t my impetus to become a vir¬ 
tual rock star of any kind. 

Pretty quickly, Kat and I found live music under the 
event listings in Second Life, and we started going to 
shows in-world. I asked a few people what they were us¬ 
ing to do the performances, and it came down to a sim¬ 
ple $US40 piece of software called Nicecast from Rogue 
Amoeba. Nicecast simply takes the audio from your Mac 
and streams it to the address of a server where it can 
be accessed by listeners. Around the same time, I found 
myself wanting to do some song writing and record¬ 
ing and I knew that “Zak Claxton” was a lot more rock 
star sounding than Jeff Klopmeyer. By the time I started 
moving forward on the album, I’d also developed a nice¬ 
sized fan base in Second Life who knew me as Zak, so I 
went with it and haven’t regretted it at all. 

For those that don’t use Second Life, how does vir¬ 
tual performance work? Like much of Second Life, it’s 
just a microcosm of the real world. You have an avatar 
- a somewhat cartoonish version of yourself, built in 
however you see yourself. You make connections and 
meet people, and it’s not at all hard to find a venue that 
hosts open-mic events. If you find that you can play 
successfully in a format like that, you can move up to 
playing at events where you’re paid by the venue owner 
to perform. Keep in mind that for the grand majority of 
people, the compensation is nothing compared to what 
you’d earn at real life gigs; a decent show for me nets 
me the kingly sum of $US25 for an hour of playing and 
singing. But keep in mind, you don’t have to leave your 
home, and if you’re like me and trying to gain a fan base 
for a specific purpose (like an album coming out), it’s an 
invaluable way to expose your music to people around 
the world. In any case, you teleport your avatar to the 
location of the venue, you get up on a virtual stage, you 
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stand in front of a virtual microphone, and your avatar 
goes into an animation that’s built into your instrument 
so you look to be strumming your guitar, playing your 
keyboard, spinning your DJ decks, or whatever it is that 
you do. The important thing to keep in mind is that all 
of that is for visual effect only; the audio is coming from 
you in the real world. 

With your industry hat on, where do you see record¬ 
ed music going in an era of DRM rebellion and dimin¬ 
ishing financial returns? Personally, I’m sick to death 
of the doom and gloom reaction to these issues. I feel 
there has never, in the history of the music and enter¬ 
tainment industries, been a better time to be a creative 
person. What we have is a massive democratisation of 
the process, where anyone can record, anyone can dis¬ 
tribute, anyone can sell music using the same tools that 
were previously only accessible by a tiny percentage of 
elite artists. The downside is that the music industry was 
completely based on that system being in place, where 
a very small number of artists were selling the grand 
majority of the music, and those sales were 100 percent 
based on the movement of plastic discs. They reacted 
too late, and then felt forced to go with these draconian 
measures of DRM regulations, and RIAA lawsuits. None 


of it exactly endeared music fans to the people selling 
the music. Exacerbating the situation on the other side 
of the fence was a generation of people who just as¬ 
sumed music should be free, since they could get on 
Napster and Limewire and grab it from whoever was 
sharing it at the moment. 

I actually feel things are slowly swinging back 
to a middle ground, mostly due to the convenience and 
relative inexpensive nature of services like the iTunes 
Store. Given the choice, most people don’t really want 
to steal music. Now that most of them are at least 
aware that what they’re doing is wrong, and that higher 
quality music is available through legitimate sources 
(as opposed to the low-resolution MP3 that some 13- 
year-old ripped in his bedroom), I see a return to more 
music sales. 

Things are not and will never be the same as they were 
before. We’re too far past the days of the record store 
model for it to work again. And the big artists will not see 
the benefits of these multi-million selling albums as they 
did in the 70s through the ’90s, but perhaps that’s not a 
bad thing either. Music can be just fine, even in a smaller, 
more streamlined model that allows more people to get 
in the game. ^ 
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[OFF THE NET] 


Hotgnks 

Participating Mac User groups: 

homepage.mac.com/sydamug/ 

AMUG Sydney 

www.ausom.net.au/discofthemonth/ 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.cvmu.net/ 

Central Victorian Macintosh Users Inc 

www.gmug.org.au/ 

Geraldton Macintosh User Group 

goin.to/gcusers/ 

Gold Coast Apple Users Group 

mactalkhunter.org.au/ 

MacTalk Hunter 

www.saaug.org.au/ 

South Australian Apple Users Group 

www.taamug.org.au/ 

Toowoomba Apple and Macintosh User Group Inc 





Disc of the Month: 
MacSecretary 

Useful tools to help 
organise your business 

Big Business. Combines sales, inventory, purchasing, 
and accounting in one easy-to-user program. 
BusAccXv2.0.0. All -in-One solution for accounts, 
tracking letters, phone calls, mail, contacts, time sheets 
8t more 

Circus Ponies NoteBook. Manage all those bits of in¬ 
formation that lack a good home. 

Contactizer Pro. The perfect software to manage your 
contacts, tasks, events, and communications. 

Daylite Suite. Provides shared calendars, simple proj¬ 
ects, contact management to e-mail integration. 

Events U. Reminders for annual events 

FormMate. Enables you to fill out pdf files on your 

computer. 

iBiz. Time-billing and invoicing manager. 

INtex Business. Invoicing made easy, yet powerful and 
professional. 

iRatchet. Invoicing and billing system integrated with 
Address Book and iCal. 

isticky3. Full-featured memo assistant. You can stick 
little notes on your own desktop, and on other desktops 
too. 

LetterStar. Write letters and focus on content while lay¬ 
out, formatting and default text are determined by pre¬ 
defined stationery. 

Listz. Listz is a unique and fun program for creating, 
storing and exploring all the pieces of information that 
enrich and plague your life. 


MoneyWorks Gold. Comprehensive accounting solution. 
OfficeTime. Time Management and recording system. 
OmniOutliner. Draft to-do lists, create agendas, man¬ 
age tasks, track expenses, take notes, plan events, write 
screenplays and more. 

OmniPlan. Create logical, manageable project plans 
with Gantt charts, schedules, summaries, milestones, and 
critical paths. 

Pagico Standard. Next-generation personal knowledge 
base and relationship management software. 

PDFCIerk. An intuitive PDF editor with flexible pre¬ 
press abilities and many page markup options amongst 
its many features. 

PDFpenPro. Add text, images and signatures to PDFs. 
Fill out PDF forms. Merge or split PDF documents. 
PDFStudio. Review and annotate PDF documents, scan- 
to-pdf, fill PDF forms, change security, highlight text 
and more. 

Punch It. Full-featured, no-nonsense time clock solu¬ 
tion for the small- to medium-sized employer. 

Skype. Make and receive phone calls from your Mac, 
with veiy cheap, and even free, calls worldwide. 

SOHO Notes. Capture, organise, and share all of your 
personal and workgroup information. 

SOHO Organizer. Powerful productivity suite that helps 
you manage your contacts, calendars, and notes. 
Studiometry. The ultimate organisational tool for pro¬ 
fessionals. 

The applications supplied on this CD are supplied as is and we make 
no representations regarding the applications or their suitability for any 
purpose. Any guestions, complaints or claims regarding the applica¬ 
tions must be directed to the appropriate software vendor. 

Various different license types apply Some titles require further pay¬ 
ment direct to the application publisher to enable the full feature sets 
and functions. 
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NEC COLOUR MANAGEMENT SOLUTIONS 


Empowered by Innovation 



When colour is critical. 


The ability to interpret and reproduce colours accurately is not only a matter of survival to Madagascar’s 
chameleons, it is also critical to the wellbeing of any colour and image editing business. 

NEC sets new standards in the fields of colour editing and visualisation. NEC LCD colour management displays 
deliver uncompromising contour sharpness, colour reproduction and luminance, as well as featuring unparalleled 
coverage of the Adobe® RGB colour space. And when partnered with the NEC SpectraView Colour Calibration 
Solution (comprising of selected 90 Series models with sophisticated colour profiling software and a light shielding 
hood), the result is a highly accurate, reliable and feature-rich display calibration and profiling solution. 

With models ranging from 19-inch up to 30-inch in screen size, not only are these displays smart investments for 
you and your company, they are the perfect partner for your creativity. 


To find out more, call 131 632 from anywhere in Australia or visit nec.com.au 
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www.me.com 

Mobile Me 

www.cyberduck.ch 

Cyberduck 

www.etchsoftworks.com 

Fetch 

www.cuteftp.com 

CuteFTP 

www.lexar.com 

Lexar 

www.sandisk.com 

Sandisk 

tinyurl.com/MercuryReview 

AMW online’s review of the Mercury On-The-Go 

www.westerndigital.com.au 

Western Digital 

www.caldigit.com.au 

CalDigit 

www.iomega-asia.com 

Iomega 

www.seagate.com 

Seagate 











T here are many things that you simply can’t get 
enough of in this world. With the average home 
hoarding in excess of 1.4TB of data according to 
a recent survey by Connection Research the need to store 
and back up data is becoming increasingly important. 

If you’re a mobile worker, being able to carry massive 
volumes of data can be tricky, even allowing for the in¬ 
creased size of notebook hard drives. There is, however, 
a range of options to suit your needs, whether it’s a few 
gigabytes to go, or take-away terabytes. 



MobileMe 
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MobileMe stores your email, contacts, calendar, photos and files in an online "cloud," 
and keeps your Mac, PC, iPhone, or iPod touch up to date. 


Account Sync iDisk Back to My Mac 


iDisk Usage 


10.00 CB total. 874 MB used. 9.15 CB available Upgrade Storage... 


Why do you need portable storage? There 

are numerous reasons why portable storage is handy. 
One is to act as an old-fashioned “sneaker-net”. There 
will be times when the fastest and easiest way to move 
files from one computer to another will be via an in¬ 
termediate storage device. This can be in a meeting, 
with a visitor to your office or when your network isn’t 
behaving well. 

Another case might be when the hard disk in your 
portable Mac is just about full. You can buy or make a 
portable external drive that you can store your iTunes 
and iPhoto libraries on. That often liberates quite a bit 
of space. 

If you’re worried that the latest OS X update may 
cause havoc with your system you can use a program 
like Carbon Copy Cloner or SuperDuper to copy a boot¬ 
able version of your system to an external hard drive. 
Clone your system to the external disk, boot from it to 
check that it works and then apply the update to the 
cloned system. If it all works, you can update your main 
system with more confidence. 

Finally, there’s the issue of mobile backup. Just because 
you’re on the road doesn’t mean you shouldn’t keep pro¬ 
tecting your data. A portable hard drive or USB memory 
key can be an easy way to backup key files while you’re 
travelling. The trick is not to store the backup drive with 
your computer in case the computer is stolen or meets 
with an unfortunate accident. 

Remote hard drives. One easy way to cany lots of 
data with you is to not carry it at all and use an online 
service. That way, your data is remotely stored, making 
it a good backup solution, and accessible from anywhere 
with an internet connection. 

Apple’s MobileMe is one such service. It uses your 
iDisk as a synchronisation point for data between 
Apple’s servers and your computer. Data you store in your 
iDisk is automatically synchronised to Apple’s servers. 

I tested this aspect of MobileMe by uploading a 80MB 
folder of files to my iDisk and then working from that 
folder. The first step was to create a local copy of the 
iDisk. Assuming you have a MobileMe account (you 
can sign on for a free 60-day trial), open the MobileMe 


Your iDisk Public Folder 

You can connect to your iDisk public folder at htto://idisk.mac.com/acaruana-Public 

Allow others to: © Read only O Read and Write 

C Password-protect your public folder Set Passworc 


iDisk Sync: On 
Stop 


Click Stop to return to using your Internet-based iDisk. You will be able to access 
your iDisk only when you're connected to the Internet. 

Update: ©Automatically OManually 


pane in System Preferences. Open the iDisk tab and 
turn on iDisk Sync. This will add an iDisk icon to your 
Desktop and the Finder sidebar. If you select the iDisk 
icon in the sidebar you can see the progress of the syn¬ 
chronisation in the Finder’s status bar. My initial sync 
took over an hour. 

Once that’s done, you can work from the data in the 
local copy of the iDisk. You can then either manual¬ 
ly sync the local and online copies of the folders by 
clicking the small icon adjacent to the iDisk icon in the 
Finder’s sidebar or right-clicking the iDisk icon on the 
desktop and choosing Sync from the menu. 

Apple’s iDisk solution works but I found it quite slow, 
even on a cable internet connection rated in excess of 
10Mbps. In other words, if you’re travelling to places 
where your internet connectivity might be limited, 
Apple’s iDisk may not be the best solution for you. 

Use your web site. If you’ve got your owi 
then it’s highly likely that you also have acces? 
of online storage. If you’re happy to do things 
primitive way then you can use the tried and 
trusted FTP. It works in the same way as a 
file-share on your local network except that 
it uses the internet. 

Check with your web host that it 
provides FTP - almost all of them do. Log 
in to your site’s administration system. If 
your site is managed by the IT department 
or an external service provider you may 
need them to do this part for you. Create 
a user account that has FTP access or have 
your own account changed to provide this 


i web site 
> to stacks 
in a more 
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access. Creating an account with FTP access will then 
provide a folder that you can access over the internet us¬ 
ing an FTP client such as CuteFTP, Cyberduck or Fetch. If 
your administrator has configured things correctly you’ll 
be able to copy files back and forth to that folder. 

This approach is less elegant than the iDisk method 
but is likely to cost you nothing extra over your current 
web hosting arrangements. Also, as all you’re doing is 
manual copying of files back and forth, it’ll be up to 
you to make sure you don’t overwrite the wrong files. 
For some, the overhead of managing this yourself and 
potential for error may make MobileMe and iDisk - 
despite the slow performance - a safer arrangement. 

USB memory keys. I remember buying my first 
flash memory device. It was a 4MB Compact Flash card 
and it cost about $400 - on sale. Time has marched on 
and a trip to the local stationery shop will find 2GB and 
4GB memory sticks being sold on impulse sales stands at 
the checkout. It’s not hard to find 2GB of storage for $20 
these days. While lower prices are good for consumers 
there is a slight downside: lower prices and margins can 
drive down quality. 


If you’re shopping around for a memory key, I suggest 
that you adhere to some safe shopping principles: 

Only buy from reputable dealers. Be sure you’ll be able 
to get a refund if there’s a problem. A quick scan of eBay 
reveals thousands of memory sticks at bargain prices. 
However, getting a refund if there’s a problem can be 
tricky with overseas sellers. Given that prices are so low 
now, you’re not likely to make a huge saving buying 
from overseas in any case. 

Buy reputable brands. With flash memory so cheap 
many small manufacturers are playing the memory 
game. However, not all are playing fairly. Some fly-by- 
nighters are offering a large capacity units that don’t 
deliver on the stated capacity. For example, you might 
be buying an 8GB stick but when it arrives or you try it 
out it’s only got a few MBs of capacity. 

Play close attention to packaging. Many of the cheaper 
memory sticks on the market look a lot like the more 
well-known brands. Sandisk, in particular, is targeted as 
for a long time it used a standard colour scheme on its 
packaging and products. That made it easy for cheaper 
brands to make their products look like Sandisk’s. Trying 
to come up with a representative pool of test products 
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for memory sticks is tricky as there are so many to 
choose from. I decided to test three out just to see if 
cost matters. The three were a Lexar JumpDrive Secure 
II Plus, a Sandisk Ducati and a Sandisk Cruzer Micro. 
My test was a simple file copy test: I formatted each 
drive using OS X’s Disk Utility and copied a 350MB 
file to the drive. I then copied the file back to my hard 
drive. This way I could test the read and write perfor¬ 
mance of each unit. 

Neither the Lexar or Sandisk Cruzer are premium prod¬ 
ucts. Both sit at the entry level of the market. However, 
both are commonly found at the checkout stands of 
stationery stores and newsagents. Copying my 350MB 
file to the Lexar and Sandisk Cruzer revealed very little 
performance difference with the Lexar writing the file in 
1:25 and the Cruzer coming in just two seconds faster. 
The Sandisk Ducati absolutely poleaxed the others in 
the write test. It was able to receive the file in just 24.5 
seconds — almost five times faster. 

Reading the same file from the three drives revealed 
similar results, with the Lexar and Cruzer allowing me 
to copy the 350MB file back to my Mac in 20.5 seconds 
and 22.7 seconds respectively. The Ducati performed the 
same operation in about 8 seconds. 

So, what’s this tell us? If performance is a critical 
factor for you then the high-end units that are rated for 
faster performance might be more suitable. If you’re 
only looking for a memoiy stick to use for backups and 
an extra minute or two per day isn’t material to you then 
a slower, cheaper unit will probably suffice. 

Portable hard drives. When you need serious 
storage capacity, a memory stick simply won’t cut the 
mustard. That’s when you’ll need to look at external 
hard drive solutions. 

External drive units can be connected to comput¬ 
ers either by FireWire 400, FireWire 800, USB 2 or 
eSATA. Firewire 400 and USB 2 are supported by most 
of the Macs in common usage these days although older 
systems may only support the older USB 1. If you’re in 
that boat, you’ll find that moving data between your 
computer and an external drive will be very slow. More 


recent Macs sport Firewire 800 connectors but eSATA 
connections will require an adaptor as there’s no inbuilt 
support for eSATA on any current Macs. 

Most external hard drives come in one of two sizes. 
Smaller units use 2.5” hard drives. These are the very 
same drives that are used in the majority of notebook 
computers. Units based on 2.5” drives typically don’t 
need an external power supply as they’re able to draw 
enough current to operate from either a USB or FireWire 
port. This makes them great for travellers that need to 
cariy plenty of storage but don’t have room for lots of 
extra cables or power bricks. Capacities currently max 
out around the 320GB mark, but 500GB devices (such as 
the Mercury On-The-Go recently reviewed online - see 
“Hotlinks”) have started to hit the market. 

Larger external hard drives use 3.5” hard disks. These 
are the same as the ones used in desktop computers. As 
well being larger they require more current so they need 
a dedicated power supply, making them less portable. 
However, they also deliver greater storage capacities. 
1TB units are common, 1.5TB is coming soon, and they 
are far cheaper on a cents per GB basis. 

Like memory sticks, there are many different mod¬ 
els or all shapes and sizes to choose from. Unlike with 
memory sticks, you have the option to build an external 
drive yourself, so you know exactly what’s gone into it. 

Shopping around, you should be able to 
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used to connect the drive 

to a computer. SATA is a fairly recent standard so I’d 
suggest using that. External cases can cost as little as 
$10 at swap meets but shop around and look for one 
that feels solid and looks good. Also, if you upgrade 
your portable Mac with a larger hard drive, you can use 
the old hard drive as an external disk. 

Start by clearing a workspace that’s free from clutter. 
Depending on the type of enclosure you’ve chosen you 
may need a set of small screwdrivers but that’s the ex¬ 
tent of the required toolkit. Carefully remove the drive 
from the antistatic packaging and make sure that there 
are no signs of physical damage. 

Check the instructions for the enclosure to work out 
how to open it. Open the enclosure and take the time to 
look at the connectors and the parts. It won’t be espe¬ 
cially complex but it’s worth looking before you start so 
that the various bits and pieces are familiar. 

Open the enclosure and plug the drive carefully into 
its connector. For a 2.5” drive, you’ll probably only 
need to connect the drive to its connector and close 
things up. With a 3.5” drive, you may also need to 
connect a power connector. The good news is that it’s 
impossible to plug things into the wrong sockets as 
everything only plugs in one way. 

Off the shelf. If you prefer buying off the shelf units 
rather than rolling your own there are a few brands 
worth looking at. 


Iomega has been a long-time player in the portable stor¬ 
age market. Its Zip drives delivered what was, at the 
time, a massive 100MB. Times have changed and Iomega 
now plays in the hard disk game with a variety of dif¬ 
ferent options. 

In the 2.5” range there’s the eGo range. They certainly 
look good and seem quite robust. Iomega’s desktop hard 
drive range, using 3.5” disks, offers capacities ranging 
from 360GB to 1.5TB. They come in a variety of form 
factors including the MiniMax units that are designed to 
complement a Mac Mini. 

Seagate’s a famous name in the storage business, 
mainly for internal drive units, but more recently for 
external, portable drives as well. Its FreeAgent range 
comes with 2.5” or 3.5” drive options depending on 
your needs. Connection options to your Mac include 
USB 2 and FireWire. There are eSATA interfaces as well 
but you’ll either need an add-on card for your Mac or 
an adaptor. 

CalDigit may not be well known in the consumer space 
but if you’re after a high-performance, high-reliability 
solution then you’ll want it on your shopping list. To be 
sure, they’re not the cheapest units around but they are 
designed specifically for creative folk who need to be able 
to edit video and large images from a external drive. 

Western Digital is another stalwart in the storage game, 
recently making a big push into the external drive space 
like Seagate. The MyBook range is based on 3.5” drives 
and is designed for desktop usage. One of the neat fea¬ 
tures is that these units don’t actually look like desktop 
hard drives. They’re about the same size and shape as a 
hard cover novel so they’re quite discrete. The Western 
Digital My Passport range is for mobile users and use 
2.5” drives. 

Another name you’ll know - but not for hard 
drives - is Verbatim. The manufacturer of removable 
media from audio tapes to floppy disks to USB keys to 
DVDs has recently entered the market for fixed-media 
storage with its affordable SmartBox range of 2.5” and 
3.5” drives in capacities from 120GB to 1TB. Verbatim 
is a well-established brand and now covers pretty much 
the full spectrum of portable storage solutions. 

And not to be outdone, professional solutions provider 
LaCie provides compact hard diisk enclosures for a range 
of mobile needs, from huge capacity with the Little Big 
Disk Quadra at 1TB, to the Rugged Hard Disk with its 
tough rubber enclosure for those who expect their data 
to sustain a bump or two on the road. 

The last word. All in all, regardless of your specific 
portable data requirements, you’re likely to find a solu¬ 
tion to suit your needs. Whichever way you go, there’s 
no longer a reason to be more than a few clicks away 
from all your important data. ^ 
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matrox MX02 


Matrox is leading the way in mobile editing. The new Matrox MX02 is the first truly portable 
device that gives you broadcast-quality input/output, monitoring, and up/down/cross conversion 
to streamline your workflow with Apple Final Cut Studio. It’s lightweight, fits in your laptop 
bag, and can run for hours on a field battery. It lets you work seamlessly in any format you 
want, including ProRes. Enjoy new-found freedom with Matrox MX02. 


Mac Pro and MacBook Pro compatible 


BLACK 

DIAMOND 

AWARD 2008 


Edit anywhere - only $1,995! 

Contact us today to locate your nearest dealer; 

Matrox Video Products distributed by New Magic Australia, (02) 9528 4555, 
www.newmagic.com.au 


Digital Video Solutions 


Matrox is a registered trademark and Matrox MXO are trademarks ot Matrox Electronic Systems Ltd. Apple Final Cut Studio and Mac are trademarks of Apple Inc. registered 


the United States and other countries. 








Fleur Doidge 

believes everyone 
has a story to tell. 



Insights into the Australian Mac community 


Macs in the first person 


Holjnks 


A mid all the dust kicked up 

during the iPhone stampede 
in early July, one up-and- 
coming Apple reseller quietly went 
about its business — lassoing its 
top-choice telco partner and securing 
unit availability. That reseller was 
Melbourne-headquartered retailer My 
Mac Australia. 

My Mac Australia didn’t open at 
midnight to sell its first iPhones, 
shunning the opportunity to partici¬ 
pate in a manufactured media event 
guaranteed to whip up hype and 
disappoint the over-excited punt¬ 
ers queuing outside stores across 
Australia. Its stores in Melbourne 
and Sydney opened at 9:00am and 
9:30am respectively just like on a 
normal day. 

It’s not that My Mac Australia and 
its staff weren’t excited about the 
iPhone. The bigger stores did have 
lines that day and the weekend 
immediately after the launch were 
the biggest in My Mac’s history. In 
fact, founder and director Steve 
Bardel has given the little handheld 
a glowing report, enthusing about its 
addictive potential. 

“I managed to get myself one. 

The intuitiveness is amazing, even 
for an old timer like me. I believe 
this product will be amazing for the 
market,” he said. “I’ve always been 
a Nokia person for ease-of-use but 
this is great, and the applications are 
awesome. There’s nothing I don’t like 
about it." 

Bardel said he got his iPhone 
hooked up to the internet via his 
home AirPort within 20-25 minutes of 
trying, after never having played with 
one before. “It only took me so long 
as I could not remember the pass¬ 


word to my AirPort Network. Since 
then, it’s a one-minute thing now join¬ 
ing networks if it’s Wi-Fi or you know 
the password,” he said. 

“My wife, she keeps going ‘put it 
down, put it down’.” 

My Mac Australia did its calcula¬ 
tions and partnered Optus — since 
lauded by various commentators 
for the plans it is offering in the 
melee — and has arranged to have 
a certain number of iPhones deliv¬ 
ered by the vendor every month to 
keep sales flowing. 

My Mac has also been advertising 
to build a strong team of people with 
a telecommunications or phone shop 
background to support its move 
towards things iPhone. 


www.mymac.com.au 

My Mac Australia site — coming soon 

www.forbes.com/equities/2008/07/14/apple-iphone-closer-markets-equity-cx_mp_0714markets36.html 

Forbes.com on first weekend of iPhone 3G sales 


“Our partner is Optus; we’re really 
lucky there. At the time we were a 
bit unsure that they were making 
the right decision,” Bardel said. “But 
they delivered 40 iPhones to each of 
my stores for the first week, so we 
managed to have 80 on the launch 
date. I heard some resellers only had 
four or five iPhones.” 

The iPhone/Optus partnership is not 
the only major My Mac move this year. 

Bardel’s outfit expanded in Sydney 
by snapping up the assets of Ben 
Morgan’s signature Academy Store in 
Bondi Junction’s Bronte Road earlier 
this year, swooping on the troubled 
operation not long after news broke 
in April of its $1.1 million debt, Apple 
reseller status cancellation and subse¬ 
quent takeover by liquidators. 

“Until now, retail has been the main 
focus of what we have been doing. 
But with Apple becoming its own 
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retail business, we want to diversify,” 
Bardel said. "In Melbourne, we were 
90 per cent retail." 

In Melbourne, the Apple Premium 
Reseller quotes, diagnoses, orders 
and repairs from its service facility 
two doors down from its Flinders 
Street store. Third-party products in 
the showroom include the likes of Mi¬ 
crosoft Office:mac 2008, DLO cases 
for iPods, Bose sound docks and 
Western Digital My Book storage. 

Training operations are being re¬ 
structured in line with the opportunity 
represented by the Sydney Academy 
Store buyout. 

Academy Store’s experience and 
resources in training are expected 
to help lever My Mac into a stronger, 
more broad-based position. Bardel 
plans to bring in more photographic 
and film people to assist, although he 
has kept on as many Academy Store 
staff as possible through the change 
of ownership. 

“Some [staff there] had already 
resigned,” he said. 

Bondi Junction is in Sydney’s east¬ 
ern suburbs, about 20 minutes from 
the CBD, where Apple has just opened 
its Sydney store. Bardel believes 
that everyone will go into the Apple 
store to have a look — but they won’t 
necessarily open their wallets or keep 
opening them at that store. 

In other words, he believes there’ll 
still be opportunities for good local 
Apple resellers. “It’s a good location 
at Bondi Junction. We were looking at 
the demographics of the clientele and 
they seem to prefer to shop locally as 
well,” Bardel said. 

Bardel is keeping Academy Store’s 
customer rewards program, the Acad¬ 
emy Card, with the aim of maintaining 
as much continuity as possible. 

My Mac Australia is also looking 
to re-focus on the education market 
as part of its diversification program. 
Until about two years ago, the reseller 
had a strong education focus but that 
had stopped. "We then no longer had 
the resources to support the educa¬ 
tion market. We are now putting those 


resources back in place,” Bardel said. 
"That includes the right salespeople to 
target our education clients, and the 
right expertise.” 

Apple had also changed its 
education market requirements for 
its resellers. 

The business or corporate market 
isn’t that different from the education 
sector qualitatively — it’s about hav¬ 
ing sufficient resources to dedicate to 
both sets of customers, said Bardel. 
“We’ve been growing 35 per cent 
most years so we can throw resourc¬ 
es at it now,” he added. 

History. My Mac Australia was 
founded some nine years ago in 
Melbourne by Bardel. "Back at that 
time, the iMac was just coming out 
and it looked like a real opportunity. 

I just took that opportunity and I ran 
with it,” he said. 

Today, its flagship store is on 
Flinders Street, near Federation 
Square — a CBD location Bardel 
proudly claims as having the most 
pedestrian traffic in the city. 

Bardel was in the photographies in¬ 
dustry at the time, involved with digital 
photo studios offering top-notch print¬ 
ing services, supporting Agfa Anova 
and the like. 

Fie couldn’t get the name My Mac 
as it was owned by another business, 
so My Mac Australia it had to be. “I’ve 
now managed to buy the internet do¬ 
main www.mymac.com.au and we’re 
relaunching our web site under that 
name," Bardel added. 

“We’ve been waiting for years and 
years, and the guy I think must have 
stopped operating his business, be¬ 
cause we [finally] saw that the domain 
was parked and made an offer.” 

In the past, My Mac marketed itself 
via print advertising, billboards and 
radio but mainly relies on Google and 
word-of-mouth. Bardel also wants to 
keep his private life out of the media. 

“I don’t want to talk about myself, if 
you don’t mind. I’d prefer to keep this 
about My Mac Australia,” he said. 

And you’ve got to respect that. ^ 


All your business 
processes in a 
single application 



Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 

HansaWorld Australia Ltd. 

Tel:+612 9283 9845 
Email: moore@hansaworld.com 
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Dan Moren 



Hotljnks 

www.apple.com/au/iphone 

The horse's mouth 


3G SOFTWARE 


T he iPhone 3G is about much more than just its 
cool hardware. Under the plastic there’s some 
sophisticated computing going on, including an 
entirely updated operating system and - for the first 
time — access to third-party applications. As this is also 
of interest to users of the iPod touch, we thought we’d 
take a look. 

The original iPhone was an amazingly capable device, 
but it certainly wasn’t perfect. The 2.0 software update, 
a major improvement over the original iPhone operating 
system, adds dozens of new features and refines several 
old ones — changes many users have been waiting for 
since the iPhone’s introduction. Read on, and you may 
thank Apple for holding off on releasing the iPhone in 
Australia until 2.0 was ready. 

The App Store. The iPhone 2.0 software adds only 
one new application, but it’s a gateway to an entirely 
new world. The App Store lets you download and install 


applications created by third-party developers (some 
programs for free, others at a cost). 

You can add or remove applications as you see fit, 
but because they store all their data along with the 
software, deleting an application also deletes all its 
settings and stored information. If you delete a pro¬ 
gram and want it back, you can download it again for 
free, unlike media from the iTunes Store. You can also 
load applications associated with your iTunes account 
onto as many iPod touches and iPhones as you want, 
provided they’re synced with your iTunes library. Even 
though most of the applications are small, if you have 
many of them installed, syncing with your computer 
will take much longer than before. 

Mail. Managing e-mail on the iPhone is easier than 
ever. You can now delete or move multiple messages 
at once and specify backup SMTP servers for each of 
your accounts. In addition, the Mail application dis- 
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plays a number of new fields when you compose a 
message. You can now edit the blind carbon copy field 
and choose which of your e-mail accounts to use when 
sending a message. 

Apple has also added better support for attachments — 
you can now view PowerPoint presentations and iWork 
documents and play back certain types of audio and 
video files. You can also save images (but not other files) 
sent to you as attachments. 

Unfortunately, iPhone 2.0’s version of Mail still lacks 
a couple of features that first-generation iPhone and iPd 
touch users have been clamouring for - in particular, a 
unified inbox and the ability to view and compose mes¬ 
sages in landscape mode. 

Enterprise support. Many iPhone users were dis- 
appointed that the device was virtually useless in a cor¬ 
porate environment. The software update brings with it 
many enterprise features, including full support for Mi¬ 
crosoft Exchange and its ActiveSync technology, which 
allows contacts, calendar, and mail information to be 
wirelessly “pushed” to the iPhone, automatically updating 
the device whenever that data changes on the server. 

Once we set up accounts, we were able to access an 
Exchange e-mail account as well as retrieve contact 
and calendar information from the server. We were 
able to respond to Exchange event invitations attached 
to e-mail messages, something you can’t do with iCal 
invitations on an iPhone. Unfortunately, if you sync 
contacts and calendars with Exchange, you can’t also 
sync them with your Mac. To sync both at once, you’ll 
need to use Apple’s MobileMe service. 

MobileMe. If you don’t work for a big corporation 
but want to share all your messages, contacts, and cal¬ 
endar information between all your computing devices, 
Apple’s MobileMe supports wireless syncing of contacts, 
calendars, and mail. Unfortunately, there’s still no way 
of syncing information from the iPhone Notes applica¬ 
tion with your Mac. 

Location services. The iPhone 3G may have 
true GPS, but iPhone 2.0 software brings its own re¬ 
finements to the iPhone’s location services. Using the 
location information it gleans from GPS, WiFi signals, 
and mobile phone towers, the iPhone’s Maps applica¬ 
tion has added an entirely new feature: tracking. When 
you press the locate button in the lower left corner, 
Maps will continue to track your location until you 
press the button again. This feature works best with 
GPS capabilities, which provide close to real-time lo¬ 
cation information. But you can also use it without 
GPS, as on an iPod touch - the results will just be less 
precise and will update less frequently. 



m 

Access to third-party applications: robust enterprise support: push synchronisation 
for MobileMe users; bulk e-mail management; better e-mail attachment support; 
expanded international language support. 

Certain features are still lacking: no built-in support for task management; 
no support for iCal event invitations; no syncing with Notes app; some instability 
issues. 

iPhone 3G, iPod touch 

Free for iPhone users, $12.99 for iPod touch users 
Apple 

Download via iTunes 



Wireless options. Earlier iPhone software gave 
you the option of either disabling Bluetooth or Wi-Fi 
individually, or shutting off all the iPhone’s radios by 
switching to Airplane Mode. iPhone 2.0 refines that a 
bit: now when you enter Airplane Mode, you can turn 
WiFi back on without activating the mobile phone fea¬ 
tures. That way, if you’re on a flight that provides WiFi 
access (coming soon, we’re told), you can still get on 
the internet without interfering with the aircraft’s in¬ 
struments or using up your battery so quickly. 



The little things. In addition to these major 
changes, iPhone 2.0 is rife with small but 
welcome improvements. 

For example, when you’re entering a 
password, the field shows you the last 
typed character in plain text, making it 
easier to figure out when you’ve pressed 
the wrong key. 

The iPhone lets you manage multiple 
calendars, colour-coding them so you 
can easily tell them apart (although 
the colours don’t necessarily sync from 
iCal). You can set a default calendar for 
events created on the iPhone, and 


www.macworld.com.au 


AMW September 08 037 ◄ 























3&-2 


Inbox (3) Cancel 


Jonathan Sett ii:47am 




Re: iPhone 2.0 review 

Thanks for the good work Dan. While I'm 
cutting Jason's review down for print. I was.. 


Christopher Breen ii: 18 am 

Re: Is this the most annoying iPhon... 

And m reality, yes. it does. Let the whining 
begin from those who paid S20 for it back. 

Christopher Breen ii: 08 am 

Re: The next big APP- Universal remot... 

The real question is when it will be Sailing 
Clicker. Well, if it had an IR transmitter, ma... 


Jonathan Seff ii: 08 am 

Re: Sketches screen 

Nice. On Jul 14. 2008. at 8:06 AM. Dan 
Moren wrote <photo jpg>-... 

Jonathan Seff ii: 03 am 


Re: Is this the most annoying iPho... 

And can you confirm now that 2.0 includes 



you can browse different calendars. 
However, the Calendar still does not 
let you manage to-do lists or sync 
them between the iPhone and iCal 
or Mail. 

And there are more goodies. You 
can take screenshots of your iP¬ 
hone’s interface and search your 
contacts. International support has 
expanded dramatically — the iPhone 
now speaks 16 different languages. 
And if you press and hold on the 
keyboard’s .com key, it will pop up 
options for the other common top- 
level domains: .edu, .org, and .net 
(this also works when the .com but¬ 
ton doesn’t appear on the keyboard 
but the @ key does - for instance, 


Bulk move and 
delete. The Mail 
application’s time¬ 
saving bulk editing 
feature is great 
news for people 
who make heavy 
use of e-mail. 


when you’re addressing e-mails; in that case, you tap 
and hold the period key to get the options). 

A few pieces are missing from this update - most no¬ 
tably the ability to cut, copy, and paste text between dif¬ 
ferent applications. And too few programs support hori¬ 
zontal orientation, a sad omission since many people 
prefer to type on the wider keyboard it provides. 


Australian Macworld’s buying advice. 

The iPhone 2.0 software is full of the refinements you’d 
expect from a second-generation Apple product. The 
iPhone OS still isn’t perfect, and we wish Apple had 
addressed some lingering shortcomings, but it’s a wel¬ 
come step up for what was already arguably the best 
mobile platform on the market. 


Support for third-party applications and the ease of dis¬ 
tribution via the App Store mean that many of those 
gaps will likely be filled - eventually. ^ 


Find your location. Location tracking works best with the iPhone 
3G’s GPS, but it’s also available to users of the iPod touch and the 
original iPhone. 
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Should I upgrade my iPod touch software? 



Yes, it’s worth $12.99. To begin with, the 2.0 software 
includes all of the applications in the January touch 
update — Google Maps, Mail, Weather, Web 
Clips, Stocks, and Notes — for half the 
price. It supports push e-mail, contacts, 
and calendars with Microsoft Exchange 
or MobileMe, searchable contacts, multi¬ 
ple calendars, support for viewing more 
types of e-mail attachments, the abil¬ 
ity to move or delete multiple e-mail 
messages at once, parental controls, 
the ability to take a screenshot of the 
iPod’s interface, and much more. 

Then there’s the App Store. The 
vast majority of these programs 
will work splendidly with the iPod 


touch. And Apple’s free Remote application is worth 
the upgrade price by itself. - Christopher Breen 
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i PHONE APPS 


The App Store gives iPhone and iPod touch users access to 
hundreds of applications 


T he App Store - accessible via iTunes or from an iPhone or iPod touch running the 2.0 
software - kicked open its doors with more than 500 applications. We’ll be review¬ 
ing scads of them online and in the magazine, but here’s a taste of some of the cool 
software you can now download and install on your iPhone, iPhone 3G, or iPod touch. 
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Exposure. 

Looking for an easy way to show off your Flickr pho¬ 
tos? How about explore the latest snapshots from 
your friends and the larger Flickr community? Then 
Connected Flow’s Exposure belongs on your iPhone 
or iPod touch. The main page displays your personal 
photos as a list, while buttons along the bottom of 
the screen let you explore photos from your contacts 
or from the Flickr community. But perhaps the most 
intriguing option is the Near Me feature. Tap on this 
button and Exposure will use your current location to 
find images tagged with nearby longitude and latitude 
coordinates - in my case, an image of the graffiti- 
strewn garage door across the street from my home 
(and many more). - Kelly Turner 


MochaVNC. 

Virtual Network 
Computing is es¬ 
sentially a system 
for controlling one 
computer from 
another — think 
Back To My Mac 
if you’re a Leopard 
user. MochaVNC is 
Back To My Mac 
for iPhone, but a 
whole bunch more 
complicated. If 
you’re a bit tech- 

sawy you can set up MochaVNC to use the built-in VNC client in your Mac and control 
it from wherever you are. Works best over WiFi, but you can configure it for use outside 
your home network. If you need to do something that requires more grunt than your 
iPhone provides, MochaVNC is a veiy inexpensive (read “free”) way to do it. There’s also 
a paid version for $7.99 that adds the ability to use function keys. — Matthew JC. Powell 



Texas Hold’em. 

There are already quite a few iPhone pok¬ 
er games (and I expect many more in the 
coming weeks and months), but Apple’s 
own Texas Hold’em is going to be hard 
to top. It lets you play the popular poker 
game against computerised opponents 
(just like the iPod version of the game) or 
match up with as many as eight friends 
over a Wi-Fi network (I see the AMW 
contributors’ productivity dropping a bit 
in the near future). By rotating your iP¬ 
hone or iPod touch, you can switch be¬ 
tween first-person and top-down views. 
The graphics are stunning (which explains 
the huge 128MB download size), and little 
touches like original iMac posters on the 
walls behind players make it a game worth 
going “all in” for. — Jonathan Sett 
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Band 

Demonstrated to enthusiastic applause at 
this year’s WWDC, MooCowMusic’s Band 
is a collection of virtual instruments that 
let you “play” music via the iPhone’s touch 
screen, including a rock drum kit with on¬ 
screen pads, Funky Drummer, a bass guitar, 
a piano, and a 12-bar blues electric guitar. 

You can record, overdub, and mix together 

all of the instruments in Band to create a final track. The application includes audi¬ 
ence cheers to make you feel like a real rock star, and provides visual feedback - for 
example, when you pluck one of the bass strings, it vibrates on screen. — Jim Dalrymple 
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OmniFocus. 

You’ve got a task manager on your Mac for staying on 
top of various to-dos. But when you’re out and about, 
how are you supposed to keep up with your tasks - or 
add new ones? The Omni Group thinks it has solved 
that problem with OmniFocus for the iPhone, a mobile 
version of its task manager based on the principles of 
David Allen’s Getting Things Done (GTD). OmniFocus 
lets you add, organise, and mark off to-dos on your 
phone; its ability to sync wirelessly with any WebDAV 
server keeps the desktop and iPhone versions of Om¬ 
niFocus up-to-date. More impressively, it taps into the 
iPhone’s ability to pinpoint your location, letting you 
create lists based on what’s nearby (say, finding ap¬ 
propriate shops for your errands). - Jim Dalrymple 


PCalc. 

TLA Systems’ PCalc for iPhone transforms your iPhone or iPod touch into the coolest 
scientific calculator ever. In vertical orientation, it looks like an attractive standard 
calculator, albeit one with conversions, constants, and more. Turn your device horizon¬ 
tally, though, and PCalc becomes a powerful scientific calculator, complete with RPN 
(Reverse Polish Notation) mode; hex, octal, and binary modes; and a simulated paper 
tape. Jason Snell 



Remote. 

It’s no surprise 
that Apple’s 
Remote applica¬ 
tion headed up 
the App Store’s 
list of Top Free 
Apps immedi¬ 
ately after its 
launch. It turns 
the touch screen 
on your iPhone 
or iPod touch into the best remote control 
I’ve yet seen for controlling an Apple TV or 
an iTunes library on your local WiFi net¬ 
work. Using an interface that mirrors your 
iPhone’s own iPod application, Remote gives 
you access to all your media and playlists, 
and it adds a nifty search feature: tap in a 
few letters and you instantly get a list of 
all content - artist names, tracks, movies, 
and so on — containing the search phrase. 
While Remote works well with iTunes, it’s a 
godsend for Apple TV users. Note that some 
users on the AMW forums have reported 
problems getting Remote to find their iTunes 
libraries. — Dan Frakes 



Twitterrific. 

The iPhone version of The Iconfactory’s 
client for the Twitter messaging ser¬ 
vice, Twitterrific, lets you post and read 
tweets - short messages like miniature 
blog entries - from anywhere. The pro¬ 
gram integrates with twitpic.com, so 
you can upload a photo with the URL 
embedded in your tweet. An integrated 
web browser lets you tap on user names 
or hyperlinks 
and view the 
contents with¬ 
out leaving the 
program. It’s 

available in 

two versions: 
a free one that 
periodically dis¬ 
plays ads, and a 
$12.99 Twitter¬ 
rific Premium. 

— Jason Snell 



Breaking news: iPhone 2 0 


contradicts your mother, insists that 
your new dress •natters your figure 
perfectly.' "was worth every penny' 
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Circulator. 

Why waste precious brain matter trying to 
keep track of who has borrowed your stuff 
when you’ve got a phone that can handle 
it for you? That’s the concept behind Cir¬ 
culator from TheCodingMonkeys. The app 
lists what you’ve borrowed - books, DVDs, 
even money — and what you’ve lent out, 
including the day the loan started and the 
due date of the item in question. You can 
even send SMS or e-mail reminders to your 
friends. — Jason Snell 



AIM. 

Filling a notable gap in the original 
iPhone functionality, AOL’s free AIM cli¬ 
ent is pleasantly straightforward: log in 
with your AIM, .Mac, or MobileMe ac¬ 
count information, and you can chat 
with other such users much faster than 
via SMS or e-mail. It may not be as 
robust as desktop software, but it’s a 
great addition. A future version will add 
the ability to be notified when someone 
wants to chat with you even when you’re 
not running the app. — Dan Moren 


Sketches. 

If your pals won’t put up with your scrawling big black 
ink mustaches on their faces, you can settle for the vir¬ 
tual equivalent with LateNiteSoft’s Sketches, which lets 
you draw all over your iPhone, even on pictures that you 
import from your camera or iPhone photo albums. You 
can use a variety of different colours and line thicknesses 
while drawing, insert geometric shapes and clip art, and 
even add a picture from the web or a map of your current 
location (handy for giving directions). When you’re done, 
send your masterpieces to an iPhone photo album or post 
them online. - Dan Moren 
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transferpurchases 


The iPhone excels 
at media playback 
and portable com¬ 
munication, but it’s 
not very good as a 
file storage device. 

Magnetism Stu¬ 
dio’s FileMagnet is 
a clever solution 

that lets you load files onto your phone or 
iPod touch and view them there, all without 
having to resort to e-mail workarounds or 
physical connections between your phone 
and computer. All you need is a WiFi net¬ 
work that both your Mac and your iPhone 
can log on to. Launch the software on your 
iPhone, connect to the uploader client on 
your Mac, and start transferring files. File¬ 
Magnet currently supports a number of 
common formats for documents, images, 
audio, and movies, and more are on the way 
The developer also promises the ability to 
attach documents to e-mail messages in a 
future version. — Dan Moren 


NYTImes. 

Perhaps the New York Times can finally 
shake off its dated Grey Lady moniker, 
thanks to the free NYTimes application 
for the iPhone. This attractive piece 
of software offers up to seven days of 
Times content. You can read stories in 
either portrait or landscape mode, and 
it even offers a search function to help 
you find stories. — Rob Griffiths 




Korea Negotiators Agree on 
Nuclear Arms Inspections 
Negotiators agreed to a blueprint 
for verifying North Korea's nude... 

Architecture: In Changing 
Face of Beijing, a Look at th... 
The country's new architecture 
exudes an aura that has as much... 

McCain's Conservative 
Model? Roosevelt (Theodor... 
In a wide-ranging interview, 
Senator John McCain called for a... 

Dissident’s Tale of Epic 
Escape From Iran Grip 
Free after years in Iranian prisons, 
a well-known dissident provides... 


> 


> 


> 


> 



Enigmo. 

Not many applications win awards before they come out, 
but Enigmo from Pangea Software can make that claim. 
The iPhone version of the classic Mac game took home 
an Apple Design Award at this past June’s WWDC, and 
when you see its gorgeous graphics on the iPhone’s 
screen, you’ll understand why. The 3D puzzle game re¬ 
quires that you direct a flow of liquid from point A to 
point B through a series of bumpers, sliders, and other 
objects and obstacles as you try to complete each of the 50 
levels. Enigmo makes the most of the iPhone’s Multitouch 
interface. — Philip Michaels 
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WIN an Apple MacBook + Office 

Simply visit our ANY of our stores to go in the 
running. Total prize valued at $1,728** 
Competition closes 30th September. 
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iPhone 3G For the latest accessories and more! 

Computers Now have a complete range of iPhone accessories in store. 




Service & Integration The biggest & the best 

The largest team of Apple qualified service technicians ready to help 
you. Whether its an iPod repair, a school lab setup or a corporate 
service agreement, we can help you keep your Mac running. 


CompNow Protect Worldwide Laptop Insurance 

3 Years worldwide insurance available on new laptop purchases. 
Excess as low as $100 - visit www.compnow.com.au/protect 


comp 

nouu 

PROTECT 


FREE Training for all Computers Now Mac customers 

Computers Now offer free training courses with every new computer 
purchased through us - see our website for details. 



Computers Now Apple Premium Reseller, Apple Platinum Service Centres : in & out of warranty repairs 


Chadstone 

Shopping Centre 

t: 03 9568 8655 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Crows Nest 

222 Pacific Highway 

t: 02 9951 7979 

Malvern 

1420 High Street 

t: 03 9508 2600 

Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

Monash* NEW 

Campus Centre, Clayton 

t: 03 9684 3655 
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compnow.com.au 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


^RentNow finance conditions apply, see www.compnow.com.au/finance. Design Premium Subscription requires a valid Credit Card to enable ongoing subscription 
service. *Education pricing conditions apply. **Competition closes September 30th. Prize drawn October 13th. Microsoft Office Home Edition supplied. 

All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 
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FREE Adobe Design Premium CS3.3 Subscripton 

Every RentNow customer in September receives a 1 month 
subscription of Adobe Design Premium FREE, enabling you to let 
your creative juices flow! Valued at $129^ 
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Eizo : Exclusive 10 bit colour Wide Screen Displays 

$1,540 Flexscan S2231W 22" : 1500:1 contrast ratio, 1620x1050 pixel 
$1,980 Flexscan S2431W 24.1 "1000:1 contrast ratio, 1920x1200 pixel 
Incredible colour range at an inexpensive price. 5 year warranty. 

, Grey bezel models exclusive to Computers Now. _^ 

Elgato EyeTV : Digital TV on your Mac 

Eye TV DTT USB Was $149. 9 5 NOW $129.95 863os 
Eye TV DTT Deluxe USB : NEW $189 - In-store Now 12122 

Turn your Mac into the coolest television in the house. Rewind, pa 



, fast forward live TV 



with state of the art technology - a perfect fit for your Mac. 


Hard Drive Bargain! My Book Pro Edition II 

WAS $599 NOW $429 1070 s 

2TB Hard Drive - USB 2.0, FireWire 400 / 800 - 5 year warranty. 
Excellent RAID options. Stunning design to match your Mac. 



omputers Now Apple On-Campus Reseller: For Apple student discounts via our On-campus stores!* 


“A 


RMIT* Main Campus, Swanston St t: 03 9654 8111 

Sth Melbourne 64 Clarendon Street t: 03 9684 3600 

South Yarra 409a Chapel Street t: 03 9827 5011 

UNSW* Main Campus, Randwick t: 02 9385 2377 


WEBSITE : www.compnow.com.au 

EMAIL : sales@compnow.com.au 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 
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Education Reseller of the Year 2007 


Service Provider of the Year 2007 


































Tony Williams 

is waiting for the 
laws to change so 
he can marry his 
MacBook Pro. 


Mac SOHO 

A s I write this the entire world 
seems to be in a constant 
state of turmoil over the 
iPhone 3G. This raises two points. 

The first is a big thank you to all the 
people who bought either the first 
iPhone or an iPod Touch and to all the 
hackers who unlocked them and wrote 
apps for unlocked phones. You were 
the pioneers who made this great (but 
not yet perfect) device possible. 

My second point is a little advice. 

If you haven’t already bought an 
iPhone, wait. With three networks 
and multiple vendors in the market 
I’m anticipating some fairly good 
improvements in the deals between 
now and the end of the year. Wait 
with me and see what you can get 
in a few months — particularly if you 
have a contract running out soon 
with a network you’ve stuck with for 
a while. This goes double for those, 
like me, outside the largest cities 
where we are stuck with Telstra and 
its terrible data pricing to get real 3G 
net speeds. 

On to other matters. Recently 
Australian Macworld received an e- 
mail asking about SOHO networking, 
domain names and hosting so I’m 
going to cover these topics over the 
next few columns. This month: ISPs, 
services and hosting. 

Connecting your small office or 
home office to the net is a minefield 
of difficult decisions. The first thing 
you need to do is discover exactly 
what speeds of ADSL are being of¬ 
fered from your exchange and by 
whom. A quick visit to Whirlpool (see 
"Hotlinks”) will discover this for you. 
Next you want to decide what network 
services you want to run across the 
connection, giving you an idea of the 
speed you will need. VoIP requires 

Ho tijnks 

www.whirlpool.net.au 

Whirlpool forum for broadband users 


networks 



more than just plain data transfers 
and video chat more than VoIP You 
may want to run other things such 
as a VPN link to your home, another 
small office or a client. 

This brings me to hosting your web 
site and/or mail server on your own 
network. This may seem appealing 
but my advice can be summed up in 
one word — don’t. Hosting externally 
for small sites is so inexpensive and 
offers far better uptimes, backups and 
redundancies than you can possibly 
afford for a home network. All hosting 
services also offer easy upgrade 
paths as your needs grow. 

VoIP is the other most frequently- 
mentioned service. This can be 
extremely attractive for some small 
business and homes. You get cheaper 
calls to a lot of locations; some ven¬ 
dors will allow you a dial-in number in 
more than one capital city. 

If you are a business on the fringe of 
a capital city you get a phone number 
with local call rates in and out to the 
capital city — perfect, for example, if 
you have a SOHO in the Blue 
Mountains and a customer base i 
n Sydney. If you use the phone a lot 
get out your old phone bills and a 
calculator and do the maths. 

One thing: some companies are 
now offering "naked internet” where 
you have an ADSL (or better) net 
connection and no landline phone. 

I wouldn’t recommend this for any 
business that relies on the phone — 
the service guarantees for a business 
landline are so much better than 
ADSL. Of course, if you are a sole 
trader using a mobile phone almost 


entirely, you might consider this with 
the addition of VoIP 
Once you know what you want and 
who offers services have a close look 
at the forums on Whirlpool — there 
are a lot of people discussing the 
various ISPs and their offerings. 

Once you’ve decided on an ISR you 
need to consider the hardware you 
will be using to connect. There are 
several bits required. First, you will 
need a modem, then a router, then a 
TCP/IP switch. To this you might want 
to add a VoIP router and a wireless 
access point. 

Well, the good news is the first 
bunch of tools can be folded into the 
one inexpensive piece of hardware. 
Combined broadband modem/router/ 
switches can be had for less than 
$150 so go and buy two identical 
ones (a spare is a good idea when 
you have a single point of failure). Just 
remember to test and configure both 
units when you are setting up. Most 
of these units are set up by pointing a 
web browser at them so I also save all 
the required configuration pages. The 
easiest way is to just print the web 
page to a PDF. 

You can also get a single unit that 
offers all this, and wireless. I avoid 
them for two reasons: Apple’s AirPort 
Express offering is just so nice with 
easy set up and spanning on a Mac; 
and until we have a firm 802.11 n 
standard and a lot of modem/- 
routers shipping with n I prefer to use 
Apple’s wireless gear as I know it will 
work with my Mac. 

Next month I’ll take a closer look at 
VoIP services. ^ 
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QUICK 
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CUSTOMER 

SUPPORT 


FREE 

SHIPPING 


For orders in Australia: 

www.ucc-oniine.com.au/richardsolo 

email: richardsolo@uccaustralia.com.au 
phone: 02 9725 5354 


The first pocket-sized battery that packs a full 1200 mAh. 

by Richard Thalheimer 

My iPhone is my favorite product, though I use it so much, it gets low on battery 
power by dinner. This led me to develop the rechargeable Smart Backup 
Battery specifically for iPhone and iPod. Just snap it on (no cable), and it begins 
to charge the iPhone battery. This powerful 1200 mAh has 20% more capacity 
than its closest competitor. You can charge the iPhone while using it, and you 
can charge the battery and iPhone together with included USB or wall plug 
charger — like getting an extra charger for free! 

There’s nothing quite like it. 

Other chargers use disposable AAs, or cheap plastic cases, or gray-market 
connectors, and may even damage your iPhone. Ours has a tough aluminum 
case, and is certified for iPhone. Polymerized lithium-ion takes hundreds of 
charges and doesn’t develop memory. Three LED lights indicate charge status. 

Works with 2G/3G iPhone and all iPod models except shuffle. 

Risk-free ordering, free shipping. 

Your satisfaction is guaranteed, with a 30-day return privilege, and shipping is 
free. That’s my promise, and you can depend on it. 

Order #dxooi a$79.99 Order two, and save 15% 

Hours of use may vary, depends upon many factors, including type of use, network, and connection speed. ‘Estimate of “double 
the juice" is based on charging iPhone when its battery shows red. iPod is a trademark of Apple Inc., registered in the U.S. and 
other countries. iPhone is a trademark of Apple Inc. 


Reviewers give it top marks. 

“So does the RichardSolo Battery (made by Sharper Image founder 
Richard Thalheimer) make for an easy-to-use, no-nonsense backup 
battery?...Yes! This thing is great. It’s that good.” 

— CrunchGear 

“Do you often find yourself in the middle of the day with your iPhone 
battery in the red? If so, I might have the perfect product for you... I 
found out how amazing this product was.” 

— iPhone24x7 

“With its simple, easy-to-use design, the Backup Battery will zap 
your Apple iPhone and iPod partway back to life when you’re 
running out of juice.” 

— CNET 

“This is a must have iPhone/iPod accessory. When I say ‘must have’, I 
mean get online and buy it, NOW!” Editor’s Choice Award 

— BuyMeAniPhone.com 

“The RichardSolo will revolutionize how I keep the iPhone battery 
charged and raring to go.” 

— JKontheRun.com 

“I have had it for 5 months and it still works flawlessly just like 
the day it arrived" 

— The Mobile Gadgeteer 


Richard | Solo 8 

USA on-line ordering and blog reviews 
www.RichardSolo.com 
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com.au 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


_ mr jpecmei 

Dock for iPod & iPhone 


Ph: (03) 9818 2100 826 Glenferrie Rd 


, Hawthorn Victoria 


Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac, iPhone and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 
Prices and specifications correct 31/7/08, but may be subject to change without notice. Errors and omissions excepted. 


A Flexirent prices are based on 36-month commercial rental or consumer lease. Includes GST. Subject to credit approval. Payable monthly. Conditions apply. 


The ultimate in mobility, sound and comfort. 
With one push of the call/music control button 
the Vibe Duo noise-isolating headset lets you 
take calls and carry on conversations hands-free 
IMsKKJHJ v ' a a convenient integrated 
microphone. 
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MacBook Pro 17" Intel Core 2 Duo 

2.5GHz 2GB/250GB/SuperDrive 


Flexirentfrom only $183 p/mth A 


>36791 


iMac Intel Core 2 Duo 

20" 2.4GHz 1 GB/250GB/SuperDrive 
Flexirentfrom only $79 p/mth A | $1549 | 

20"2.66GHz 2GB/320GB/SuperDrive |EESEES3 
Flexirentfrom only $100 p/mth A | $1949 I 

24"2.8GHz 2GB/320GB/SuperDrive Mil 
Flexirentfrom only $118 p/mth A | $2349 I 

24"3.06GHz 2GB/500GB/SuperDrive C3SEEB1 
Flexirentfrom only $147 p/mth A | $2949 I 

MacBook Air 13 /r 


High quality clear accurate 
sound & astonishing 
bass. Compatible 
with all docking 
versions of ipods 
including Classic & 

Touch. Includes remote, 
battery or AC powered 


FREE Superdrive RRf 
1.6GHz Intel Core 2 
Duo2GB/80GB 
Flexirentfrom 
only $120 p/mth A 




Authorised 
Solutions Reseller 
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Studio Edition II2TB 


Studio 1TB 


Great value Pro-quality hard drive for Mac. Ideal for 
video editing. RAID enabled. 30% less power 
consumption. FireWire 400/800, USB2.0 
& eSATA. 5 year warranty. I$549l 


Ideal for adding storage to home or office computers, 
Perfect for data backup. FireWire 400/800, |;ljl 3 5 S g ^ 
USB2.0 & eSATA. 5 year warranty. |$299 


Large range of iPhone accessories now available! 
Come in-store or check out our 
website to see the full range . 


Authorised 

Vodafone 

Dealer vodafone 


Micro USB2.0 
Tuner for Mac 

Watch, record, pause and 
rewind free to air Digital 
TV on your Mac. EyeTV DTT 
Deluxe offers the world's most 
advanced technology to deliver 
free-to-air digital terrestrial 
television to your Mac with 
this exceptionally small USB TV 
tuner Micro-Stick. 


elgato 


189 




Purchase a 15"MacBook Pro with AppleCare Extended Warranty 
and we'll throw in a FREE 8GB iPod touch! WHILE STOCKS LAST! 

MacBook Pro 15.4" Intel Core 2 Duo 

2.4GHz 2GB/200GB/SuperDrive 
Flexirentfrom only $132 p/mth A 


2.5GHz 2GB/250GB/SuperDrive 
Flexirentfrom only $165 p/mth A | $3329 | 


2.4GHz 2GB/160GB/SuperDrive 
Flexirentfrom only $89 p/mth A 


2.4GHz 2GB/250GB/SuperDrive 
Flexirentfrom only $105 p/mth A 


MacBook 13" Intel Core 2 Duo 

2.1GHz 1GB/120GB/ComboDrive BliliKE!*! 
Flexirentfrom only $74 p/mth A I $1449 1 
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hetima.com/safari/stand-e.html 

SafariStand 

www.stclairsoft.com/HistoryHound/index.html 

HistoryHound 

desktop.google.com/mac/ 

Google Desktop 

www.barebones.com/products/Yojimbo/ 

Yojimbo 

www.devon-technologies.com 

DevonThink 

www.evernote.com 

Evernote 

sheepsystems.com/products/bookdog/ 

Bookdog 

tinyurl.com/GoogleBookmarks 

Google Bookmarks 

www.url-manager.com/ 

URL Manager Pro 

alibrowserbookmarks.com 

AIIBookmarks 

addons.mozilla.org/en-US/firefox/addon/2410 

Firefox Bookmark Synchronizer 

www.inquisitorx.com/safari/ 

Inquisitor 

addons.mozilla.org/en-US/firefox/addon/59 

User Agent Switcher 






Browse the web better 


W hether you’re trying to 

keep track of a zillion tabs, 
navigate your bookmarks, or 
deal with a page that just won’t load, 
the more you use your web browser, 
the more likely you are to run into 
problems. But with the help of hidden 
features and third-party add-ons, you 
can tackle these troubles and squeeze 
even more efficiency out of Apple’s 
Safari 3 and Mozilla’s Firefox 2 and 3. 

Keep tabs on your tabs. 

Safari’s and Firefox’s tabbed browsing 
features let you open multiple sites 
within a single window, thereby reduc¬ 
ing screen clutter. But some aspects 
of tabbed browsing are less obvious. 
Open tabs in the background. 

Say you’ve just performed a Google 
search. You now have a results page, 
which probably includes tonnes of 
links you’d like to visit. You could 
simply click on a link to view that page 
in the current window, and then click 
on the Back button or the SnapBack 
icon in the Search field to return 
to the results. But an easier way is 
to £§-click on each link (in Safari or 
Firefox), which opens pages in new 



back-ground tabs. You can continue 
navigating your search results in the 
foreground. (If the shortcut doesn’t 
work in Safari, go to Safari: Preferenc¬ 
es, click on Tabs, and select S-Click 
Opens A Link In A New Tab.) 

Restore tabs automatically. After 
hours of browsing, you often end up 
with several open windows, each with 
its own set of carefully culled tabs. 
Murphy’s Law dictates that this is the 
moment your browser will crash. You 


don’t need to find all those pages 
again manually. In Firefox, choose 
Firefox: Preferences and click on Main; 
from the When Firefox Starts pop-up 
menu, choose Show My Windows And 
Tabs From Last Time. From now on, 
Firefox will keep track of all open tabs 
and windows, and restore them auto¬ 
matically when the browser restarts. 
(When restarting Firefox after a crash, 
click on the Restore Session button.) 

Although Safari doesn’t have an 
auto-restore feature, you can manually 
regain sites by selecting History: Re¬ 
open All Windows From Last Session. 
To restore sessions automatically, try 
Hetima Computer’s free SafariStand 3 
(see "Hotlinks”). Once you’ve installed 
it, choose Stand: SafariStand Setting. 
Under General, from the Restore 
Method At Launch pop-up menu, 
select Automatically Reopen Last Ses¬ 
sion (Safari). Note that the software 
uses an unofficial method to alter Sa¬ 
fari’s behaviour. It could stop working 
after an update to Safari or OS X. 

Find previously viewed 

pages. How many times have you 
read something on the web and later 
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Many browsers, one 
set of bookmarks. 
Bookdog offers 
numerous options 
for synchronising 
bookmarks between 
different browsers. 


had no idea where to find that informa¬ 
tion again? Although browsers keep 
track of your history — a list of URLs 
you’ve visited recently — this doesn’t 
offer much help if you don’t know the 
name of the site or if the page is no 
longer in the history list. There are 
several ways to solve this problem. 
Use a search tool. If you’re run¬ 
ning Mac OS X 10.5 (Leopard), you 
can easily search the contents of 
pages you’ve visited. That’s because 
Spotlight indexes everything you 
look at in Safari, except when you’ve 
enabled private browsing (Safari: 
Private Browsing). Click on the Spot¬ 
light icon in the menu bar and enter 
your search term, and Spotlight will 
display a list of matches under Web¬ 
pages. There’s a catch: even though 
Spotlight knows the text that was on 
the page, it can’t display that text if 
the page no longer exists. For that, 
you’ll need a more powerful tool, 
such as St. Clair Software’s History- 
Hound 1.9.2 (see “Hotlinks”). 

If you haven’t upgraded to Leop¬ 
ard, or you don’t use Safari, check 
out Google’s free Google Desktop 
(see “Hotlinks”). Like Spotlight, 
Google Desktop indexes the contents 
of pages you visit; also like Spotlight, 
it doesn’t store pages, so you must 
go back to the original site once 
you’ve discovered a match. Unlike 
Spotlight, Google Desktop supports 
numerous browsers (including Fire- 
fox), and can even index messages 


from your Gmail account, not to men¬ 
tion other files on your hard disk. 

Clip your content. Although you 
can’t beat the convenience of pro¬ 
grams that automatically save and in¬ 
dex your web pages, they can quickly 
overwhelm you with irrelevant informa¬ 
tion. For better control, consider a 
program like Bare Bones Software’s 
Yojimbo 1.5 (see "Hotlinks”) or Devon 
Technologies’ DevonThink 2 (see 
“Hotlinks”). Both let you manually clip 
and store web pages — or portions of 
pages — in searchable databases. 

An even more promising option is 
Evernote Corporation’s free Evernote 
(see “Hotlinks”), a service that lets 
you clip information such as web 
pages, text snippets, and images, 
and access it through software on 
your Mac, a web browser, or a mobile 
device such as an iPhone. The service 
indexes all of the text in your clippings 
(even text that appears in photo¬ 
graphs), so you can easily search 
for content from any device. Shortly 
before press time, the service had just 
announced its grand opening after 
several months of private beta testing. 

Keep bookmarks in sync. 

If you have multiple bookmark lists 
strewn across different browsers — 
or even across several machines — 
it’s time to rein in the chaos. 

Sync your bookmarks. If you 

use several browsers, each with its 
own set of bookmarks, try merging 


5 Or diskwarrtor 


( DiskWarrlor 4 

What is DiskWarrior? DiskWarrior is the safe... 
aIsoft.com/DtskWarrior 

£ Alsoft, Inc. Makers of DiskWarrior ... 

Manufacturer of Mac OS utilities, including ... 
aisoft.com 

^ DiskWarrior 4.1 software download... 

Find DiskWarrior downloads, reviews, and u... 
versiomracker.com/dyn/moreinfo/macosx... 

Q diskwarrior 
Q, dlscworid 
Q, diskwarrior 4.1 


Quick Safari searches. With the help of 
Inquisitor, matches appear immediately 
when you type a few letters into Safari’s 
search field. 

them with Sheep Systems’ Bookdog 
5.1 (see “Hotlinks”). The software 
can display, edit, verify, and sort 
bookmarks from multiple browsers, 
as well as copy or merge bookmarks 
between two different browsers (see 
the screenshot “Many browsers, 
one set of bookmarks”). It can also 
sync with Google Bookmarks (see 
“Hotlinks”), so you can use those 
bookmarks online. 

Make bookmarks universal. If you 
prefer to access bookmarks from one 
place, consider a bookmark manager. 
Alco Blom’s URL Manager Pro 3.5 (see 
“Hotlinks”) stores bookmarks in its 
own database, providing a system- 
wide menu that allows you to select 
them from most browsers. Agile Web 
Solutions’ free AIIBookmarks 3 (see 
"Hotlinks”) displays a menu-bar item 
containing all of your bookmarks from 
Safari and Firefox, as well as from 
Flock 1.0.3, Camino 1.5.5 and Omni- 
Web 5.6. Selecting a bookmark opens 
that page in your default web browser. 
Sync online. In the past, you were 
able to use .Mac to sync Safari book¬ 
marks between multiple Macs. But 
as we go to press, the transition from 
.Mac to MobileMe is still ongoing and 
bookmark syncing isn’t working for 
some users. 

Firefox users can download the 
Foxmarks Bookmark Synchronizer 
add-on (see “Hotlinks”), which pro¬ 
vides online syncing capabilities — 
even across platforms. 
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Pose as another browser. If browser incompatibility prevents a site from loading, try 
switching the user agent setting 


Use predictive searching. 

In Firefox 2 or Safari, when you begin 
typing a URL into the location bar, the 
browser shows any matching URLs 
from your bookmark list or brows¬ 
ing history. This lets you navigate to 
one of the suggested links with the 
keyboard or mouse. 

Firefox 3 takes this auto-completion 
feature to a new level. It recognises 
not only portions of URLs, but also 
words from the titles of web pages 
and tags that you’ve added to your 
bookmarks. (To append tags to book¬ 
marks, choose Bookmarks: Bookmark 
This Page, or double-click on the 
blue star at the right side of the loca¬ 
tion bar. Enter keywords in the Tags 
field.) You can also type search terms 
directly into the location bar. Firefox 
performs a Google search and either 
brings up a results page or takes you 
straight to the top web page when it 
finds a clear match. 

Although Safari lacks these sophisti¬ 
cated auto-completion features, you 

can enhance its search field using 
David Watanabe’s Inquisitor 3 add-on 
(see “Hotlinks”). Inquisitor provides 
intelligent auto-completion — for 
example, type macw and it suggests 
macworld as a match. Enter lord of 
and Inquisitor suggests, among other 
matches, lord of the rings online. In¬ 
quisitor also displays pages that would 
appear in a search for those terms 
(see the screenshot “Quick Safari 
searches”). Type diskw, for instance, 


and you’ll see a list of sites about Al- 
soft’s DiskWarrior utility. Use the arrow 
keys to jump directly to the result you 
want — all without having to display a 
page of Google search results. 

Improve site support. Once 

in a while, you might encounter a 
site that refuses to display properly 
or that generates an error message 
telling you your browser’s not sup¬ 
ported. However, you can sometimes 
outsmart such sites by switching the 
user agent setting, a trick that lets one 
browser masquerade as another. For 
instance, a site that doesn’t work in 
Safari might work if you change the 
setting to Firefox. 

In Safari 3.1.1, you must first enable 
the normally hidden Develop menu. 
Choose Safari: Preferences, click on 
Advanced, and select the Show De¬ 
velop Menu In Menu Bar option. If you 
encounter an unsupported site, select 
Develop: User Agent, and choose one 
of the browsers listed (see the screen- 
shot “Pose as another browser”). Then, 
in the same tab, re-enter the URL 
you originally tried to visit. If you use 
Firefox, download the free User Agent 
Switcher add-on (see “Hotlinks”). This 
appends the User Agent Switcher 
submenu to the Tools menu; from here 
you can select a different browser. 

Unfortunately, this trick doesn’t always 
work, since some sites rely on features 
built into Windows, such as ActiveX 
controls or a PC-only plug-in. ^ 


Hotgnks 

www.nightproductions.net/prefsetter.html 

Pref Setter 


Get Selective about 
Recent Items 

Mac OS X gives you a 
convenient way to 
return quickly to 
programs and files 
you’ve recently 
used. Just choose 
Recent items from 
the Apple menu. 

If this list starts to 
look cluttered, you can 
choose the Clear Menu 
option at the bottom. But what if you want to 
selectively remove items that you won’t use again 

— software installers, for example? In that case, 
edit the com.apple.recentitems.plist file. 

First, download a copy of Night Productions’ 
free Pref Setter (see “Hotlinks”). As its name 
implies, this utility is intended for mucking around 
with OS X’s preference files. Launch Pref Setter 
and, in its Search field, enter recentitems. The one 
entry that will appear is the one you want — com. 
apple.recentitems.plist. Double-click on the file to 
open it in the editor. 

In the editor, you’ll see entries for Applications, 
Documents, Hosts, and Servers (among other 
things). If you know the name of the item you’d 
like to delete, enter it in the Search field. For 
example, if you want to remove the Example.doc 
file, just enter Example in the search field. Any 
entries that don’t contain the word you entered 
will disappear from the list; in this example, only 
the Documents entry will remain. 

Click on the triangle next to Documents, and 
you’ll see a CustomListltems entry. Click on 
the triangle next to that, and an Item entry 
appears. You can click on the triangle beside it 
to confirm that the name of this item is Example, 
doc. Thus assured, simply select the Item entry 
(Item 1, for example), click on Pref Setter’s Delete 
button, and press 3€-S to save your changes. 

When you log out and back in, the recent items 
you deleted will be gone. 

— Christopher Breen 
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Fission. Trim, fade, split, and normalise recordings in Fission to make them sound better. 


any fleeting sounds that 
play on your Mac are worth 
preserving. Content stream¬ 
ing over the internet — be it internet 
radio, online videos, an iChat phone 
call, or even the audio coming from a 
concert DVD you’re watching — can 
have lasting value, but such content 
is not always easy to capture. Maybe 
you’re making a podcast and would 
like to include a Skype interview (re¬ 
corded with permission, of course), 
or you want to take content from your 
favourite streaming radio station to 
carry with you on your iPod. With the 
help of the right software, you can 
record and edit audio files and add 
them to iTunes for future use. 

Capture bits and bytes. 

First, you’ll need software to record 
audio. Two excellent Mac programs 
can do this: Rogue Amoeba Soft¬ 
ware’s Audio Hijack Pro 2.8.1 and 
Ambrosia Software’s WireTap Studio 
1.0.6 (see “Hotlinks” for both). Both 
allow you to capture audio coming 
from any program — while exclud¬ 
ing sound from other applications 
or from the system — and save it in 
the format you want. WireTap Studio 
costs more than twice as much as 
Audio Hijack Pro, but it comes with 
powerful audio-editing tools; Audio 
Hijack Pro requires a separate editing 
tool, such as Rogue Amoeba Soft¬ 
ware’s Fission (discussed later). 

When recording any online audio, 
you should consider copyright 
restrictions. While recording and 
saving audio such as that from radio 
programs may be legal according 
to the US Copyright Act’s “fair use" 
doctrine (which more or less matches 


Australia’s copyright regime since 
the Free Trade Agreement came into 
effect), you may not have the right 
to save — and especially to share 
with others — certain recordings, 
such as a single from a band’s web 
site, for example. 

Audio Hijack Pro and WireTap 
Studio work in similar ways. 

You choose a source (a specific 
application, or an audio device such 
as a microphone) and a format 
(anything from low-bit-rate MP3 to 
uncompressed AIFF or WAV). To 
save drive space, don’t record at a 
higher quality level than the original; 
in most cases, streaming audio 
doesn’t exceed 128 Kbps, so you 
needn’t record larger files (unless 
you’re recording music from a DVD). 

The two programs work a bit differ¬ 
ently when you initiate a recording, 
though. WireTap Studio simply has 
a Record button. With Audio Hijack 
Pro, you click on a Hijack button 
and then tell the software to begin 
recording. (To use this method with 


Audio Hijack Pro, however, you 
must install a helper tool; otherwise, 
you’ll need to quit and relaunch the 
source application when you “hijack” 
a recording from it.) Both programs 
let you choose when to start a new 
file — after so many minutes, hours, 
megabytes, or gigabytes — and 
let you set the length of the record¬ 
ing time, though these options are 
easier to set up with Audio Hijack 
Pro. WireTap Studio offers both quick 
recording (where you start and stop 
manually) and a Recording Sessions 
window (where you can preset a 
schedule, and even have your Mac 
wake up to record something). 

When recording with either of these 
programs, you can select a single 
application from which to record. You 
can record audio from, say, Safari, 
iTunes, or even DVD Player (if you 
want to record music from a DVD you 
own) while you keep working on your 
Mac. However, bear in mind that both 
programs record all audio from the 
selected application. 
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So if you are recording a stream from 
a web site, audio from other web 
sites you browse to will be recorded 
as well. 

A helpful tip: if you’re planning on 
recording something long from a web 
site, use two different browsers (for 
example, use Firefox for recording 
and Safari for browsing other sites 
during the recording session). 

Once you’ve finished recording, you 
need to decide what to do with your 
audio file. Audio Hijack Pro stashes 
files in a location you select and keeps 
pointers to those files in the program’s 
Recording Bin, a kind of library; it can 
also add files automatically to iTunes 
or an iPod. WireTap Studio displays 
recordings in a Library window (the 
actual files are stored in a WireTap 
Studio Library file in your Documents 
folder). You can click on preset buttons 
to export files to many locations: a 
local folder, a network server, an Disk, 
an iPod, iTunes, and more. 

All about radio. Thousands of 
radio stations from around the world 
stream content over the internet, 
providing millions of hours of program¬ 
ming each year. You now know how 
to capture and record any streaming 
media; but if you regularly listen to 
internet radio, you may want to look 
at solutions designed for scheduled 
recording. Ideally, you want not only to 


record, but to record at the right time to 
catch your favourite programs. 

Do you want to capture an interview 
with a band you like? Or record a live 
concert from a classical music sta¬ 
tion? Rogue Amoeba’s Radioshift 
lets you find the stations you want and 
then listen to them with a single click. 
The program’s radio guide lists some 
50,000 radio stations by genre and 
location; you can save your favou¬ 
rites for quick access. (That’s about 
25 times as many stations as iTunes 
offers; and while most of iTunes’ 
stations are online only, Radioshift 
includes thousands of AM and FM 
stations that also stream on the web.) 

You can also record these radio sta¬ 
tions by subscribing to them, 
and then setting dates, times, and 
durations for your recordings. 
Radioshift keeps a library of record¬ 
ings that you can listen to when you 
want to, edit (with an additional tool), 
or export to iTunes to transfer to your 
iPod. Radioshift can even wake up or 
turn on your Mac to record your sub¬ 
scriptions. You can set up schedules 
for as many programs and stations as 
you want; as long as you don’t try to 
record from two stations at the same 
time, everything should go smoothly. 

Edit your recordings, while 

you can use these recordings as they 
are, it’s much more useful to be able 
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WireTap Studio. It’s easy to capture and keep track of recordings with WireTap Studio’s floating recording controller 
and library. 
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to edit them, especially if you want 
to keep some of them. For instance, 
you might want to crop your files 
to remove excess audio, split them 
into multiple files, or export them to 
a different format. WireTap Studio 
includes a powerful editing tool, and 
Rogue Amoeba also sells Fission, 
and a bundle of Fission and Audio 
Hijack Pro is also available. Both 
of these tools offer comprehensive 
editing features, and make simple 
editing a task that anyone can do. 
(The open-source Audacity — see 
“Hotlinks” — is a free option, but it’s 
a bit more complex.) 

Editing with these tools is visual; 
opening a file reveals the content 
as a waveform. In some cases, you 
can spot places where programs be¬ 
gin and end by noting a bit of silence 
at those points in the waveform. Oth¬ 
erwise, you’ll need to spend a little 
longer figuring it out. You can play 
back the audio in Fission, Audacity, 
or WireTap Studio’s editing tool, and 
then choose an area to trim, crop, 
or split. All three programs let you 
save the edited files in their current 
format, or export them to a variety 
of formats. Because Audacity has to 
uncompress an entire program for 
you to work on it — something that 
can take a few minutes and may lead 
to a deterioration of sound quality — 
WireTap Studio and Fission are easier 
to use, as they work with many audio 
formats natively, including AAC, MP3, 
AIFF, and WAV. 

Organise files. As with any 
files you add to iTunes, you must 
tag them properly to find them in 
the future. Start by adding a name, 
an artist, and perhaps an album 
name (which for radio shows could 
be the name of the program), and 
then add any other tags that will 
help you sort these files. Files you 
record in formats that iTunes accepts 
— such as AAC or MP3 — will work 
fine in iTunes and on your iPod, so 
you can listen to those recordings 
anywhere. — Kirk McElhearn 
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Put displays to sleep with the keyboard 


I don’t like leaving my displays on when I leave my Mac 
for an extended length of time, because it wastes energy 
and shortens the potential life of the display. But I also 
prefer not to put my Mac itself to sleep because I often 
want to access it remotely, or download large files when I 
step away. Luckily, there are a number of ways to turn off 
only your displays. 

For instance, you can go to the Energy Saver prefer¬ 
ence pane and use the Put The Display To Sleep When The 
Computer Is Inactive time slider. Personally, I find it hard 
to get the right setting here — it’s annoying to have my 
displays switch off when all I’ve done is pause to think. 
Alternatively, you can use Apple’s Keychain Access (in / 
Aplications/Utilities). Select Keychain Access: Preferences 
and select the Show Status In Menu Bar option. When you 
do this, a new Keychain icon appears in your menu bar. 
Click on it and select Lock Screen to make your screen 
turn black. (You’ll need to enter your password to turn it 
back on again.) Finally, you can go to the Expose & Spaces 

Leave links in the 
background 

Do you receive many a URL-laden e-mail message? 
Normally, when you click on a link in Apple’s Mail, the web 
page opens in your preferred browser and comes to the 
foreground. However, when I’m reading e-mail, I usually 
prefer to keep reading the message and just check the link 
when I’m done. If you’re running OS X 10.4 (Tiger) or OS X 
10.5 (Leopard), ^-clicking on the link will open the web page 
in the background, so you can keep reading your mail. 

As a side hint, remember that you can always see the 
actual URL for a link in Mail just by hovering over the 
hyperlink—Mail will then pop up a tooltip showing the actual 
address. This is a good way to make sure you’re open¬ 
ing the web page you intend to, rather than a nefariously 
disguised link. — Rob Griffiths 



Manage e-mail links. By ^-clicking on links in Apple’s Mail, you can 
force them to open in the background, leaving you free to continue 
to read your messages now and check the web pages later. 


preference pane (in Tiger and Leopard), click on one of the 
pop-up menus under Activate Screen Corners, and choose 
Sleep Display. Now when you drag your cursor to that 
corner and wait a second, your displays will go to sleep. 

If you’re using Leopard, though, there’s a new hidden 
method that’s easier to use than all the others and requires 
no use of the mouse or menus. Just press shift-control- 
eject, and all attached displays will instantly go to sleep. 
Move your mouse or press a key on the keyboard, and the 
displays awaken. It doesn’t get much simpler than that. 
Note that if you’ve set your system to require a password 
whenever your computer wakes up from sleep or from your 
screen saver, that password prompt won’t be triggered if 
you put your displays to sleep this way. You can still make 
it happen, though, by first activating your screen saver and 
then pressing shift-control-eject. The password dialog box 
will appear when you press the hot-key combination, but if 
you then click on Cancel, the displays should go to sleep. 
— Rob Griffiths 

Use a spring-loaded 
Path Bar in the Finder 

Leopard’s Path Bar is like a trail of breadcrumbs 
to help you navigate today’s immense hard drives. 
Once enabled in the Finder (View: Show Path Bar), 
it resides at the bottom of each Finder window, 
displaying the full path to the curently selected folder. 
You can control-click on any item in the Path Bar and 
use the resulting contextual menu to open it or its 
enclosing folder. 

One thing you can’t do is automatically open a new 
Finder window by dragging an object over an item 
in the Path Bar, hovering, and then pressing the spacebar, 
as you may wish to do when moving a file, for instance. 
As it turns out, however, the Finder’s Path Bar does 
become “spring-loaded” in one situation — when you 
use Spotlight to find files. 

For example, let’s say you have a folder called 
Clients, and within that, a folder for each client you 
work with. You realise that you’ve misfiled a number 
of documents for a certain client. Using Spotlight, 
locate those files and then select them all. Drag them 
over the Clients folder on the Path Bar, press the 
spacebar, and — preto — a new Finder window opens. 
Now just drag the files into the proper folder at 
the top level of the Clients folder, and you’re done. 
— Rob Griffiths 
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Put program icons to work 


If you’re ever in a situation where you need a high-quality 
version of an OS X program icon — say, for use in a presen¬ 
tation — it can be a bit of a chore to get it. The usual method, 
which I call the “find-the-icon-file-in-the-haystack game," 
goes like this: control-click on the program in question, se¬ 
lect Show Package Contents from the contextual menu, and 
then navigate to the Contents/Resources folder. Somewhere 
inside, you should find a file with a name ending in .icns. 
Open that file in Preview, and you’ll find the icons. 

The problem with this approach is that there can be hun¬ 
dreds of files in the Resources folder, and the naming of 
the .icns file isn’t necessarily logical, so it can take a bit of 
digging — or help from Spotlight — to find the right file. 
Luckily, there’s a much simpler — although completely 
non-obvious — way to get all of a program’s icons, at least 
if you’re running Tiger or Leopard. 

In the Finder, select the program in question, and press 
3€-C. You’ve now got a full copy of the program on your 
clipboard. (Don’t believe me? Press 3€-V after switching to 
another folder in the Finder — if you’re going to do this, I 
suggest copying a small program and not something like 
iWeb.) Now launch Preview, and press 3€-N (File: New From 
Clipboard, for you menu users). You may be surprised at 
the result: a full copy of the chosen program’s icons, in ev¬ 
ery available size including the gorgeous new 512x512-pixel 
versions available in many programs. 

Click on the desired icon size in Preview’s sidebar and se¬ 
lect File: Save As to save it in the file format of your choice. (If 



Easy access application icons. Need to use a program’s icon in a 
presentation? Use a little-_known and very simple trick to see and 
save all of them — including the new 512x512-pixel versions avail¬ 
able in many programs, such as Final Cut Express, that have been 
updated for Leopard. 

you want to retain the transparency, you’ll need to use PNG 
or TIFF as the file type.) This trick worked with every program 
I tested it with. You can also use it to get document icons for 
things like Excel spreadsheets, Word documents, and so on. 
If you try this with a PDF, though, you’ll find that Preview will 
actually paste in the entire PDF, not its icon. — Rob Griffiths 


See file paths using title bar icons 


Wondering where a file you’re working on is saved? Just 
3€-click on the proxy icon and accompanying text in 
the title bar of most OS X windows to see a drop-down 
menu with the currently active document’s path. In Tex¬ 
tEdit, for instance, 3€-click on the icon in the document’s 
title bar, and you’ll see the full path to that document’s 
save location. Select one of the folders on the path, and 
that folder will open in the Finder. In Safari, you’ll see 
the path to the current page from the root of the web 
site; select one of the other entries in the list to load that 
page in the browser. 

If you’re running Leopard, it’s now a little easier to use 
this trick. You can choose to control-click on an icon to 
access its path. This means that if you have a multi-but¬ 
ton mouse, you can make the drop-down menu appear 
with a click of your right mouse button — no need to 
hold a key on the keyboard and use the mouse at the 
same time. Rob Griffiths 
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Video Highlights on the iThnes Store 

CUPERTINO, California March 30,2007 Apple® today announced it will be offering 
Major League Baseball video highlights for the 2007 season on die iTuncs® Store 
(www.ituncs com ), giving baseball fans the ability to catch all the action of their favorite 
teams anywhere, anytime. MLB video on iTuncs will include a daily 25 minute "MLBcom 
Daily Rewind" highlight show and two weekly "Games of the Week,” featuring full 
versions of the best games from die National and American Leagues. Customers will be 
able to download individual episodes of "MLB com Da3y Rew ind" and each ‘Game of the 
Week” for $1.99. or purchase a Multi-Pass for a month of Daily Rewind shows for S7.99 
or a Season Pass for every “Game of die Week" at just $19.99. 

“We're thrilled to be teaming with iTuncs to give baseball fans access to MLB highlights 
via the world's most popular online TV store," said Kenny Gersh. senior vice president, 
business development of MLB Advanced Media. “We're excited that baseball fans now- 
have the opportunity to enjoy America’s favorite pastime in a unique way by taking MLB 
with them on their computers and iPods whoever they go." 

“iTuncs has become the ultimate destination for accessing top sports video content and now 
our customers will be able to enjoy America's favorite pastime whenever and w herever," 
said Eddy Cue, Apple’s vice president of iTuncs. “By offering a 25 minute daily highlight 
show we’re giving miHions of fans a great way to enjoy action from their favorite team and 
catch up on all the lop plays from around the league." 


Proxy icon path. By ^-clicking (or, in Leopard, control-clicking) on 
the proxy icon at the top of an OS X window, you can see the full 
path to the currently opened file. If you try the same trick in Safari, 
you’ll see the full path to the root of the currently viewed web site. 
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Accessories & Data Storage Solutions 


Choose 


enclosun 


Configure Your Own 

Hard Drive 


Friendly Service & Fast Delivery 

Australia Wide! 


075631 4469 Order Online >> WWW.6p0W6rmdC.C0m.dU 


Configure any external hard drive 
with your preferred hard disks, 
extra cables or add-on cards 
for your Mac. 











































FullBodyFilms for your iPhone 3G 

All over body Film protection for your iPhone 3G 





Want the best full body iPhone protection? 
You want a FullBody Film $29.95 RRP 


IN STORE 
NOW 


highly recommended 

by iLounge 


What's included? 

You get 3 films, a front, back and an anti glare screen. The only thing you need is water 

and a credit card to push the bubbles out. 


Don't want the bulk of a case but want the same protection? 
This is the product you want. 


The package might be green, but the films are tough as nails. 
Every part can be recyled! 


Purchase your FullBody Film when you buy your iPhone at the stores listed below. 


-f My Mac Sydney 


-f My Mac Melbourne 


20 Bronte Road 
Bondi Junction 2022 
Sydney, NSW 
Phone: 02 8383 1600 
Fax: 02 9386 9381 
www.mymac.com.au 



172- 192 Flinders Street 
Melbourne Victoria 3000 
Phone: 03 9662 9666 
Fax: 03 9662 9855 
www.mymac.com.au 



Wholesale inquiries or interstate sales Monstamac Distribution. Ph: 03 9553 3588 

Apple and iPhone are trademarks of Apple Inc. 
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www.twinforces.com/frictionless/time_machine_perspective.html 

Time Machine Perspective 

fernlightning.com/doku.php?id=software:misc:tms 

TMS 


Manage Time Machine 


For most Leopard users, Time Machine simply works: switch 
it on and it will back up your hard disk every hour. But you 
can, if you wish, take a more proactive approach. 

For example, you can make sure you’ve backed up only the 
latest version of a file. To do so, first prune its old backups: 
in the Time Machine interface, select the item, and choose 
Delete All Backups Of from the Action menu (denoted with a 
gear icon). Then select the Time Machine icon in the menu 
bar and choose Back Up Now. You can also prune a single 
snapshot: navigate to the desired time and date and then 
choose Delete Backup. 

If you want to find out if you’ve got unnecessary backups 
of a file, Time Machine Perspective (see "Hotlinks”) — a 
hacked version of the utility GrandPerspective — can help. 
This version makes it easier to spot large files that change 
more often than your backup schedule can handle (such 
as mailbox databases; this is particularly helpful if you also 
prune snapshots). Finally, if you want some really powerful 
Time Machine backup management, try the command-line 
tool tms (see “Hotl;inks”). Flow many different versions of 
artsy Photos, i vc have I backed up? The tms log command 
tells me. Other useful options are tms snapshots, which lists 
all your snapshots; tms snaplog, which reveals extensive 
information logged while making a snapshot; and my favou¬ 


/Volumes/SecretSharer/Backups.backupdb - 12:24:14 



160 MB hume/2008-04-09-100404/Hume/Users/mattleopard/DesktopNot/artsyPhotos.ivc 
r Up f Down N ^ Reveal ^ f More... ^ 

A 


Time Machine Perspective. Using this utility, you can see which files on your Time Machine 
backups are taking up too much hard-drive space. 


rite, tms delta, which tells you what files in a snapshot differ 
from those in the previous snapshot (and therefore occupy 
actual backup space). — MattNeuburg 


Open a new window when switching programs 


Most OS X programs will run without any open windows 
— close the last one, and the program keeps running. If 
you switch to that program by clicking on its Dock icon, a 
new window appears, ready for your use. Not so, though, 
if you activate the program by using the 3€-tab applica¬ 
tion switcher. In that case, you switch to the program but 
no new window appears, which means that you have to 
press 2§-N to open a new window. 

Flere’s a trick you can use — in Leopard only — to force 
the application switcher to open a new window. Let’s say 
you launched Apple’s Safari, browsed for a bit, and then 
closed your last browser window. You then switched over 
to Apple’s TextEdit, but now you want to check a web 
page. To activate Safari and open a new window, press 


3€-tab until Safari is highlighted in the application switcher. 
Still holding down the key, press and hold the option 
key. Release the key first and then the option key. Safari 
will spring to the foreground, and a new window will ap¬ 
pear. If the program already has an open window, this 
trick won’t open a second one. Instead, the already- 
opened window will be active when you switch. If the 
program you’re switching to has a docked window — but 
no other open windows — this trick will spring that 
window free from the Dock. This is a handy way to free 
docked windows without relying on the mouse. Note that 
this trick may not work in every program, but testing it 
yourself with the applications you use the most is quick 
and easy. — Rob Griffiths 
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Microsoft 
Reader tip 



Get help with spelling 


If you’re stuck for spelling of a word while you’re typ¬ 
ing, start the word and then press option-escape and 
a list of words beginning with the letters you typed 
drops down. I guess it only works in certain apps, 
but it’s cool. 

Am I glad I bought a Mac or what? 

Xenophos, 

Via the AMW forums 

Each month , Microsoft gives a Bluetooth Note¬ 
book Mouse 5000 valued at $70 to the Austra¬ 
lian Macworld reader who submits (via e-mail or 
the web site) the best and most useful undocumented 
tip. Enjoy wireless freedom with the Bluetooth Note¬ 
book Mouse 5000 - no transceiver to connect or lose! 


Keep USB ports free for other devices , and take it with 
you in a convenient carrying case. Microsoft's high- 
definition laser technology means the mouse is more 
responsive , more precise and tracks more smooth¬ 
ly than standard laser mouses. It also features a 
battery indicator light and an on/off switch to conserve 
power when it's notin use. The ergonomically-designed 
Bluetooth Notebook Mouse 5000 features four fully- 
configurable buttons and a scroll wheel. E-mail your 
tip with the subject header “Help reader tip ”, includ¬ 
ing your full name , address and phone number , to 
matthew.powell@niche.com.au or use the “Submit a 
tip ” button on the Help section of www.macworld. 
com.au. All reader tips become the sole property 
of Niche Media. 


I Hide a Boot Camp 
partition 


I have to run Boot Camp so I can work on Microsoft 
Access databases for work. So depending on the 
amount of time I have to work on something will de¬ 
pend if I open it in Fusion or Boot Camp. I would like 
to hide the Boot Camp partition but I understand that 
its a Terminal job requiring the installation of devel¬ 
oper tools etc. Is there an easier way to do this? 
meinrosebud 
Via AMW forums 

If you want to be able to access it from the Mac side if 
need be, you don't have Dev tools, or you don't want to 
play with making stuff invisible, you can make a simple 
AppleScript to add to your login items. 

Open the Script Editor in Applications/AppleScript and type 
the following: 

- tell application "Finder" 

- eject disk "name of boot camp drive" 

- end tell 

Click compile, then save somewhere on your Mac HD. 

I have one in my Dock to eject the three partitions of 
my LaCie Big Disk. It's pretty self-explanatory what 
it does. 

To remount the partition, open Disk Utility, where you will 
see the partition greyed-out, Select it, then click Mount in 
the toolbar. — skyhawkmatthew, via the AMW forums 


Access hidden 
preferences 

Much of the time, you can use a program’s Preferences 
dialog box to change its settings. But the defaults com¬ 
mand can give you access to preferences that are not 
available from the GUI. The generalised format for any 
default Command is defaults write preference- 
file key newvalue. So, for example, the command de¬ 
faults write com.apple.dashboard mcx-disabled 

-boolean yes means, “In Dashboard’s preference file, 
change the Boolean key mcx-disabled to YES” — or in 
plain English, turn Dashboard off. (You’ll need to type 
kiiiaii Dock for the command to take effect.) 

All “modern” preference files — meaning those in XML 
format that follow Apple’s guidelines — can, in theory, be 
changed using the defaults system. Most of these files 
reside in the youruserfolder/Library/Preferences folder. 
To see inside these files, you can use the defaults 
read command. For example, to see what’s in Safari’s 
preferences file, type defaults read -app Safari. 
Theoretically, you can change any key you find in an XML 
preferences file. Most of the switches for these keys are 
Boolean: on/off, true/false, or 0/1. Some use a -boolean 
flag followed by yes or no, or a -bool flag followed by 
true or false. And most are reversible: for example, 
you can turn Dashboard back on by issuing the com¬ 
mand defaults write com.apple.dashboard mcx- 
disabled -boolean NO (followed by another killall 
Dock). — Kirk McElhearn 
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Portability never 
looked so good. 




With advanced design innovation and durability, 
Verbatim's new External Hard Drives are the ideal 
portable storage devices for anyone who needs 
a fast way to store, share and transport data files, 
presentations, photos, music and video. 

The range of Hard Drives benefit from a large range 
of 2.5" and 3.5" drives in capacities from 120GB to 
1TB, USB and FireWire interfaces with dedicated 
colour code packaging and Nero BackltUp 2 
Essentials software. 

Verbatim's new External Hard Drives are the perfect 
solution for having all of your data and media files 
ready to use wherever you go. 

Verbatim. For memory's sake. 


www.verbatim.com.au 


M Verbatim 



















Give Your Mac More 
Viewing Space with ViewSonic 



jjvX2255wmh|j 1 

• Ergonomic base adds ease and comfort 

• Built-in Webcam 

Ultimate ergonomic flexbility comes built-in with the 
convenient 3.2” height adjustment, 360 9 swivel & tilt. 

LCD Panel 

TFT Active Matrix WSXGA+ LCD 
22 inch 
1680x1050 
1000:1 (typ) 

300 cd/m2 (typ) 

160° horizontal, 160° vertical (CR>10) 

5ms Response Time 
Anti-glare 

Input Signal 

RGB Analog (75 ohms, 0.7 Vp-p) 

DVI-D 

Fh: 24~82KHz; Fv: 50~85Hz 
HA/ separated 

I Compatibility 

PC VGA up to 1680x1050 non-interlaced 
Mac Power Mac, up to 1680x1050 non-interlaced 

I Connector 

15 pin mini D-sub xl 
USB 2.0 (for webcam) 

Power 

3-pin AC plug (CEE22) 

! Audio 

Speakers 2W x2 

Power 

100-240VAC; 50/60Hz (Switch) 

45W (typ) 

Controls 

Power, 1, down, up, 2 
OSD 

L_ 



Also available tor your Mac 
are the ViewSonic VP series 
that are Professional-grade 
color and performance-based 
LCD Monitors with unique 
height adjustment, tilt, pivot 
and swivel technology. 


VP2250 


VP2650 


Disclaimer: Not compatible with Mac operating systems prior to OS10.4 


ViewSonic' 

See the difference ” -nHFj 


www.viewsonic.com.au 



















Solve Keychain hassles 


STM Query 
of the month 


Since activating my iPhone and having MobileMe up 
and running, I cannot receive e-mail to my domain 
name address on my MacBook. I am receiving mail 
to the address on my iPhone but on the MacBook it 
keeps asking for my password, and even when I put 
in the password it rejects it. Then out of the blue it will 
run correctly for a new e-mail collection, but then go 
back to not accepting the password the next time. I 
spoke to my isp and they tested it and said everything 
is working properly — which it is, given that the mail is 
coming to my iPhone. 
gramsey, 

Via AMW forums 

Given that the Phone is happy, it's likely a settings issue on the 
MacBook — I'd clear out any entries in the Keychain for that 
account, then recheck, saving the password to the Keychain 
when asking again to see if that clears it up. You can type your 
e-mail username in the little search field at the top right of the 
Keychain Access program (available in /Applications/Utilities/) 
to find any or all entries for that address, then just select them 
in the list and press the Delete key. — Sean McNamara 



Each month STM (02 8338 0222) 
gives a medium Rogue backpack to 
the Australian Macworld reader who 
send in or posts to the forum the most 
intriguing query. 

STM’s medium rogue backpack 
creates mischief for would-be thieves 
by concealing the laptop compart¬ 
ment from view and hiding it in 
an internal wall of the bag - so 
nobody knows you’re carrying a 
laptop except you. 

Medium rogue features STM’s 
unique protection system , cush¬ 
ioning the laptop with high-density pad¬ 
ding and a foam suspension cradle. Its clean 
design makes the backpack ideal for streetwear as 
well as the boardroom. 


Send your query to matthew.powell@niche.com. 
au or post in the forums at www.macworld.com.au/ 
forums. All queries and solutions are the sole property 
of Niche Media. ^ 


Extend your wireless Add horizontal scrolling 

network for older mice 


I want to extend or increase the foot print of my wireless 
network. I currently have an Air Port Extreme, and from a par¬ 
ticular area of my house where I am doing more and more 
work, the coverage is poor. 

I have a D-Link G Wireless broadband router which 
is not doing much. Is there anyway I can incorporate 
this into my current network, as to increase the range? 
Moving the AirPort Extreme is not an option. 

Adamv 

Via the AMW forums 

Can you get a wire between the two routers, then put the D- 
Link into bridge mode (no routing, NAT, DHCR etc.)? You could 
then use the wireless network from that. We use different network 
names here for a similar setup — the Mac/s will choose whicheer 
wireless network has the strongest signal. We also use a D-Link 
wireless range extender. It works quite well, hanging wirelessly off 
a Netgear wireless modem router hub thingy. When our modem 
was a Motorola one It caused no end of problems with the D-Link 
extender and our AirPort Express, so I turned off the wireless on 
the Express, and laid a wire for It. — Sean McNamara 



If the electronic rodent attached to your Mac is of an old¬ 
er vintage, it may not include the latest bells and whistles, 
such as the all-directions scroll ball that comes with Apple’s 
Mighty Mouse. Stuck with a unidirectional scroll wheel, you 
may think you’re missing out, but in fact, though you can’t 
scroll diagonally with your mouse, you can scroll hori¬ 
zontally and vertically in most programs. 

How? Just hold down the shift key prior to spin¬ 
ning your scroll wheel, and you’ll scroll horizon¬ 
tally instead of vertically — scrolling down moves 
the page to the left, and scrolling up moves the 
page to the right. This should work in almost ev¬ 
ery program. I tested the major browsers and 
Apple’s offerings (including the Finder), and the 
trick worked in all of them. Although there are 
good reasons to buy a new mouse, if all you feel 
you’re missing is horizontal scrolling, try the shift 
key before reaching for your wallet. — Rob Griffiths 

Old mouse, new trick. Even if your mouse doesn’t come 
with an all-directions scroll ball, a simple key command 
will probably let you scroll both horizontally and vertically. 
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HotMnks 

en.wikipedia.org/wiki/Transport_Layer_Security 

SSL 

www.macworld.com.au/help/view/beginners-start-here-when-e-mail-goes-bad-474 

More info on e-mail problems 

Beginners start here: 
e-mail configuration problems 


B efore we know where e-mail 
configurations can go wrong, 
we need to know where they’re 
supposed to go right. 

For both incoming and outgoing 
mail we need to know the mail server, 
whether the connection is established 
via Secure Sockets Layer (SSL, a form 
of connection encryption) and the port 
the connection is established over. For 
incoming mail, you’ll always need the 
type of account (POP or IMAP) and 
the username and password (and 
occasionally the authentication meth¬ 
od) — for outgoing mail, you need to 
know whether you need to authenticate 
with a username and password. 

There are numerous combina¬ 
tions of the options I’ve just listed, 
which can make troubleshooting a 
problem seem even more daunting. 
For example, if you also inadvertently 
choose IMAP instead of POP when 
your provider doesn’t support it, but 
put everything else in perfectly, your 
incoming mail still won’t work. 

Troubleshooting step 1. 

The first thing to do is to determine if 
the problem is only for incoming or 


Account Information Mailbox Behaviors Advanced 
Enable this account 

Include when automatically checking for new mail 
Remove copy from server after retrieving a message: 

After one month 


~T1 ^ Remove now 


Prompt me to skip messages over 


Check with your system administrator before changing any of the 
advanced options below: 


Port: 

Authentication: Password 


995 Use SSL 


Additional details. Some of the extra settings you may need. 


outgoing mail, or both. If it’s both, we 
need to then determine if any network 
operations are working — it would 
be worthwhile checking if the web is 
working, just to eliminate more general 
networking problems. The most 
common reason for both incoming and 
outgoing mail not working when other 
network operations are OK is that there 
is a single mail server for both incom¬ 
ing and outgoing mail — it’s likely in 
this case that just the mail server set¬ 
ting has been mis-entered into the mail 
client (through a mistaken transcrip¬ 
tion, for example) or there’s actually a 
problem with the server itself. 

If you’re experiencing problems only 
one-way, you then have to consider 
that any one of the many settings 
mentioned above may be mis-en- 
tered, or that the server in question is 
experiencing problems. 

As with any of the settings we’re 
looking at, it’s worthwhile double¬ 
checking what the server setting 
should be and checking with the 
provider whether the server/s are fully 
operational. When checking your 
settings, you should re-type any set¬ 
tings entered in a text field. Use the 
tab key to move between the fields in 
the settings dialog/screen, because 
if you have a space character after 
one of the settings, you might not 
select it if you click and drag the 
setting in question — using the tab 
key will select the whole contents of 
the field, whether they’re visible or 
not.It’s always worthwhile to get the 
settings in some sort of print form if 
possible — many providers send the 
settings to new customers when they 
sign up, or they can be checked on 


the web. Flaving something provided 
for you, rather than something you 
transcribe during a phone call, will 
always be more reliable, but if you 
have no choice, checking the settings 
over the phone with your provider and 
carefully transcribing them may be the 
next best option. Just make sure you 
check the spelling of every word-like 
setting (using the NATO phonetic 
alphabet) and double-check any other 
settings, especially numerical ones 
like port numbers. 

Sometimes it’s just not 
your fault. Recently a friend of 
mine wasn’t receiving mail from a 
particular correspondent — there were 
no bounce messages and no indica¬ 
tion of what was going wrong. It just so 
happened that my friend’s correspon¬ 
dent was on the same ISP as me, so 
I tried sending an e-mail to my friend 
using my ISP’s outgoing mail server 
rather than our domain hosting compa¬ 
ny’s server. The mail didn’t get through 
and I received no bounce message, 
so I knew that it wasn’t an e-mail client 
configuration error on either end but a 
server problem at the ISR most likely a 
routing problem. 

On a final note, another seemingly 
innocent area where incoming mail 
can go wrong is with the "leave mail 
on server”-type setting in most e-mail 
clients. If this is set to too long a 
period, your mailbox may fill up and 
e-mail may start to bounce. If people 
get bounce error messages which 
indicate a full mailbox, it would be 
worthwhile checking this setting to 
see if it’s turned on, and if it is, if it’s 
set to a long time. — Sean McNamara 
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Kensington iPhone Range 



Kensington Battery Pack and 
Charger for iPod / iPhone and USB 
devices 

• Rechargable Lithium-Polymer battery 
pack extends playing time up to 100 
hours music, 21 hours video and 6 
hours talk 

• Power adapter with USB port included 

• Connects to devices via USB 
(iPhone/iPod cable included) a mini 
USB cable is also included to charge 
cellphones, PDAs and more 


TRY&BYTE 





RRP $119.95 


Kensington LiquidAUX Deluxe for 

iPod / iPhone 

• Car kit with remote control, for 
vehicles with in-dash auxiliary ports 

•Wireless remote control, can be 
mounted on steering wheel to 
play/pause and skip tracks 

• Dock fits most iPods and iPhones, 
even with a case. Flexible gooseneck 
and rotating cradle for optimal 
placement 

• Charges iPhones and iPods 



r 

Agentl 8 iPhone Cases 



Agentl 8 Shield for iPhone 3G 

• Classic Agentl 8 clear case for the 
iPhone 

• Simple two piece design 

• Full access to buttons, ports and dock 
connector 


RRP $39.95 

L_ 



RRP $39.95 



Agentl 8 EcoShield for iPhone 3G 


• Eco-friendly iPhone case, made from 
recycled plastic, packaging is also 
recycled 

• Simple two-piece design 

• Full access to buttons, ports and dock 
connector 

• Includes a universal dock adapter 

• Available in a range on colors 
including black, white, green, 

and blue 



Ultimate Ears 

For the last ten years, Ultimate 
Ears has been designing custom 
ear monitor products for your 
favorite professional musicians 
for use on stage and in the 
studio. Musicians put their hearts, 
their souls, their breakups, their 
memories and their passions into 
every song and they count on 
Ultimate Ears products to get the 
most of out of their music. 
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Ultimate Ears triple.fi 10 
RRP: $499.95 


Ultimate Ears super.fi 5 pro 
RRP: $349.95 


Ultimate Ears super.fi 4vi for 

iPhone 

RRP: $160.00 



Distributed by Try and Byte. 

’ ’ Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 































Education and the Mac 


Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


A pain in the neck? 


O ne of the little-addressed 
issues in computer use is 
ergonomics. With young 
bodies rapidly growing new bone 
and muscle in all sorts of directions, 
governed by a brain that can be 
single-focused for much of the time, 
we need to address the issue of the 
Occupational Health and Safety of our 
students. Note there’s the opportunity 
here for another “sky is falling” argu¬ 
ment that you will read in tabloids or 
see on current affairs TV programs, so 
we need to know what the true situa¬ 
tion is about any danger that students 
may be facing. 

The curious thing is that, as with a 
lot of things, the true situation is not 
immediately apparent. 

First, a lot of the research done on 
computer use is based on the use of 
desktops in an industrial workspace 
that does not mirror school use. It 
concentrates on repetitive strain and 
other injuries caused by spending 
long times in the one position. We’ve 
all seen diagrams of users positioned 
with elbows at 90 degrees, eyes 
looking slightly below the horizontal 
to a screen which is positioned just 
right so as to avoid glare. Users are 
expected to take a break every 45 
minutes or so and exercise to keep 
musculo-skeletal damage at bay. 

Now, you can probably already see 
where I’m heading with this: kids don’t 
use computers this way in schools. 

Unless you are teaching a 1950s 
secretarial program, your learning 
experiences are unlikely to have 
students doing the one thing for the 
whole period and the only time you’ll 
find secondary students sitting still 
for long periods is during exams. It’s 
. . _ „ „ curious that nobody directs attention 

Hoijjnks 

ergo.human.cornell.edu 

Cornell University’s site 

itkids.curtin.edu.au 

Associate Professor Leon Straker's site, under construction 


to the musculo-skeletal implications 
of traditional exam preparation and 
taking, but this is not the only paradox 
in OH&S discussions. 

The users of desktop computers are 
expected to adjust the heights of seat, 
keyboard and screen separately, yet 
our classrooms have a one size fits all 
form factor irrespective of student size 
and shape. Laptops gain particular at¬ 
tention because the relative positions 
of screen and keyboard are fixed. 

They are also criticised for their weight 
— carrying a 2kg laptop is too much 
for a young student apparently, yet a 
5kg cricket set is OK, not to mention a 
suite of heavy textbooks. 

So what does the research say? 

Not much, unfortunately, and when 
it does say something, it equivocates 
and calls for more research. You 
wonder if this is genuine or a push for 
funding? Sorry — cynic off. 

The most prolific of the research¬ 
ers has been Leon Straker of Curtin 
University in Western Australia. Using 
local and overseas cohorts, his 
research indicates the paucity of in¬ 
formation regarding student computer 
use and computer use generally in a 
non-industrial environment. 

Essentially, the more you use com¬ 
puters, the more you can expect 
problems and the more you use 
computers in the same position, the 
more problems you can expect. 

No rocket science here, but, curi¬ 
ously, the results of his surveys into, 


say, neck pain indicate a distribution 
that shows increased neck pain from 
using laptops a relatively short time 
and a decrease for longer use! 

As well as Straker’s work, the mother 
lode of research seems to be Cornell 
university’s “Ergonomics Web” indicat¬ 
ing, amongst other things, that student 
backpacks should be a lot lighter than 
the ones I picked up on the bus stop 
the other day. A maximum of 11.3kg 
is recommended, with approximately 
7-9kg for most students in secondary. 
Lose those Chemistry texts. 

The advent of the Eee type ma¬ 
chines, with their smaller than normal 
keyboards, can cause an increase in 
lateral flexion which sounds fairly pain¬ 
ful to me. Look at anyone using these 
tiny keyboards and you can see their 
hands close together, with a relatively 
large angle between hand and arm, 
stressing the wrist. This is a good 
argument for the conventionally-sized 
keyboards on MacBooks, although 
you will get lots of arguments about its 
size until you place a normal keyboard 
side by side and note that they are, in 
fact, the same size. 

The best advice that I can see is 
that, essentially, a classroom setting 
that facilitates frequent movement, 
frequent breaks, attention to body 
posture, stretching, varied seating 
and modifications to existing furniture 
where necessary will do the trick. 

Fairly obvious when you think 
about it. ^ 
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A FREE 1GB USB drive. 


Sign up for fears and we’ll also 
include a MP3/WMA PLAYER! 

This compact 1GB MP3 player allows you to take your music library 
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‘Compatible with PC/Windows and Mac platforms. Accessories included: Earphones, USB cable, user's manual 
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At OWC® Our Customers Come 1 st ! [ Quality Produ cts 
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Orders ship from USA with extremely competitive shipping rates. All prices quoted in US dollars. 


OWC Mercury Elite-AL Pro 
Versatile Solutions with 
Real-World, Around the World 
Proven Performance & Reliability 


"You have the best FireWire drives in the business 

- we've purchased 7 since 2003 - and not a single 
problem with any of them." 

- Beverly Levreault, Art Director, Harden Furniture 
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Up to 2.0TB 
from $179.99 


Most Popular 
500GB $179.99 
1.0TB $219.99 
.0TB $439.99 


OWC Mercury Elite-AL Pro 
Sleek, Fast, and Fully 
Plug and Play! 


Up to 1.5TB 
from $99.97 
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OWC Mercury Elite-AL Pro™ Dual-Drive 

High-capacity, great for extended audio/video 
library, backup (Time Machine Plug and Play 
ready), photos, & more! 
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FW800/FW400/USB 2.0/eSATA FW800/FW400+USB 2.0 FW400+USB2.0 
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from $199.99 

Most Popular 
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1.0TB $267.99 
2.0TB $459.99 

OWC Mercury Elite-AL Pro RAID H 

RAID-0 Striped Solutions 

Ideal for demanding Audio/Video, Editing,' 
Data Processing, any application where 
higher performance provides a benefit. 


NewerTech miniStack® 

The Hub of Your Digital Life 


www.macsales.com/miniStack 
One convenient hub for connecting all your digital devices! 


Up to 1.5TB 
from $ 104.99 


OWC Mercury On-The-Go™ 

Bus Powered Portable Solutions 


www.macsales.com/OTG 


Up to 500GB 
from $ 67.99 


Integrated Side and Rear FireWire 
800/400 and USB 2.0 Powered Hubs 


The Mac Observer - 
'The Best of Both Worlds: 
Performance pxzssa 
and Portability." ^ 


MacAddict- 
"Editor's Choice" 
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All OWC & NewerTech configured external drive solutions come ready to Plug and Play with all interface connection 
cables, include full versions of Intech HD Speedtools and Prosoft DataBackup III, and are Leopard Time Machine ready. 

Visit www.macsales.com/storage for all available options. 
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Surface revisions. XPress 8’s simplified 
user interface reduces the number of tools 
and simplifies palettes, and on the Mac, 
provides previews of pages for navigation. 
But the software’s dialog boxes and menus 
are essentially unchanged. 


QuarkXPress 8 

Major interface overhaul brings more simplicity and 
ease of use, but few new features 






Q uarkXPress 8 is a brave release. It marks a ma¬ 
jor change to the user interface of the venerable 
page-layout and design program for the Mac. The 
familiar interface that QuarkXPress has held to for 21 
years is now more similar in style to that of Adobe’s 
design applications. At the same time, version 8 offers 
very little in the way of new features, thus making the 
interface change its hallmark. 

Much of what is “new” in XPress 8 comes from a free 
XTension to QuarkXPress 7 and the previously separate 
Quark Interactive Designer. If you’ve installed the free 
Quark XPert Tools Pro XTension, you already have sev¬ 
eral of XPress 8’s new print- and web-oriented features, 
such as item styles and item find/change. And if you 
have already purchased Quark Interactive Designer, you 
have its new Flash-creation features as well. Obviously, 
if you never updated from XPress 6.5 to XPress 7, these 
features will all be truly new to you if you purchase 
version 8. 

Given how much of what’s new to XPress 8 is a roll¬ 
up of existing Quark applications, it’s easy to see XPress 
8 as old wine in new bottles. And it essentially is just 
that. There are a few truly unique functional additions, 
including a sophisticated set of controls for optical mar¬ 
gin alignment (what QuarkXPress calls hanging charac¬ 
ters), the ability to create grid styles, and the ability to 
specify the way characters align vertically as part of a 
paragraph style. 

Simplified user interface. Changing the user in¬ 
terface of an established application is very risky for 
software companies. Quark has certainly evolved the 
interface of XPress over its 21-year history, but essen¬ 
tially, the program has stayed fairly close to its origi¬ 
nal look-and-feel for the last 18 years. XPress 8 goes 


beyond previous versions’ approach of enhancing tools 
(such as the versatile Measurements palette) by actually 
changing how the basic interface works. 

The new interface is simpler, cleaner, and easier to 
work with, and because of that streamlining, feels a bit 
faster too. Quark has avoided Adobe’s tendency to over¬ 
complicate the interface, and instead has made its capa¬ 
bilities easily accessible without getting in your way. It’s 
done this by displaying far fewer tools: eight, versus 16 
(in the Web layout) in XPress 7.3. Plus, these tools are 
now more flexible. For example, XPress 8 lets you rotate 
an object with the Item and Picture Content tools that 
you frequently use rather than forcing you switch to the 
Rotate tool - there is no longer a Rotate tool. You can 
now resize an object or its contents the same way. 

Ironically, XPress 8 accomplishes this by adopting the 
approach of Adobe’s Free Transform tool, which lets you 
do several things to an object. But Quark one-ups Adobe 
by not segregating the Free Transform functions to a 
separate tool; instead it marries them to the Item and 
Picture Content tools you use so often in XPress. Plus, 
XPress 8 provides a live preview of your changes as you 
make them. 

Quark has also changed the behaviour of its Bezier 
drawing tool to work more like those of Adobe Photo¬ 
shop and Illustrator. The changes are subtle but make it 
easier to switch among all three programs. 

Quark has made XPress’s Measurements palette more 
capable, but not more confusing, with several new panes 
that provide additional functionality without having to 
use dialog boxes and palettes. There are also new quick- 
access options to switch to a document’s master page and 
to export it to PDF, EPS, HTML, or Flash files. This bolsters 
a key XPress interface strength: not having to hunt for 
options in layout-obscuring panels and dialog boxes. 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 


RATINGS KEY 

Outstanding 
Very good 
Good W 
Flawed \\ 
Unacceptable \ 
Dangerous $■ 
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QuarkXPress 8 


Type 

Rating 

Pros 

Cons 

OSX 

RRP 

Publisher 
Reviewer 
Hot links 


Page-layout application 

W* 

Interface updates make the program easier and more streamlined to use; easier 
document sharing; new hanging-characters feature. 

Interface changes are only partial; few brand-new features; new features are of 
limited utility for most users. 

10.4,10.5 
Processor Universal 

$1399 

Quark 

Galen Gruman 
www.quark.com 



XPress 8 also seems simpler than InDesign when it comes 
to the palettes (called panels in InDesign) that offer spe¬ 
cialty controls for editing and applying style sheets or 
managing colours. And InDesign makes almost every 
feature available via panels, while XPress splits features 
between palettes and menu-invoked dialog boxes, which 
can make it hard to remember that some of those unseen 
dialog boxes, and their features, actually exist. 

You no longer need to draw a box before importing 
text or graphics. Instead, you can now directly import or 
drag text and images into your layout, from any drag- 
and-drop-enabled application or the Finder, and XPress 
8 will create the appropriate box to hold it. 



Hanging out. XPress 8 lets you define precisely how various 
characters overhang the left and right edges of text boxes, a 
common advertising technique. 


A related interface enhancement that designers will wel¬ 
come is the ability to drag text and graphics from XPress 
8 to the desktop or to other drag-and-drop-enabled ap¬ 
plications such as Photoshop and Adobe Bridge CS3. 

In XPress 8, you can quickly update a style sheet 
based on formatting changes you made to text that 
had the style sheet applied, using the Update button in 
the style sheet palettes - old news to InDesign users, 
but much easier than writing the changes down and 
then manually updating the style sheet. Other small but 
welcome interface enhancements include the ability to 
change the pasteboard size and colour and the ability 
to choose which application you want to edit original 
graphics in. Moreover, in the Mac version only, XPress 
8 shows resizable preview thumbnails of your pages in 
the Page menu, which can make it easier to jump to the 
desired page. 

New features appeal to a few. When it comes to 

actual new design capabilities, XPress 8’s few additions 
will appeal to just a fraction of users. The most widely 
applicable is the ability to create grid styles, so you can 
set up separate grids for text alignment and then as¬ 
sociate them to as many text boxes as desired to ensure 
consistent grid use. You can also have separate grids on 
each master page. 

But this feature is not well implemented: Chances are 
that if you’re applying grids to individual text boxes, 
you’re applying other attributes (such as margins and 
fills) to those boxes consistently as well. You would use 
the item-styles feature — which was previously available 
through the free XPert Tools Pro XTension — to apply 
those styles, so it would make sense for the item style to 
let you also specify the desired grid style. But there is no 
connection, so you’ll have to apply grid styles separately 
from item styles. 

XPress 8 also introduces styles for hanging characters. 
With hanging characters, you can specify precisely how 
text aligns at the left or right edge of a column. This is 
useful in ads, posters, and other typographically orient¬ 
ed publications, as it can create a more visually pleas¬ 
ant edge by adjusting the parts of characters that could 
overhang, such as the bar in an uppercase T, the serif 
in a lowercase m, and various punctuation characters. 
Although most users won’t need this level of control, 
typographic fine artists will appreciate it. 

The third truly new feature in XPress 8 is the ability 
to set characters’ vertical alignment. This setting is im¬ 
portant only if you have text (or inline graphics) whose 
size differs from the rest of the text in your paragraph. 
Normally, all characters align to the baseline of each 
line, no matter their size. Now, XPress 8 lets you change 
how the characters align, such as to the top of each line 
or to the middle. This, too, is a feature that typographic 
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fine artists will appreciate but that most users will likely 
never have reason to take advantage of. 

XPress 8 adds support for Illustrator file import, a crit¬ 
ical feature to designers. But smaller, less important is¬ 
sues have yet to be resolved. For example, while XPress 
lets you drag multiple graphics into your layout at the 
same time, you cannot import them all at once via the 
Get Text or Get Pictures dialog boxes, as you can in 
InDesign’s Place dialog box. XPress 8 also does not cor¬ 
rect the longstanding unintuitive, convoluted approach 
to importing Excel files. 

Key additions rolled in. Of the features rolled into 
XPress 8 from previous Quark add-ons, the most signifi¬ 
cant is the interactive set from Quark Interactive Design¬ 
er, which lets you create basic Flash animations within 
XPress, such as buttons, rollovers, and objects that move 
along a path. This capability has no equal in InDesign, 
but be aware that because XPress 8 exports SWF files 
instead of Flash project files, you cannot edit these files 
in Flash CS3 Professional. 

Item styles and item find/change (derived from XPert 
Tools Pro) are also a key addition in XPress 8, mak¬ 
ing it easier to ensure consistent formatting of objects, 


such as their colour, margins, and text wrap. But InDe¬ 
sign’s long-available object styles are much more ca¬ 
pable than XPress’s item styles, so it’s really just a basic 
catch-up capability for Quark - and available for free 
for XPress 7.3 users. And a few useful XPert Tools Pro 
features - multiple-page paste, group scaling, and saved 
layout settings - did not find their way into XPress 8, 
but should have. 

Australian Macworld’s buying advice. Quark 

touts the benefits of XPress 8’s new user interface for the 
legions of designers who also use Adobe Creative Suite. 
These same legions, of course, have long used both, so 
they’ve already come to terms with the interface dif¬ 
ferences. Quark has done a very good job in making 
the new interface work more like Creative Suite while 
not being a difficult switch for long-time XPress users. 
That’s mainly due to the fact that the interface changes 
don’t extend throughout the software, so much of the 
old XPress still survives. Without significant new func¬ 
tionality to go with the new interface, it’s hard to imag¬ 
ine why those who already live in both the XPress and 
Creative Suite worlds wouldn’t continue to do so, avoid¬ 
ing the cost of an upgrade. ^ 





iMac 20" 2.4GHz/1 GB RAM 
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Crossover Mac Professional 7 



Windows-to-Mac solution 

m 

Easy to use; no need to buy Windows OS. 

Few supported apps; poor performance for Office 2007 and games; no standard 
for testing application compatibility; no alert warning when a program is not 
supported. 

10.5 

$100, multi-user licenses available 
Codeweavers 

Pica Australia 03 9388 9588 
John Brandon 
www.codeweavers.com/ 


Crossover Mac 
Professional 7 

Windows apps on your 
Mac without Windows 
installed 

F or Mac users stuck in a Windows-dominated of¬ 
fice, there is hope. Virtualisation environments 
such as Parallels Desktop and VMware Fusion let 
you run the Windows operating system and Windows- 
only programs on a Mac, but the install process is com¬ 
plex and time-consuming, and the programs can slow 
down even a speedy Mac. As an alternative, Codeweav¬ 
ers Crossover Mac Professional 
7.0.2 uses just the Windows appli¬ 
cation programming interface (API) 
to run Windows apps on your Mac, 
without the Windows OS. 

Crossover is a kind of “transla¬ 
tor of a translator” and relies on an 
open source program called Wine. 

When you install and run Windows 
apps, Wine is actually translating 
the API calls that allow a Windows 
program to run, such as “pull up 
this dialog box” or “save this file.” 

Crossover hides the clunky interface 
of the open-source Wine software 
behind a more Mac-like interface. 

Crossover is an ingenious idea for 
a program that can save time and 
costs less than buying a separate copy 
of Windows. 


Performance issues. Still, before you dream of 
storming the beach in Call of Duty 4 or running the 
latest Windows version of Adobe Photoshop (because, 
say, your company has a Windows-only site license), be 
aware that Crossover supports only a handful of com¬ 
mercial applications, many of them from Microsoft; oth¬ 
erwise, it’s hit or miss. 

Crossover supports several games, including Half- 
Life 2: Episode 2 and Counter-Strike, which both ran 
like they were on their native platform and without 
any major glitches. Unfortunately, a vast majority of 
the latest PC games, such as Crysis and Call of Duty 4 — 
a major reason you might want to buy Crossover - are 
not fully supported yet. For example, Crysis seemed 
like it would install, but did not. For productivity tools, 
Crossover fully supports Microsoft Office 2000 apps, 
and also supports more recent software - including 
Office 2003, Quicken, and Lotus Notes — but with 
known bugs. 

The Pro version of Crossover we used for 
testing includes two distinct versions of the 
program, one for productivity and one for games. The 
Standard version does not support games. This is a lit¬ 
tle confusing - I would prefer one app that ran both 
applications and games in a Pro version instead of hav¬ 
ing two icons on my Dock. What’s more, Australian 
distributor Pica seemed to be unaware of the Standard 
version when we enquired about it, so if you want the 
less expensive Crossover you may have to buy online. 

For supported apps, installation works great. For 
example, if you insert the installation disc for Adobe 
Photoshop CS2, Crossover launches automatically and 
prompts you to install it. The installation takes place 
using the Windows API. Crossover also adds newly 
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installed programs to the Mac Applications folder, and you can launch 
them from the Dock. When you print, Crossover uses your Mac print driver. 
In daily use for fully supported apps, Crossover worked like a charm: it 
rarely got in the way of running Windows software and it’s easy to use 
when you know the program is fully supported. 

Testing results. The latest 7.0.2 version adds support for Microsoft Of¬ 
fice 2007 - compelling as long as you’re not already using Office 2008 for 
the Mac, released in January. Some companies have a standard desktop that 
requires everyone to run the approved Office version (likely for Windows). 
So if Mac users can install Crossover, they can run Office 2007 in a matter 
of minutes. 

In tests, Word 2007 worked just fine for typing up documents. How¬ 
ever, many features - the clip organiser, charts, and mail merges, for 
example — did not work. Both Excel and Outlook crashed a few times 
on my MacBook Pro. However, I did run Outlook 2007 for long periods 
- marking incoming e-mails with urgency flags, viewing a task list, and 
setting up my day-to-day schedule - without problems. Codeweavers 
says it is currently tweaking Wine for full Office 2007 compatibility and 
acknowledges that Crossover support for Office 2007 is still a bit rough 
around the edges. 

For officially unsupported apps, Codeweavers hosts a forum where us¬ 
ers can report their experiences in testing software and award colour-coded 
badges to indicate the program’s level of support. For example, you can find 
out if Quicken 2008 runs well (gold), has some minor or major issues (silver 
or bronze), or will not run at all (“Not known to work”). (Visio 2003 might 
work, while Quickbooks likely won’t.) CodeWeavers oversees the forums for 
user advocates who test Windows programs, but does not provide a standard 
testing methodology or distinguish test results by hardware specifications. It 
also provides some Wine testing scripts. 

I would strongly prefer that Crossover maintain a database of supported 
commercial software and, when I attempt an install, present an alert box 
with information about whether the program will work. This would save me 
a trip to the web site. For example, I tried to install Adobe Photoshop CS3 be¬ 
fore checking the support forums. During the installation, Crossover merely 
acted as if it were waiting for the installation to complete. It never did, so 
I had to quit Crossover and, eventually, had to reboot entirely. A simple 
alert that CS3 apps will definitely not work, or showing the related “gold” 
and “silver” rankings, would have helped immensely. CodeWeavers says it is 
working on more alerts for the next release. 

CodeWeavers does offer exceptional e-mail- and telephone-based tech 
support. For one problem — running the unsupported version of Adobe Pho¬ 
toshop CS3 for Windows - tech support responded in three hours and pro¬ 
vided a concise answer: the application is not supported at all. For another 
problem — printing to a PDF file in Word — the support was much more 
helpful, providing a clear solution (use the CUPS-PDF driver and print to 
PDF) in the same time period. 

Australian Macworld’s buying advice. Crossover Mac Professional 
7.0.2 costs less than either Parallels or Fusion, and it’s easier to use and install. 
Plus, you don’t need a copy of Windows XP or any other Windows version. 
Unfortunately, its performance did not match our expectations. The release 
version we tested did not work with Office 2007 very well, and does not fully 
support the latest Adobe products or the coolest Windows games. ^ 


The online store 
you can afford 



Apple Reseller 

www.mactofront.com.au 


Upgrade to 4Gb - $155 ^ 
AppleCare — $248 


Beauty. Brains. 

And now even more brawn. 



iMac 20" 2.4GHz/ 1 xl GB/ 250GB/ SuperDrive + FREE 1GB 

RRP $1,599.00 (Saving SI09.00) $1,490.00 INC 

iMac 20" 2.66GHz/ 2x1 GB/ 320GB/ SuperDrive 

RRP $1 ,999.00 (Saving $149.00) $1,850.00 INC 

iMac 24" 2.8GHz/ 2x1 GB/ 320GB/ SuperDrive 

RRP $2,399.00 (Saving $164.00) $2,235.00 INC 

iMac 24" 3.06GHz/ 2x1 GB/ 500GB/ SuperDrive 

RRP $2,999.00 (Saving S209.00) $2,790.00 INC 


Upgrade to 4Gb - $155 
AppleCare - $389 


The compact, durable 
everything-you-need MacBook. 

MacBook 13" 2.1GHz/ 2x512MB/120GB/ Combo (White) 

RRP $1,499.00 (Saving $49.00) $1,450.00 INC 

MacBook 13" 2.4GHz/ 2x1 GB/ 160GB/ SuperDrive (White) 
RRP $1,799.00 (Saving $109.00) $1,690.00 INC 

MacBook 13" 2.4GHz/ 2x1 GB/ 250GB/ SuperDrive (Black) 
RRP $2,099.00 (Saving $154.00) $1,945.00 INC 


Upgrade to 4Gb — $155 
AppleCare — $490 


The mobile 
creative powerhouse. 


MacBook 


MacBook 


MacBook Pro 15" 2.4GHz/ 2X1 GB/ 200GB/ SuperDrive 
RRP $2,699.00 (Saving $224.00) $2,475.00 INC 

MacBook Pro 15" 2.5GHz/ 2X1 GB/ 250GB/ SuperDrive 
RRP $3,399.00 (Saving S224.00) $3,175.00 INC 

MacBook Pro 17" 2.5GHz/2X1 GB/250GB/ SuperDrive 
RRP $3,799.00 (Saving $229.00) $3,550.00 INC 


Mac Pro 


4Gb RAM Upgrade - $275 
AppleCare — $345 


The fastest, 

most powerful Mac. Ever. 


Mac Pro 2.8GHz Two Quad Xeon/ 2x1 GB/ 320GB/ SuperDrive 
RRP $3,999.00 (Saving $249.00) $3,750.00 INC 


Everything Else.... 


Call us on 02 9212 4133 or email sales@mactofront.com.au 
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Teleport for iPhone 



Teleport 

View and control networked 
machines with your iPhone 

M uch like Mocha VNC, Teleport is a virtual net¬ 
work computing (VNC) client for the iPhone 
that allows you to see and control Macs and 
PCs on your network. While both programs do similar 
things, there are some big differences between the two. 

When launched, Teleport will scan your network and 
find any machines on which you’ve enabled sharing - 
you can then select the proper machine, enter the pass¬ 
word, and save that connection for future use. This is a 
big timesaver over Mocha VNC, which requires you to 
set up all servers manually. 

Once connected to a machine, you’ll find that Teleport 
can display all of that machine’s displays, and display 
them at their full resolution. Mocha VNC is limited to one 
display at a maximum resolution of 1680x1200. You can 
rotate the screen horizontally, and use the usual iPhone 
gestures to zoom in or out on the display. Beyond zoom¬ 
ing, though, Teleport offers a full suite of gestures to 
do those things you’d do on a Mac or PC. A two-finger 
tap is a right-click; drag is a double-tap, followed by a 
drag motion; move scroll bars with two-finger vertical 
swipes; send the Left and Right Arrow keys with a two- 
fingered horizontal swipe. 

Once you memorise these gestures, interacting with a 
machine on Teleport is much more intuitive than it is 
using Mocha. Another Teleport feature is that it sends 
mouse events (clicks, drags, and so on) to the location of 
the always-visible mouse pointer. Mocha, when in mouse 
mode, moves the mouse pointer to the spot you tapped. 

This may seem like a minor difference, but it’s actually 
a huge advantage for Teleport - because your finger’s 
position is independent of the pointer, you can see what 


would otherwise be located under your finger when using 
Mocha. If your finger happens to be covering something 
you want to see, just pick it up and place it somewhere 
else; the mouse pointer will stay right where it is. After 
spending some time with Teleport, using Mocha’s click- 
and-set-position method really felt slow and clunky, and 
my finger was seemingly always in the way of just what 
it was I wanted to see. 

Another innovation in Teleport has to do with the key¬ 
board. When you’re typing in a remote program over a 
network connection, there’s always going to be some lag, 
and that makes accurate typing difficult. To help with that 
problem, Teleport echoes your typing locally, in an area im¬ 
mediately above the keyboard. This makes it much easier to 
write accurately, even if the network connection is slow. 

Teleport includes the other features you might expect in 
a remote control application, such as additional on-screen 
keyboards (including a panel dedicated for use with a me¬ 
dia centre application) for extra keys, on-screen soft keys 
for Control, Alt, and Command, and a settings page to 
disable screen rotation and/or cursor momentum, and set 
a few other settings. Like Mocha VNC, though, this ver¬ 
sion will not encrypt your sessions, so it’s best used in a 
local, behind-the-firewall, environment. 

So what’s not to like? The current version is a bit 
buggy - I had it crash on me once, and occasionally, 
the remote screen will stop responding to taps. (Quit¬ 
ting and reconnecting solves that problem.) Also, the 
program currently won’t work with servers running Re- 
alVNC, which is more of an issue for those connecting 
to Windows boxes. Both of these issues are apparently 
addressed in an update that’s in the works. 

Australian Macworld’s buying advice, if you 

want to just check on a remote machine occasionally, and 
not actually do very much with it, then either Mocha VNC 
version will probably meet your needs. If, on the other hand, 
you need to really work with remote machines, Teleport is a 
worthwhile investment, even with its current issues. ^ 



Speed input. The area above the keyboard shows your typing in 
real time, even if you’re on a slow network connection 
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Type 


Canon 
EOS 4500 

dSLR made easy 
and fun 

T he 450D is smallish, light at just over a half kilo with kit lens attached; 
but the happy word is that it can be operated as a point/shoot if you 
need to. At the launch of the camera, in a TimeZone video-game ar¬ 
cade, I needed to. 

With ISO sensitivity at 800 I enjoyed plenty of elbow-room in the low 
light. I could view through the optical finder or the 7.6cm LCD screen. The 
latter gave a bright Live View picture but auto-focus was inoperative. No 
probs - I simply tapped the focus lock button. Using the optical finder AF 
was always in play but the penalty was my face was stuck to the camera. 

The CMOS has a 12.2 megapixel count which allows a decent 48x32em 
print. There’s a composite TV output but no HDMI or component interface, 
so you won’t be running your efforts on a High Def TV. If that’s something 
you need, get one of the compacts that do — at half the price. 

But dSLR photography is another beast. The camera can capture in RAW or 
JPEG or RAW+JPEG. You can shoot at 3.5fps, with the AF system tracking 
a moving subject. 

The 450D gives first time users a gentle intro: easy presets take care of 
sports, fixed focus landscapes or depth enhancing portraits. The brave can 
shoot in Program AE, manual and aperture or shutter priority. 

The big bug of DSLR - dust entiy - is squashed, thanks to a cleaning 
system that operates at camera power on and off, or you can trigger it at any 
time. There’s also an intricate routine involving software that can remove the 
presence of dust spots in the image after downloading. 

Australian Macworld’s buying advice. The 450 D should rock the 
camera world with its ease of use. I saw my ISO 800 shooting on a big cin¬ 
ema screen and was truly bowled over. ^ 




Canon EOS 450D 


Digital SLR camera 

m 

Ease of use; fast AF; easy to find SD card memory. 
No HMDI/component output. 

$1449 including f3.5-5.6/18055 mm kit lens. 
Canon 

Canon Australia 1800 021 167 
Barrie Smith 
canon.com.au 


“NoteBook is a must-have if 
you’re using your computer 
as a true digital hub.” 

Tera Patricks, AAac 360 .com 


“NoteBook is now open on 
my desktop all the time” 

Shawn King, Host/Exec. 
Producer, Your Mac Life 




organization for a creative mind 


NoteBook is available at: 
CompUSA and the Apple Store 
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Apple Store 
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Twitterrific for iPhone 


Twinkle 


Twittelator 



Twitter utility for iPhone 

m 

iPhone 2.0 
Free 

The Iconfactory 
App Store 
Jason Snell 

iconfactory.com/software/twitterrific 



Twitter utility for iPhone 

W* 

iPhone 2.0 
Free 

Tapulous 
App Store 
Jason Snell 
tapulous.com/twinkle/ 



Twitter utility for iPhone 

W '/ 2 
iPhone 2.0 
Free 

Big Stone Phone 
App Store 
Jason Snell 

www.stone.com/Twittelator/ 



Twitter apps for iPhone 

Keep you in touch 


T witter is a fun service that lets you keep in touch 
with your friends and other people you only 
wish you knew. Like many people, I’ve come to 
rely on it as a back channel that keeps me in touch 
with my colleagues and friends in ways that e-mail and 
instant messaging simply can’t. And since the iPhone 
was first released, I’ve used web interfaces to Twitter to 
read and post Twitter items, known as “tweets,” when 
I’m on the go. 

With the release of the App Store, there are now 
several native Twitter clients for the iPhone. All of 
these programs show immense promise as well as nu¬ 
merous warts. 

Twitterrific. The Iconfactory’s Twitterrific is my favou¬ 
rite Mac client for the Twitter social-messaging service, 
and the new iPhone edition of Twitterrific is my favou¬ 
rite of the first generation of iPhone apps. 

Twitterrific displays tweets from your contacts and lets 
you send tweets. The program includes integration with 
twitpic.com, so you can take a photo (or pick one from 
your photo library) and the program will automatically 
upload it and embed its URL in your tweet. An embedded 
web browser lets you tap on user names or hyperlinks 
and view the contents without having to switch out of 
the program and into Safari. 

The program’s interface is excellent, combining sim¬ 
plicity with solid functionality. A series of slide-out 
“hint” screens appear for new users, cleverly helping 


to teach you how the program works. But I found the 
program’s large single-tweet view to be mostly a waste 
of time. 

Although Twitterrific provides me with 95 percent of 
what I use Twitter for, there’s still plenty of room for 
the iPhone version to grow, especially given the tough 
competition of several excellent iPhone-optimised 
Twitter web interfaces, most notably Hahlo. Twitterrific 
can’t display all the messages from a given friend; also, 
it doesn’t let you filter tweets to see only your direct 
messages, messages replying to your tweets, or a list of 
your own recent tweets. The program’s scrolling also 
feels sluggish. 

Twinkle. Tapulous' Twinkle is a strong competitor 
to Twiterrific, but its colourful interface (bright yel¬ 
low, blue, and grey word balloons on a dark starscape 
background) is distracting and harder to read than 
Twitterrific’s. 

Twinkle’s best trait is its location awareness. When 
you post to Twinkle, other Twinkle users can see what 
city you’re tweeting from. And a tap on the Nearby but¬ 
ton lets you see tweets from Twinkle users near you, 
which is pretty cool. However, I wish I could opt to view 
tweets only from nearby users I follow, and there’s no 
way to block nearby users whose tweets you might find 
distasteful. (Tapulous says such a method will be avail¬ 
able in a forthcoming update.) Because Twinkle’s loca¬ 
tion-savvy functionality works via a proxy server run by 
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Tapulous, only Twinkle users can appear in the Nearby list, and only other 
Twinkle users can see what city you’re tweeting from. 

I’m not thrilled about Twinkle’s reliance on a Tapulous server as a media¬ 
tor between your iPhone and Twitter. Yes, that approach lets Twinkle include 
some clever non-Twitter features such as location-based services, but only 
for other Twinkle users. When Twitter is down, you’ll still be able to send 
Tweets - but they won’t go to Twitter until it comes back up. Likewise, if 
Twitter is up and the Twinkle server goes down, you could be cut off from 
the rest of the Twitterverse. And I found it a little disconcerting that Tapu- 
lous’s TwinkleKing account, who I don’t follow on Twitter, was able to send 
me spam about Twinkle-related contests and the like. You can’t block those 
TwinkleKing messages. 

Twittelator. Big Stone Phone’s Twittelator is in many ways the polar oppo¬ 
site of Twitterrific. Twitterrific’s interface is terrific for reading your friends’ 
timeline and posting tweets, but it doesn’t let you dive deep into the features 
of Twitter. Twittelator, in contrast, has a much less refined interface, but sup¬ 
ports every Twitter feature imaginable. 

From Twittelator, you can view your friends timeline, your own timeline, 
your replies, your direct messages, the timelines of other users, the friends of 
the people you follow, you name it. You can search for text on all of Twitter. 
If you tap on a friend’s icon, you immediately see all their Twitter stats. 

If Twitterrific could improve by adding a bit more functionality, Twittela¬ 
tor could benefit from a dramatic tightening of its interface. I found the lay¬ 
out of its main tweet list a bit strange, with numerous small items that were 
difficult to tap on, and tweet text isn’t as readable as I’d like. Yet it’s actually 
the least dense of the three programs, forcing you to scroll more. 

Twittelator’s most bizarre feature is its “Emergency icon” which, according 
to Stone Design, lets you “create a Tweet with a map of your current loca¬ 
tion.” The latest update to the software allows you to hide the button, which 
is a good thing. Twitter’s great and all, but if you’re in trouble, sending an 
automated tweet about it via a button that’s easily pushed by mistake doesn’t 
seem like it should be high up on your list of options. 

Australian Macworld’s buying advice. Twitterrific is currently the 
classiest of the Twitter client apps on the iPhone, but it’s got stiff competi¬ 
tion close behind. What Twitterrific lacks in features, it more than makes up 
for by getting the interface and most important parts of Twitter — reading 
and posting tweets - right. 

Twinkle is a lot of fun and quite innovative, showing how location infor¬ 
mation adds to the richness of Twitter. If only Twitter supported location 
information in a useful, native way — I’m not thrilled about Twinkle’s use 
of an intermediary server, nor the inability to block unpleasant people who 
might be near you. Its interface could also use a bit of toning down, at least 
as an option. 

I’m mightily impressed by all of Twittelator’s features. If you’re someone 
who frequently surfs around your friends’ timelines and the public Twitter 
timeline, it’s a better choice than Twitterrific. If most of your Twitter time is 
spent reading your friends timeline and posting tweets, it’s not. 

The good news is, all three of these programs are free, so you can down¬ 
load them for yourself if you’re not sure about which one is right for you. 
(Unlike Twinkle and Twittelator, Twitterrific’s free version is supported by 
occasional ads in the tweet list. You must buy Twitterrific Premium to block 
those ads.) 
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Web browser 

««* 

Dozens of useful add-ons; first-rate rendering engine; improved interface 

Significantly slower rendering than Safari; bookmarks must be edited in separate 
window; a few minor bugs 

10.5 

Universal 

Free 

Mozilla 

Available online 
Nathan Alderman 
www.getfirefox.com 


Firefox 3.0 

A worthy and welcome 
upgrade 

A s powerful as ever and considerably more pol¬ 
ished, Firefox 3 is an improvement on its use¬ 
ful but somewhat clunky predecessor in nearly 
every respect. However, users may not get all of the dra¬ 
matic speed boosts its programmers promise. 

Everything good about Firefox 2 is present in the new 
version. Its top-notch Gecko rendering engine displays 
even the trickiest pages almost flawlessly, and the new 
version passes the Acid2 test for web standards compli¬ 
ance with flying colours. The worst errors I noticed in 
my tests were some flickering in Flash video ads that 
changed size within the browser window, and one minor 
glitch in rendering a complex CSS trick. Firefox’s many 
customisable features are back, too, including dozens of 
invaluable third-party add-ons, like blog editor Scribe- 
Fire and code inspector Firebug. 

Building on these useful features, Firefox 3 adds 
a host of welcome improvements. The new Firefox 
sports the program’s most Mac-like look and feel yet, 
with a sleek silver design and buttons that make it look 
like Safari’s more futuristic cousin. The new location 
bar, which Mozilla dubs the awesome bar, builds on 
web browsers’ common auto-complete functions 
by guessing at your destination based on your book¬ 
marks and user history. The awesome bar also exam¬ 
ines any tags users may have added to their bookmarks, 
another clever new addition. For example, users can 
tag their bookmark of Apple’s web site with words like 
“Steve Jobs,” “iMac,” and “iPhone,” then jump directly 
to the site just by typing any of those words into the 
URL field. 


Bookmarks in general are greatly improved from Fire¬ 
fox 2, thanks to the addition of a star-shaped button 
that creates a new bookmark for the currently displayed 
site when clicked. New smart folders can also aggregate 
bookmarks based on users’ search terms. Unfortunately, 
you’ll still have to edit your bookmarks in a separate 
window, which is awkward compared to Safari’s more 
convenient one-window approach. 

Firefox 3 has also amped up its security features. One 
click on a site’s favicon (on the location bar) brings up a 
handy window that summarises how secure the site is, and 
whether Firefox thinks you can trust it with your data. 
The new version promises to alert users when they surf 
to phony sites out to steal personal information or attack 
unsuspecting computers with malicious scripts. These se¬ 
curity judgments are based on reports from Firefox users, 
and on information from Google’s phishing protection 
service, also used for Gmail. Mercifully, power users who 
don’t need such warnings can specify which alerts Firefox 
should display via the program’s Preferences. 

On a 2.16GHz MacBook, Firefox 3 took more than 
twice as long (4 seconds) to complete an XHTML ren¬ 
dering test as Firefox 2 (1.5 seconds). On a 2GHz iMac 
G5, Firefox 3 took roughly 6.5 seconds, while Firefox 2 
completed the test in 3.2 seconds. A CSS rendering test 
showed similar results; on both PPC (936 ms vs. 415 ms) 
and Intel (396 ms vs. 193 ms), Firefox 3 performed twice 
as slowly as Firefox 2. Only JavaScript performance 
showed a notable—at times remarkable — improvement 
on every platform. A suite of tests that took roughly 2.4 
seconds in Firefox 2 on the PPC was completed in nearly 
1.26 seconds in Firefox 3. On Intel, Firefox 3’s 0.61 sec¬ 
onds blazed past Firefox 2’s 1.29 seconds. 

Despite these improvements, Safari 3’s speed trounced 
Firefox 3 on both platforms. On the MacBook, Safari 3 was 
roughly eight times faster than Firefox 3 in the XHTML 
test (0.51 seconds), three times faster in JavaScript (0.23 
seconds), and more than 10 times faster in CSS (38 ms). 
On the iMac G5, Safari 3 was almost six times faster in 
XHTML (1.1 seconds), 1.5 times faster in JavaScript (0.83 
seconds), and nearly six times faster in CSS (158 ms). 

Firefox 3 does feel a bit more responsive when open¬ 
ing large numbers of tabs simultaneously; it still grinds 
a bit, but unlike Safari, you can scroll horizontally 
through the entire list of tabs as they load. Our tests re¬ 
vealed a few other hiccups — the Bookmarks pane some¬ 
times failed to display its header, for instance - but none 
were particularly inconvenient. 

Australian Macworld’s buying advice. For speed 

alone, Safari’s still the king. However, users more con¬ 
cerned with a polished interface, handy features, un¬ 
matched extensibility, and sterling standards compliance 
will find Firefox 3 a worthy alternative. ^ 
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MacBarCoda4 Bar Code Generation Software 
For the Packaging & Printing Industry 



$455.00 


(+GST) 


Stratix (Australia) Pty Ltd 
02 9484 9001 


www.stratix.com.au 
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~ (Don’t Wait For A DISASTER To Happenl 

YOUR VERY OWN 24/7 ON SITE TECHNICIAN.. 


The Most Complete, Preventative, Maintenance, Diagnostic, and Recovery Tool Available! 
Used by Apple Users and Technicians for over 20 years... 
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10.5 and 10.4 Compatible 


I TECHTOOLPRO 


Available through all Next Byte Stores 
and selected Apple Resellers 
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DIGITAL COLOUR PRINTING 

Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
> Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac O Aid 


Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website t 

www.wysiwyg.com.au 

Request An Estimate | Place A New Order Send A File View A Proof 


DIGITAL COLOUR PRINTI: 


WYSIWYG 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
-Tel 02 9922 7288 - Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 



Street, Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


Mac Centre 

Authorised Reseller 

www.maccentre.com.au | 02 9281 4444 

87 Albion Street, Surry Hills NSW 2010 


Learn why FontAgent Pro 4 is the world's 
_smartest font manager..._ 




f FontAgent Pro Q 


FontAgent Pro 0 


Server Edition Windows Edition 


Macintosh Edition 


Professional Font Management 

(op Bated 5/5 Cm-t t om _ for Pro's and Novices alike 


Order your FREE 30 day TRIAL PACK Today! 
includes BONUS Tutorial Video plus SPECIAL OFFER! 


T:1300 761 466 e: freetrial@fontagent.com.au 



Service and repairs 
New and used Macs 
Great warranty 
Spare parts \ 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


for Macintosh 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 



































































macmarket 


ft Kensington - 



Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY&BYTE www.tryandbyte.com.au 


CD & DVD 

DUPLICATION 



BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 



MultipliCD 

CD duplicationIservices 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


Data Detect 

MAC Hard Drive Data Recovery Specialists 


y Australia's Premier Data Recovery Company 

Y Hard disk recovery (internal HDD and USB) 
y Free diagnostic evaluation and quotation 

✓ Your data back or NO CHARGE - GUARANTEED 
y Nation wide free return postage 

y Quickest turn around time 
y Class 100 certified CLEAN environment 
y Emergency services 
y RAID recovery experts 


www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au_ 



next byte 


Do you want to join the world's 
largest Apple reseller? 

We have a variety of opportunities available 
so if you love Macs as much as we do send 
you resume to hr@nextbyte.com.au 


The ultimate Apple experience. 
www.nextbyte.com.au 1300 361 119 


iPod Repairs 


Apple Service 


✓ £ Authorised Service Provider 

Established July 2001 

/ Workshop or On-Site service 
/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 


/ FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

y Warranty & non-warranty iPods 
/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

/ Well established company 

We have been doing non-warranty iPod repairs since 2004 


Phone (03) 9857 0611 • www.synergeticaustralia.com 



Apple 

problems? ) 

* apple computer & ipod service specialists j 

The Mac Doctors 

449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 
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Are you sure? 



Alex Kidman 
is waiting 
patiently for 
Oscar the Grouch 
to pop out of the 
Trash can. 


The deadly 

T echnology is a dangerous 

game. I'm not talking here about 
what happens if you go all 
rock star and throw your iMac into the 
swimming pool, or the exact sensa¬ 
tions you get if you open up a Mac Pro 
and waggle your tongue around inside. 
(As a side note, neither I nor Australian 
Macworld suggest you do either of 
those things. Well, maybe the first. But 
remember to take pictures. Still, to be 
on the safe side, I didn’t suggest it, 

OK? It was the voices in YOUR head, 
and don’t forget to tell the judge that.) 

In any case, you can tell that 
technology is a dangerous pursuit, 
simply from the jargon used. Take 
cables, for example. You might think 
that a standard Ethernet cable is an 
innocuous little beast, but think about 
this: It doesn’t just end — it termi¬ 
nates. The Unix underpinning of OS X 
doesn’t allow for processes to shuffle 
off to an early retirement — they’re 
killed. When the little ball on top of the 
Mighty Mouse stops working (about 
thirty-seven seconds after you unpack 
it, according to most sources), what is 
it? It’s dead, that’s what it is. Support 
for OS 9? Dead. FireWire charging 
pins on the iPhone 3G? Deceased. 
Apple Display Connector? Pushin’ up 
the bleedin’ daisies, innit? 

Sorry about that. It’s sort of hard 
for me to mention death and not slip 
into Monty Python mode. It’s also 
quite hard right at the moment not to 
notice that the usual fatal nature of IT 
is slipping out into the headlines and 
the hype surrounding the iPhone 3G 
launch. Just as with the iPod before 
it, every single competing device isn’t 
just vying for consumer dollars in an 

Hotgnks 

Where all that energy should be going 

en.wikipedia.org/wiki/Dalek 

Suspect #1: iPhone “killer”, or just another smartphone? 

www.blackberry.com/blackberrybold/ 

Suspect #2: iPhone "killer”, or just another pretty phone? 

omnia.samsungmobile.com/ 


art of technology 



open marketplace. Oh no. They’re 
“iPhone Killers”. 

From the Samsung Omnia to the 
Blackberry Bold to HTC’s Touch 
line, mobile phone manufactur¬ 
ers are falling over themselves 
to come up with models that 
compete with the iPhone 3G. 

In all truth, this is a good thing; 
anyone who thinks that all the de¬ 
velopment of prior models hasn’t 
helped the iPhone/iPhone 3G 
along is fooling themselves, and 
further competition and develop¬ 
ment can only help make future 
phones (whoever makes them) that 
much more tasty. The same 
is true in any tech field — if Apple 
were the only operating system 
company, I don’t doubt for a second 
that it would pull back somewhat on 
the R&D, simply because the com¬ 
petitive reasons for doing so would be 
substantially lessened. The results for 
us users would be operating systems 
with fewer interesting features. Well, 
either that, or it really would become 
the year of Linux on the desktop. 

Actually, Linux offers an interest¬ 
ing case study here. The CEO of 
Canonical, Mark Shuttleworth recently 
said that he wants Ubuntu to become 
“more beautiful” than OS X, which 
sounds very nice and hippy-flowers- 
in-your-hair. Except that he also wants 
Ubuntu to “shoot past” OS X, which 
has depressing gun-related connota¬ 
tions to deal with. 

But getting back to my core, point, 
iPhone killer? Really? I mean, leaving 
aside any other factor, if your phone 
is an iPhone killer, I don’t want it 
anywhere near anybody, simply be¬ 
cause I’ll be stopping the million or so 
customers who bought one on launch 
weekend from making any calls. The 
value of a mobile network is in the 
number of people you can reach on 
it, and anything that reduces that 


number has to be a bad thing. 

Now, there’s a part of me that does 
suspect that somewhere in deepest 
darkest Norway, there’s a division of 
the competing phone manufactur¬ 
ers toiling away on a multi-functional 
device that also happens to, when in 
proximity with an iPhone 3G, launches 
a small laser to melt the device. 

Of course, they’ll have to get past 
the legal issues, such as what hap¬ 
pens when the phone is suddenly 
tilted just as the laser was about to 
melt an 8GB iPhone 3G, and instead 
fries somebody’s Chihuahua. Actually, 
in the context of Chihuahuas, that 
might be a good thing, but some¬ 
body’s bound to be upset anyway. 

Not that there’s not a place for such 
technology, but describing something 
as an “iPhone Killer” is perhaps en¬ 
ergy that’s not being pitched the right 
way. Build me a smartphone that, say, 
transforms into a Dalek and extermi¬ 
nates the annoying sods on the train 
that play mobile phone music stupidly 
loud, or the endless fools who, upon 
seeing my MacBook, ask me if I don’t 
understand a “real computer” and I’ll 
be the first one queuing up for it. 

Are you listening, Steve? ^ 


► 082 AMW September 08 


www.macworld.com.au 
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Meet Bento. 


The new personal database from FileMaker that's as easy to use as a Mac. 






Bento organises all your important information in one place 

So you can manage your contacts, coordinate events, track projects, prioritise tasks, and 
more - faster and easier than ever before. 


£3H l 


i 


Bring it together 

Link your information from Address Book, iCal, iPhone and more. Organise just about every 
type of information you have, all in one place. 



See things your way 

Just drag and drop or point and click to change themes, columns displayed, label positions, 
text sizes, shading effects, alignment, and more. Now seeing, searching, and sorting your 
information is simpler and faster than ever before. 



Designed exclusively for Mac OS X Leopard 

Bento takes advantage of many of the new features of Leopard, including live linking to iCal 
data, core animation, advanced find, Time Machine backups, Quick Look, and multimedia 
features. 


Buy Bento at a store near you, or buy online at www.filemaker.com.au/bentoMac Only AU$79 (Inc GST) 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are either trademarks or registered 
trademarks of FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 
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